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APPENDIX 1: POPULATION BY PARISH

2001 2010 change

Airton 180 160 -20

Arncliffe 70 80 10

Austwick 480 460 -20

Bentham 3000 3080 80

Burton-in-Lonsdale 580 530 -50

Clapham cum Newby 660 670 10

Giggleswick 1410 1290 -120

Halton Gill 70 50 -20

Halton West 70 70 0

Hanlith 30 30 0

Hawkswick 70 80 10

Hellifield 1060 1370 310

Horton-in-Ribblesdale 500 460 -40

Ingleton 2050 2120 70

Kirkby Malham 100 110 10

Langcliffe 350 370 20

Lawkland 240 250 10

Litton 90 100 10

Long Preston 680 890 210

Malham 160 160 0

Malham Moor 70 70 0

Nappa 20 10 -10

Otterburn 40 50 10

Rathmell 270 310 40

Scosthrop 80 80 0

Settle 2420 2580 160

Stainforth 240 230 -10

Swinden 20 20 0

Thornton-in-Lonsdale 310 320 10

Wigglesworth 280 310 30

Total 15600 16310 710

Sources:

2001 Census

2010 population estimates by North Yorkshire County Council



 

Quarry Occupant/         

Owner 

Location Size (Ha) Use Remaining 

Minerals 

(Tonnes) 

No. 

Employed 

HGV 

movement 

per week 

Hours of 

Operation 

Current End 

Date 

Recent Applications 

Dry Rigg Lafarge Helwith 

Bridge 

26.2 High Quality 

Grit Stone 

3.5 million 46 250 Mon-Fri 

07.30 - 

17.00; Sat 

07.30 - 

12.00 

31/12/2021 C/49/603/D: Continuation of mineral working through 

to 31 December 2021, including extension to depth of 

working to recover High Quality Grit stone. 

S106 Agreement states that by Dec 2013 no more than 

150,000 tonnes of stone can be transported by road (a 

60% reduction). 

Horton Hanson Horton-in-

Ribblesdale 

N/A Limestone N/A N/A N/A N/A None C/44/116Q: full planning permission for additional 

screen house along with associated conveyors to 

eliminate the need to use the mobile crusher and 

screen unit. 

Arcow Tarmac Helwith 

Bridge 

50.3 Greywacke 

(sandstone) 

900,000 Additiona

l 12 

N/A Mon-Fri 

6.30-

17.30; Sat 

6.30 - 

12.00 

30/09/2015 C/44/205/D: Full planning permission for the deferment 

of the end date for the removal of the mineral washing 

plants until 30 September 2015.    

 C/44/101C: Full planning permission for deferment of 

the end date for completion of quarrying to 30 June 

2015 and the end date of restoration to 30 June 2016 

and revisions to the restoration scheme. 

S106 Agreement limits the amount of output that can 

be transported by road from 350,000 to 250,000 tonnes 

in any 12 month period with a further reduction to 

150,000 tonnes following the provision of a rail siding. 

Appendix 2: Quarry Information 



 

 

 

APPENDIX 3 

Market Town Benchmarking 

Measuring the performance of town centres 

 

Settle Report 

May 2012 
 

 

 

 

 

 

 

 

 

 

 

 



 

___________________________________________________________________________ 
 

4 
AMT Town Benchmarking Report 

EXECUTIVE SUMMARY 

POSITIVE RESULTS 

A strong independent and varied retail offering 

 Settle fits the pattern of the more successful towns in the Benchmarking System, 

with a majority of the A1 Shops being classed as selling ‘comparison goods’ which is 

29% higher than the North West Small Towns figure and 20% higher than the 

National Small Towns figure.  

 The town centre is dominated by ‘independent’ A1 retailers, 84% which is noticeably 

higher than the National Small Towns figure of 65%. 

 The retail mix within Settle is valued by Town Centre Users. For example, within the 

Small Towns participating in the AMT Benchmarking System over half of the Town 

Centre Users in 2011 rated the ‘Variety of Shops’ as either ‘Poor’ (41%) or ‘Very 

Poor’ (11%). However 68% of Settle Town Centre Users rated the ‘Variety of Shops’ 

as either ‘Good’ (57%) or ‘Very Good’ (11%). 

 
A market which increases footfall 

 On the 3rd April 2011 there were 21 traders at the outside market and 9 at the 

indoor market in Settle, providing a total figure of 30, which is higher than the 

average offering within the other Benchmarked National Small Towns (23) and North 

West Small Towns (26). 

 Footfall within Settle on a Market Day (149) was higher than both the National Small 

Towns (115) and North West Small Towns (79) figures. Highlighting the importance 

of the market to the town centre, footfall dropped from 149 to 77 people per ten 

minutes on a Non Market Day, which is slightly lower than the National Small Towns 

average of 83. 

 
A town for locals 
 

 64% Town Centre Users stated that they visited the town centre more frequently 

than once a week.  

 42% of consumer Post Codes gathered by Businesses were from local residents. 
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A town for tourists 
 

 42% of the consumer Post Codes gathered by Businesses within Settle Town Centre 

were from ‘Tourists’, those people living more than a 30 minute drive away. Also, 

reflecting the pull of Settle and the surrounding region as a tourist and visitor 

destination, 16% of Town Centre Users indicated that they were either on their ‘First 

Visit’ (2%) or visited ‘Once a Month or Less’ (14%), a figure double that of the 

National Small Towns Average 8%. 

 ‘Potential local customers’ (81%) and ‘potential tourist customers (69%) emerged as 

the top two most positive aspects for businesses of operating in Settle Town Centre. 

Highlighting the towns ‘tourism pull’, the average figure for ‘potential tourist 

customers’ in the National Small Towns category is 26%.   

An attractive town centre 

 83% of Town Centre Users recorded that the ‘physical appearance’ of Settle town 

centre was either ‘Good’ (64%) or ‘Very Good’ (19%) which is 9% higher than the 

National Small Towns average of 74%. 

 90% of respondents to the question on  ‘Cleanliness’ rated the Town Centre as either 

‘Good’ (75%) or ‘Very Good’ (15%), 7% higher than the National Small Towns 

Average of 83%. 

 65% recorded that ‘Leisure and Cultural’ activities within Settle Town Centre were 

‘Good’ (55%) or ‘Very Good’ (10%), 

Business Confidence 

 

 The percentage of businesses in Settle who stated ‘turnover’ had ‘increased’ or 

‘stayed the same’ over the last 12 months was noticeably higher than the National 

Small Towns and North West Small Towns figures. 37% of traders reported that 

turnover had ‘increased’ and 40% ‘stayed the same’. 

 There is a level of ‘business confidence’ within Settle, 38% reporting that over the 

next 12 months ‘turnover’ will ‘increase’ and 38% of businesses stating that it will 

‘stay the same.’ 

 An impressive 94% of Business Confidence Survey respondents had not suffered any 

‘crime’ over the last 12 months, which is considerably higher than the National Small 

Towns figure of 69%. 
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NEGATIVE RESULTS 

Traffic Issues 
 

 ‘Traffic Issues’ was the main theme to emerge from the qualitative analysis of the 

open ended question concerning what improvements Town Centre Users wanted to 

see made to Settle Town Centre. “Stop the flow of HGV's through the centre of the 

town- a blight on the town,” being a typical comment. Augmenting the literal 

comments, 59% of Town Centre Users  stated that ‘Traffic Flow’ within Settle Town 

Centre was either ‘Poor’ (38%) or ‘Very Poor’ (21%) and 31% stated ‘Safety’ and 27% 

‘Transport Links’ were negative aspects of the town centre from a wide range of 

options. 

Car Parking Issues 

 The main theme to emerge from question on improvements to the Town Centre in 

the Business Confidence Survey centred on ‘reducing car parking charges’ and 

introducing ‘better car parking policies’. A number of Town Centre Users also 

expressed the need for ‘car parking charges’ to be changed and the ‘car parking 

situation in Market Square’ to be resolved in the open ended comments. 

Substantiating the literal comments, 58% of businesses also felt that ‘car parking’ 

was a negative aspect of Settle Town Centre when provided with a range of options. 

 45% of all car parking provision was recorded as vacant on the Market Day audit, 

noticeably higher than both the North West Small Towns (14%) and National Small 

Towns (19%) figures. On a Non Market Day vacancy rates rise to 54% which is 17% 

higher than the National Small Towns average. This could be explained by Settle 

having a relatively large number of available parking spaces and that parking charges 

are perceived to be high. 
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INTRODUCTION 
 

The Approach 

AMT Town Benchmarking has been developed to address the real issues of how to 

understand measure, evaluate and ultimately improve town centres. The approach offers a 

simple way of capturing data on Key Performance Indicators selected by those involved in 

town centre management. By having the tools to measure performance, strategic decision 

making is both encouraged and improved. By considering performance, forward strategies 

and action planning can be more focused and effective. 

AMT Town Benchmarking licenses allow users to collect data on the Key Performance 

Indicators from 1st January to 31st December in a systematic manner. All license holders are 

provided with a Town Benchmarking Handbook and associated data collection sheets to 

ensure standardization. Once the data has been collected it is sent to amt-i, the research 

division of national membership organization and registered charity Action for Market 

towns for analysis and report production. 

The System 

The Benchmarking system is divided into two sections: 

 Large Towns; consisting of those localities with more than 250 commercial units 

 Small Towns; consisting of those localities with less than 250 commercial units 

 
Towns, depending on their size, contribute to either the Large or Small Town analysis. Settle 
with 128 occupied units and vacant in the Town Centre is classified as a Small Town. 

 
The analysis can provide data on each KPI for the Benchmarked town individually and in a 

regional and national context where available. 

 Regional figures are an amalgamation of the data for all the towns in a specific 

region. Please note that Settle has been compared to Small Towns in the North West 

Region and a full list is available in the Appendix. 

 The National figure is the average for all the towns which participated in 

Benchmarking during 2011 and this is broken down into Large and Small Towns. For 

comparison reasons within the commentary Settle is compared to the National Small 

Town figures. 
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Information on towns contributing to Benchmarking in 2011, whether they are part of the 

Large or Small Town cohort and Region can be found within the Appendix. 

The Reports 

The Annual AMT Town Benchmarking report provides statistical analysis of each of the KPI’s. 

Individual towns are encouraged to add their own commentary to the analysis, noting 

specific patterns or trends and using local knowledge to provide specific explanations. 

The reports are used by a variety of key stakeholders such as local authorities, town and 

parish councils, local partnerships and universities to;  

 Benchmark clusters of towns to ascertain high performers / under achievers 

 complete PPS4, Planning for Sustainable Economic Growth, which requires the 

continued monitoring of the vitality and viability of centres in Policy EC9 

 understand their locality in a regional and national context 

 measure town centre performance year on year 

 identify strengths, weaknesses, and opportunities for improvement 

 measure the impact of initiatives and developments within the town centre 

 act as an evidence base for funding applications 
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METHODOLOGY 
 

Each KPI within Settle was collected in a standardized manner by Action for Market Towns in 

April and May 2012 as highlighted in the Table below. 

KEY PERFORMANCE INDICATOR DATA COLLECTION METHODOLOGY 

KPI 1: Total number of commercial units Visual Survey  

KPI 2: Retail by Comparison/Convenience Visual Survey  

KPI 3:Key attractors / multiple trader 
representation 

Visual Survey  

KPI 4: Number of vacant units Visual Survey  

KPI 5: Number of markets / traders Visual Survey  

KPI 6: Footfall  Footfall Survey on Market  and Non 
Market Days  

KPI 7: Car Parking Availability and Usage Footfall Survey on Market and Non 
Market Days 

KPI 8: Business Confidence Survey Postal Survey/ Hand Delivered and Face 
to Face distributed by Settle District 
Chamber of Trade 

KPI 9: Town Centre Users Survey On Line, Paper Based and Face to Face 
Survey  

KPI 10: Shoppers Origin Survey Shoppers Origin Postcode to Businesses 
with KPI8 

 

Before any KPI data was collected the core commercial area of the town centre was defined 

by Settle Area Regeneration Team (StART). A full list of all the units and car parking (on 

street and off street) included in the study is available in the Appendix. The town centre 

area includes the core shopping streets and car parks attached or adjacent to these streets. 

 

It should be noted that visual surveys are a ‘snapshot’ of a particular point in time. Things 

can change, often in a short timescale. 
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KEY FINDINGS 
 
KPI 1: Total Number of Commercial Units 
 
It is important to understand the scale and variety of the “commercial offer” throughout the 

town. A variety of shops and a wide range of services in a town are important to its ability to 

remain competitive and continue to attract customers. Sustaining a balance between the 

different aspects of buying and selling goods and services ensures that the local population 

(and visitors from outside) can spend time and money there, keeping the generated wealth 

of the town within the local economy. Importantly, it forms the employment base for a 

substantial proportion of the community too, helping to retain the population rather than 

lose it to nearby towns and cities. 

The following table provides a detailed breakdown of each of the Use Classes. 

Table of Use Classes 

Class Type of Use Class Includes: 

A1 Shops 

Shops, retail warehouses, hairdressers, travel and 
ticket agencies, post offices (but not sorting offices), 
pet shops, sandwich bars, showrooms, domestic hire 
shops, dry cleaners, funeral directors and internet 
cafes 

A2 
Financial and professional 
services 

Financial services such as banks and building 
societies, professional services (other than health and 
medical services) including estate and employment 
agencies and betting offices 

A3 Restaurants and Cafés 
Food and drink for consumption on the premises- 
restaurants, snack bars and cafes 

A4 Drinking establishments 
Public houses, wine bars or other drinking 
establishments (but not nightclubs) 

A5 Hot food takeaways Sale of hot food for consumption off the premises 

SG 
Sui Generis 
("unique" establishments) 

Theatres, hostels providing no significant element of 
care, scrap yards. Petrol filling stations and shops 
selling and/ or displaying motor vehicles. Retail 
warehouse clubs, nightclubs, laundrettes, taxi 
business, amusement centres, casinos, haulage yards, 
transport depots, veterinary clinics, dog parlours, 
tanning and beauty salons and tattoo studios. 

B1 Business 
Offices (other than those that fall within A2) research 
and development of products and processes, light 
industry appropriate in a residential area 
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B2 General Industrial 
Use for industrial process other than one falling 
within class B1 (excluding incineration purposes, 
chemical treatment or landfill or hazardous waste) 

B8 Storage and Distribution Warehouses, includes open air storage 

C1 Hotels 
Hotels, boarding and guest houses where no 
significant element of care is provided (excludes 
hostels) 

C2 Residential Institutions 
Residential care homes, hospitals, nursing homes, 
boarding schools, residential colleges and training 
centres. 

C2A 
Secure Residential 
Institution 

Use for a provision of secure residential 
accommodation, including use as a prison, young 
offenders institution, detention centre, secure 
training centre, custody centre, short term holding 
centre, secure hospital, secure local authority 
accommodation or use as a military barracks. 

D1 
Non residential 
institutions 

Clinics, health centres, crèches, day centres, schools, 
art galleries (other than for sale or hire), museums, 
libraries, halls, places of worship, church halls, law 
court. Non residential education and training centres. 

D2 Assembly and leisure 

Cinemas, music and concert halls, bingo and dance 
halls (but not nightclubs), swimming baths, skating 
rinks, gymnasiums or area for indoor or outdoor 
sports and recreations (except for motor sports, or 
where firearms are used). 
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The following table provides a detailed analysis of the commercial offering in the town 

centre by Use Class. The figures are presented as a percentage of the total number of units 

recorded as in use. 

 

Settle  

% 

North West 

Small Towns 

National Large 

Towns % 

National Small 

Towns % 

A1 
51 52 53 53 

A2 
14 13 15 14 

A3 
8 7 9 8 

A4 
4 4 3 4 

A5 
4 5 4 5 

B1 
4 3 4 3 

B2 0 0 1 0 

B8 
0 0 0 0 

C1 
1 0 0 0 

C2 
0 0 0 0 

C2A 
0 3 0 1 

D1 
8 7 5 6 

D2 
2 0 1 1 

SG 
4 4 4 5 

Not Recorded n/a 1 0 0 

 
51% of occupied units in Settle Town Centre are A1 Shops, slightly lower than the National 
Small Towns average of 53% and the North West Small Towns figure of 52%. 8% of the units 
are in the D1 classification, which is higher than the National and Typology figure of 6%. 
 
___________________________________________________________________________ 
 



 

___________________________________________________________________________ 
 

14 
AMT Town Benchmarking Report 

KPI 2: Retail by Comparison / Convenience 
 
A1 Retail units selling goods can be split into two different types Comparison and 

Convenience.   

Convenience goods – low-cost, everyday items that consumers are unlikely to travel far to 
purchase. Defined as; 

 

 food and non-alcoholic drinks 

  tobacco 

 alcohol 

 newspapers and magazines 

 non-durable household goods. 

 

 Comparison goods – all other retail goods.  
 

 Books 

 Clothing and Footwear 

 Furniture, floor coverings and household textiles 

 Audio-visual equipment and other durable goods 

 Hardware and DIY supplies 

 Chemists goods 

 Jewellery, watches and clocks 

 Bicycles 

 Recreational and Miscellaneous goods 

 Hairdressing 
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The presence of a variety of shops in a town centre is important to its ability to remain 

competitive and continue to attract customers. A balance of both comparison and 

convenience retail units is therefore ideal in terms of encouraging visitors / potential 

customers.  

  
Settle % 

North West 

Small Towns 

% 

National Large 

Towns % 

National Small 

Towns % 

Comparison 80 51 72 60 

Convenience 20 49 28 40 

 

Despite there not being a ‘one size fits all’ gauge for what constitutes a successful retail 

offering, within the Benchmarking System traditionally a two thirds comparison one thirds 

convenience A1 retail offering has been prevalent in the town centres with the higher 

footfall counts, occupied units, occupied car parks and visitors staying in the town for 

longer. Settle fits the pattern of the more successful towns in the Benchmarking System, 

with a majority of the A1 Shops being classed as selling ‘comparison goods’ which is 29% 

higher than the North West Small Towns figure and 20% higher than the National Small 

Towns figure. 
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KPI 3: Key attractors / multiple trader representation 
 
The vitality of a town centre depends highly on the quality and variety of retailers 

represented. National retail businesses are considered key attractors and are particularly 

important in terms of attracting visitors and shoppers to a town. However, the character 

and profile of a town often also depends on the variety and mix of independent shops that 

can give a town a “unique selling point” and help distinguish it from other competing 

centres. A sustainable balance of key attractors and multiple names alongside local 

independent shops is therefore likely to have the greatest positive impact on the vitality and 

viability of a town. 

The following shops are considered Key attractors by Experian Goad. 

Department Stores Clothing 

BHS Burton 

Debenhams Dorothy Perkins 

House of Fraser H & M 

John Lewis New Look 

Marks and Spencer Primark 

 River Island 

Mixed Goods Retailers Topman 

Argos Topshop 

Boots  

TK Maxx Other Retailers 

WH Smith Carphone Warehouse 

Wilkinson Clarks 

 Clintons 

Supermarkets HMV 

Sainsbury’s O2 

Tesco Superdrug 

Waitrose Phones 4 U 

 Vodafone 

 Waterstones 
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Multiple traders have a countrywide presence and are well known household names. 

Regional shops are identified as those with stores / units in several towns throughout one 

geographical region only and Independent shops are identified as those that are specific to a 

particular town.  

  
Settle % 

North West 

Small Towns 

% 

National Large 

Towns % 

National Small 

Towns % 

Key Attractor 2 3 8 6 

Multiples 7 18 30 20 

Regional 
7 6 6 10 

Independent 
84 73 55 65 

 
Settle is a town centre dominated by ‘independent’ A1 retailers. The 84% is noticeably 

higher than the National Small Towns figure of 65%. Within the National Small Towns figure 

26% of A1 Shops in town centres are occupied by Multiple or Key Attractor retailers. In 

Settle this figure drops to 9%. 

___________________________________________________________________________ 
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KPI 4: Number of vacant units 
 
Vacant units are an important indicator of the vitality and viability of a town centre. The 

presence of vacant units over a period of time can identify potential weaknesses in a town 

centre, whether due to locational criteria, high rent levels or strong competition from other 

centres.  

  
Settle 

% 

North West 

Small Towns 

% 

National Large 

Towns % 

National Small 

Towns % 

Vacant Units 
12 7 9 9 

 
The vacancy rate in Settle Town Centre is 12%, which is a higher than the figure of 9% for all 

National Small Towns who contributed to the Benchmarking system in 2011, but lower than 

the 14.6% reported by The Local Data Company for all town centres in the UK in April 2012. 

http://www.localdatacompany.com/ (Accessed 12th June 2012) 

___________________________________________________________________________ 
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KPI 5: Number of markets / traders 
 
Good quality markets provide competition and choice for consumers. A busy and well-used 

street market can therefore be a good indicator of the vitality of a town centre. Conversely, 

if a market is in decline (e.g. empty pitches reducing numbers), it can be an indication of 

potential weaknesses in the town centre e.g. a lack of footfall customers due to an 

inappropriate retail mix or increased competitor activity. Street markets can also generate 

substantial benefits for the local economy. Markets can also provide a local mechanism for a 

diverse range of local enterprises to start, flourish and grow, adding to the sustainable mix 

of shops services on offer throughout the town. 

 
Settle   

 

North West 
Small Towns 

National Large 
Towns 

National Small 
Towns 

Number of 
market days 
during week 

1 1 2 2 

Number of 
traders on 

Market Day 
30 26 47 23 

 

The number of traders was recorded on 3rd April in Settle Town Centre. There were 21 

traders at the outside market and 9 at the indoor market, providing a total figure of 30, 

which is higher than the average offering within the other Benchmarked National Small 

Towns (23) and North West Small Towns (26). 

__________________________________________________________________________ 
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KPI 6: Footfall Counts 
 
The arrival and movement of people, whether as residents, workers, visitors or a shopper is 

vital to the success of the majority of businesses within the town centre. The more people 

that are attracted to the town, the better it trades and the more prosperous the businesses 

in it become, provided there is ample available disposable income in that population. 

Measuring passing people in a consistent manner in the same place, at the same time builds 

up a picture of the town, its traders and their relative success over the weeks and months. 

The following table is based on the footfall counts conducted between the Traffic Lights 

outside the Singing Kettle Team Rooms, Market Place on the 2nd and 3rd April 2012. The 

figures for the Market Day and Non Market Day time are an average of the three ten minute 

counts in that specific location between 10.00am-11.00am, 11.00am-12.00pm and 

12.00pm-13.00pm. Thus, the numbers displayed refer to the average footfall count over a 

10 minute period on a Market and Non Market day.  

 

 
Settle 

North West 

Small Towns 

National 

Large Towns 

National Small 

Towns 

Market Day 149 79 462 115 

Non Market Day 77 66 318 83 

 
Footfall within Settle on a Market Day (149) was higher than both the National Small Towns 

(115) and North West Small Towns (79) figures. Highlighting the importance of the market 

to the town centre, footfall dropped from 149 to 77 people per ten minutes on a Non 

Market Day, which is slightly lower than the National Small Towns average of 83. Full details 

of the actual footfall counts and timings are provided in the table below. 

Count Point Location: Between the Traffic Lights outside the Singing Kettle Team Rooms 2nd and 
3rd April 

Time 
Market Day/ Busy Day 

Count 
Time Non Market Day/ Quiet Day Count 

1020-1030 155 1025-1035 61 

1110-1120 136 1120-1130 86 

1225-1235 157 1235-1245 85 

 
___________________________________________________________________________ 
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KPI 7: Car Parking Availability and Usage 
 

These days a large proportion of spending customers in a town centre come by car. In the 

rural setting, the car tends to be an essential tool, used by both those who come to spend 

and those who come to work. The provision of adequate and convenient car parking 

facilities is therefore a key element of town centre vitality. An acceptable number of 

available spaces with a regular, quick turn-over for shoppers are the ideal while adequate 

longer stay, less convenient spaces for local owners/ workers and visitors must be 

considered too. 

The following tables provide a summary of the Car Parking offering broken down into the; 

 Provision of total number of spaces in designated car parks 

 Provision of total number of short stay, long stay and disabled spaces in designated 

car parks 

 Percentage of vacant spaces in designated car parks on a Busy/ Market Day and on a 

Quiet/ Non Market Day. 

 Average number of illegally parked cars in designated car parks on a Busy/ Market 

Day and on a Quiet/ Non Market Day. 

 Provision of total number of on street car parking spaces  

 Provision of total number of on street short stay, long stay and disabled spaces 

 Percentage of vacant on street spaces on a Busy/ Market Day and on a Quiet/ Non 

Market Day. 

 Average number of illegally parked cars on street on a Busy/ Market Day and on a 

Quiet/ Non Market Day.  

 Overall provision of car parking spaces  

 Overall provision of total number of short stay, long stay and disabled spaces 

 Overall percentage of vacant spaces on a Busy/ Market Day and on a Quiet/ Non 

 Market Day. 

 Overall average number of illegally parked cars on a Busy/ Market Day and on a 

Quiet/ Non Market Day. 
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Settle No. Settle % 

North West 

Small 

Towns % 

National 

Large Towns 

% 

National 

Small 

Towns % 

Car Park:       

Total Spaces: 527 93 79 91 88 

Short Stay Spaces: (4 
hours and under) 

195 37 36 28 40 

Long Stay Spaces: 
(Over 4 hours) 

307 58 60 47 51 

Disabled Spaces: 25 5 4 4 4 

Not Registered n/a n/a 0 22 5 

Vacant Spaces on a 
Market Day: 

255 48 10 26 18 

Vacant Spaces on a 
Non Market Day: 

311 59 25 36 37 

Illegal Spaces on a 
Market Day: 

10 n/a n/a n/a n/a 

Illegal Spaces on a 
Non Market Day: 

11 n/a n/a n/a n/a 

       

On Street:       

Total Spaces: 41 7 21 9 12 

Short Stay Spaces: (4 
hours and under) 

0 0 70 72 71 

Long Stay Spaces: 
(Over 4 hours) 

40 98 28 13 21 

Disabled Spaces: 1 2 1 4 2 

Not Registered n/a n/a 0 9 5 

Vacant Spaces on a 
Market Day: 

1 2 9 17 13 

Vacant Spaces on a 
Non Market Day: 

3 7 27 22 18 

Illegal Spaces on a 
Market Day: 

3 7 n/a n/a n/a 

Illegal Spaces on a 
Non Market Day: 

0 0 n/a n/a n/a 
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Overall       

Total Spaces: 568 n/a n/a n/a n/a 

Short Stay Spaces: (4 
hours and under) 

195 34 36 32 44 

Long Stay Spaces: 
(Over 4 hours) 

347 61 45 44 49 

Disabled Spaces: 26 5 4 4 3 

Not Registered n/a n/a 16 21 3 

Vacant Spaces on a 
Market Day: 

256 45 14 25 19 

Vacant Spaces on a 
Non Market Day: 

314 54 29 35 37 

Illegal Spaces on a 
Market Day: 

13 n/a n/a n/a n/a 

Illegal Spaces on a 
Non Market Day: 

11 n/a n/a n/a n/a 

 

93% of car parking provision in Settle was based in ‘car parks’ which is slightly higher than 

the National Small Towns average of 88%. 

Overall, Settle (61%) has a higher proportion of ‘long stay’ car parking provision than the 

National Small Towns average. (49%) 

Interestingly, 45% of all car parking provision was recorded as vacant on the Market Day 

audit, noticeably higher than both the North West Small Towns (14%) and National Small 

Towns (19%) figures. On a Non Market Day vacancy rates rise to 54% which is 17% higher 

than the National Small Towns average. 

___________________________________________________________________________ 
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KPI 8: Business Confidence Survey 
 
The aim of the Business Confidence Survey is to establish an understanding of the economy 

of the town. By establishing the trading conditions of the town centre businesses efforts can 

be focussed on looking at issues which are of concern and how to improve them.  

The following table is based on 36 responses from the Business Confidence Surveys 

distributed by the Settle District Chamber of Trade. 

 
Settle % 

North West 
Small Towns % 

National Large 
Towns % 

National Small 
Towns % 

What is the nature of your 
business? 

 
 

  

Retail 
66 85 66 66 

Commercial/Professional 
20 9 18 15 

Public Sector 
0 0 1 2 

Hospitality 
8 4 6 7 

Other 
6 1 9 9 

What type of business are 
you? 

    

Multiple Trader 
3 18 17 15 

Regional 
3 7 10 6 

Independent 
94 75 73 79 

 

66% of the respondents worked in ‘retail’ and highlighting the make up of the town centre 

94% were ‘independent’. 
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How long has your 
business been in the 
town? 

Settle % 
North West 

Small Towns % 
National Large 

Towns % 
National Small 

Towns % 

less than one year 
3 11 7 7 

one to five years 
19 28 23 25 

six to ten years 
11 13 17 15 

more than ten years 
67 49 53 53 

 

67% of the respondents stated that their business had been operating in Settle for ‘more 

than 10 years’ which is higher than both the North West Small Towns (49%) and National 

Small Towns (53%) figures. 

Compared to last year has 
your turnover…….?, 

Settle % 
North West 
Small Towns 

% 

National Large 
Towns % 

National Small 
Towns % 

increased 
37 26 28 28 

stayed the same 
40 32 23 29 

decreased 
23 42 49 43 

 

The percentage of businesses in Settle who stated ‘turnover’ had ‘increased’ or ‘stayed the 

same’ over the last 12 months was noticeably higher than the National Small Towns and 

North West Small Towns figures. 37% of traders reported that turnover had ‘increased’ and 

40% ‘stayed the same’. 

Compared to last year has 
your profitability…….? 

Settle % 
North West 
Small Towns 

% 

National Large 
Towns % 

National Small 
Towns % 

increased 
28 19 23 22 

stayed the same 
50 38 27 29 

decreased 
22 43 49 49 

 

78% of businesses stated that ‘profitability’ had increased (28%) or ‘stayed the same’ (50%) 

over the last 12 months, 37% higher than the National Small Towns figure. 



 

___________________________________________________________________________ 
 

26 
AMT Town Benchmarking Report 

 Over the next 12 months 
do you think your turnover 
will…….? 

Settle % 
North West 
Small Towns 

% 

National Large 
Towns % 

National Small 
Towns % 

increase 
38 28 35 32 

stay the same 
38 48 35 39 

decrease 
24 24 30 29 

 

There is a level of ‘business confidence’ within Settle. 38% of businesses think that turnover will 

‘increase’ over the next 12 months and 38% of businesses think it will ‘stay the same.’ 

 

 
What are the positive 
aspects of having a 
business located in the 
town?  (Multiselect) 

Settle % 
North West 
Small Towns 

% 

National Large 
Towns % 

National Small 
Towns % 

Prosperity of the town 
50 53 44 38 

Labour pool 
14 9 12 9 

Environment 
53 33 23 20 

Geographical location 
58 44 47 43 

Mix of retail offer 
36 35 40 32 

Potential tourist customers 
69 32 28 26 

Potential local customers 
81 69 72 73 

Affordable housing 
3 7 7 9 

Transport links 
14 36 35 30 

Car parking 
22 29 25 31 

Rental values/property 
costs 

22 14 13 18 

Other 
14 5 7 3 

 

‘Potential local customers’ (81%) and ‘potential tourist customers (69%) emerged as the top 

two most positive aspects for businesses of operating in Settle Town Centre. Highlighting 

the towns ‘tourism pull’, the average figure for ‘potential tourist customers’ in the National 

Small Towns category is 26%.   
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58% of businesses felt that ‘geographical location’ was a positive aspect, 53% ‘environment’ 

and 50% ‘prosperity of town.’ 

What are the negative 
aspects of having a 
business located in the 
town?  (Multiselect) 

Settle % 
North West 

Small Towns % 
National Large 

Towns % 
National Small 

Towns % 

Prosperity of the town 
21 15 19 25 

Labour pool 
6 6 7 6 

Environment 
0 3 8 8 

Geographical location 
21 3 7 7 

Mix of retail offer 
21 25 16 25 

Potential tourist customers 
3 13 9 11 

Potential local customers 
6 6 2 4 

Affordable housing 
15 6 12 8 

Transport links 
30 9 6 10 

Car parking 
58 58 64 58 

Rental values/property 
costs 

43 29 48 32 

Local business competition 
18 16 24 20 

Competition from other 
places 

33 31 32 34 

Competition from the 
Internet 

49 30 38 30 

Other 
9 5 4 4 

 

58% of businesses felt that ‘car parking’ was a negative aspect of Settle Town Centre, 

exactly the same figure as the National Small Towns and North West Small Towns figure. 

49% also recorded ‘competition from the internet’ and 43% ‘rental values/ property costs’ 

as a negative aspects. 
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10a. Has your business 
suffered from any crime 
over the last 12 months? 

Settle % 
North West 

Small Towns % 
National Large 

Towns % 
National Small 

Towns % 

Yes 
6 27 34 31 

No 
94 73 66 69 

10b. What type of crime 
has your business suffered 
over the last 12 months 
(Multiselect) 

 
 

  

theft 
100 70 80 63 

abuse 
0 7 16 15 

criminal damage 
50 34 30 46 

other 
0 10 2 5 

 

An impressive 94% of Business Confidence Survey respondents had not suffered any ‘crime’ 

over the last 12 months, which is considerably higher than the National Small Towns figure 

of 69%. 

What two suggestions would you make to improve the economic performance of the 
town? 
 
The main theme to emerge from the comments centred on ‘reducing car parking charges’ 
and introducing ‘better car parking policies’. Comments for ‘free parking’ included; 
 

 "Free Car Parking." 

 "Cheaper car parking." 

 "Free parking." 

 "Reduce price of parking to encourage visitors." 

 "Reduce car park charging, appalling, most customers complain, particularly locals 
whose permit has increased in price and decreased in time allowed." 

 
Comments in terms of ‘better car parking policies’ included;  

 

 "Provision of car parking for visitors." 

 "Stop all the workers from the shops parking all day in the town centre. Enforce 2 hour 
parking which is free." 

 "Sort out the town centre parking, have defined vision for the town centre and work 
towards it." 
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 "Limit time for parking in Market Place to increase shopper visits." 

 "Police short stay parking on square- people park all day.  

 "Application of car park time limits in market place." 

 "Controlled time limited parking in the Market Square- one way system round it- with 
'free' parking bays limited to 20 minutes, disc system, policed." 

 
After ‘car parking’ the next theme to emerge involved the ‘heavy goods traffic’, the 
comments were; 

 

 "The quarry lorries. Must divert around Settle. It is essential for the town to survive." 

 "Send the lorries over Buckhaw Brow." 

 "Reduction of heavy traffic." 

 "Divert quarry traffic from the town centre. Enforce parking restrictions in the town 
centre." 

 "Ban HGV's." 
 
A full set of all the comments is available in the Appendix. 
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KPI 9: Town Centre Users Survey 
 
The aim of the Visitor Satisfaction Survey is to establish how your town is seen by those 

people who use it. By asking visitors, of all types, a more detailed picture can be obtained as 

what matters to regular visitors (i.e. locals who pop in every day or work in town) can be 

very different to someone who has never been to the place before. For the first group 

signage is not an issue, for example, and the second may not worry about fear of night time 

crime. 

The following tables are based on the 369 responses from the Town Centre Users Survey via 

a combination of online submissions, face to face interviews and paper based completions. 

Some respondents did not answer all the questions when surveyed, thus the N figure at the 

foot of the table provides the total number of respondents to individual questions. A further 

breakdown of the tables presented below via online, paper based and face to face 

completions is available in the Appendix. 

What is the main 
purpose of your 
visit to the town 

centre? 

Settle % 
North West 

Small Towns % 

National Large 

Towns % 

National Small 

Towns % 

Work 
11 14 23 14 

Convenience 
Shopping - e.g. 

food 

43 46 25 42 

Comparison 
Shopping - e.g. 

clothes 

4 5 14 6 

Access services - 
e.g. Bank, Library 

17 14 17 18 

Leisure - e.g. eat, 
drink, go to the 

gym 

18 8 14 12 

Other 
7 13 7 9 

 
N=358 
 
The reasons for those who completed a Town Centre Users survey in visiting Settle is  

generally very similar to the National Small Towns picture, 43% reporting Convenience 

Shopping within the town compared to 42% Nationally. Convenience retail describes 

merchandise that is purchased on a very frequent basis, is of relatively low value, and is 

often consumable in nature and examples include: Food and non alcoholic beverages, 

Tobacco, Alcoholic beverages (off trade), Newspapers and Magazines, Flowers and Non 

durable household goods (goods which last fewer than 3 years).  
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Reflecting Settle’s position as a town which attracts tourists and visitors, 18% of 

respondents to the question indicated that they visited the town for ‘Leisure’ 6% higher 

than the National Small Towns Average (12%). 

How often do 
you visit the 
town centre? 

Settle % 
North West 

Small Towns % 

National Large 

Towns % 

National Small 

Towns % 

Daily 
22 28 24 27 

More than once 
a week 

42 41 36 42 

Weekly 
12 9 20 16 

Fortnightly 
3 3 7 5 

More than once 
a Month 

5 5 4 3 

Once a month or 
less 

14 11 8 7 

First Visit 
2 3 2 1 

 
N=365 
 
Responses to the question in terms of the regularity of visits to Settle highlight that the 

town centre benefits from a loyal customer base. 64% of respondents stated that they 

visited the town centre more frequently than once a week.  

Once again reflecting the pull of Settle and the surrounding region as a tourist and visitor 

destination, 16% indicated that they were either on their ‘First Visit’ (2%) or visited ‘Once a 

Month or Less’ (14%), a figure double that of the National Small Towns Average 8%. 
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How do you travel 
into the town 
centre? 

Settle % 
North West 

Small Towns % 

National Large 

Towns % 

National Small 

Towns % 

On Foot 
35 37 36 36 

Bicycle 
3 2 4 3 

Motorbike 
1 1 1 0 

Car 
55 51 55 51 

Bus 
4 7 0 8 

Train 
1 1 3 1 

Other 
1 1 1 1 

 
N=367 
 
The figures from those who responded to the question on how they travel into the town 

centre mirror the National picture with 55% stating ‘Car’ and 35% ‘Foot’. Interestingly for a 

town with a Train Station very close to the town centre only 1% indicated that they travelled 

to Settle on the ‘Train.’ 

 
How do you rate 
the physical 
appearance of 
the town centre? 

Settle % 
North West 

Small Towns % 

National Large 

Towns % 

National Small 

Towns % 

Very Good 
19 24 18 18 

Good 
64 67 59 56 

Poor 
16 8 18 21 

Very Poor 
1 1 5 5 

 
N=364 
 
83% of respondents recorded that the ‘Physical Appearance’ of Settle town centre was 

either ‘Good’ (64%) or ‘Very Good’ (19%) which is 9% higher than the National Small Towns 

average of 74%. 
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How do you rate 
the cleanliness of 
the town centre? 

Settle % 
North West Small 

Towns 

National Large 

Towns % 

National Small 

Towns % 

Very Good 
15 26 17 19 

Good 
75 65 64 64 

Poor 
9 9 17 15 

Very Poor 
1 0 2 3 

 
N=364 
 

90% of respondents to the question on  ‘Cleanliness’ rated the Town Centre as either ‘Good’ 

(75%) or ‘Very Good’ (15%), 7% higher than the National Small Towns Average of 83%. 

 
How do you rate 
the variety of 
shops in the town 
centre? 

Settle % 
North West Small 

Towns % 

National Large 

Towns % 

National Small 

Towns % 

Very Good 
11 9 13 6 

Good 
57 57 52 43 

Poor 
29 31 28 41 

Very Poor 
3 3 7 11 

 
N=365 
 
Within the Small Towns participating in the AMT Benchmarking System over half of the 

Town Centre Users in 2011 rated the ‘Variety of Shops’ as either ‘Poor’ (41%) or ‘Very Poor’ 

(11%). However 68% of Settle Town Centre Users rated the ‘Variety of Shops’ as either 

‘Good’ (57%) or ‘Very Good’ (11%). 
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How do you rate 
the leisure and 
cultural activities 
in the town 
centre? 

Settle % 
North West Small 

Towns % 

National Large 

Towns % 

National Small 

Towns % 

Very Good 
10 10 15 7 

Good 
55 58 36 47 

Poor 
31 29 23 36 

Very Poor 
4 3 27 11 

 
N=340 
 
65% recorded that ‘Leisure and Cultural’ activities within Settle Town Centre were ‘Good’ 

(55%) or ‘Very Good’ (10%), once again higher than the National Small Towns figure of 54%. 

 
How do you rate the car 
parking arrangements in 
the town centre? 

Settle % 

Very Good 
6 

Good 
47 

Poor 
33 

Very Poor 
14 

 
N=342 
 
53% of respondents to the question on ‘Car Parking’ rated the arrangement in Settle Town 
Centre in a positive manner. (47% Good, 6% Very Good) 
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How do you rate traffic 
flow within the town 
centre? 

Settle % 

Very Good 
3 

Good 
38 

Poor 
38 

Very Poor 
21 

 
N=345 
 
59% stated that ‘Traffic Flow’ within Settle Town Centre was either ‘Poor’ (38%) or ‘Very 
Poor’ (21%). 
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What are the 

positive aspects 
of the town 

centre? 

Settle % 
North West 

Small Towns % 

National Large 

Towns % 

National Small 

Towns % 

Physical 
appearance 

66 28 28 30 

Shopping 
55 35 40 31 

Restaurants 
48 26 33 29 

Access to 
Services - e.g. 
banks, Post 

Office, Library 

69 42 45 54 

Leisure facilities 
18 11 8 15 

Cultural 
activities 

32 6 12 8 

Pubs/Bars/Night
clubs 

31 18 22 22 

Transport links 
34 20 25 32 

Ease of walking 
around the town 

centre 

75 64 51 61 

Convenience - 
e.g. near where 

you live 

64 50 49 56 

Safety 
33 29 19 27 

Other 
7 14 7 6 

 
N=329  
 
The top three aspects of Settle Town Centre were recorded as ‘Ease of Walking’ (75%), 

‘Access to Services’ (69%) and Convenience e.g. near to where you live (64%). There were 

also some noticeable differences between the National Small Towns average and Settle in 

terms of what Town Centre Users rated as the ‘Positive’ aspects. For example 66% rated 

Settle positively in regards to ‘Physical Appearance’ in comparison to the National Small 

Towns Average of 30%, a similar pattern emerged in terms of ‘Shopping’ 55% compared to 

31% and ‘Cultural Activities’ 32% against 8%. 
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What are the negative 
aspects of the town 
centre? 

Settle % 

Physical appearance 
21 

Shopping 
25 

Restaurants 
12 

Access to Services - e.g. 
banks, Post Office, Library 

9 

Leisure facilities 
29 

Cultural activities 
19 

Pubs/Bars/Nightclubs 
17 

Transport links 
27 

Ease of walking around the 
town centre 

17 

Convenience - e.g. near 
where you live 

6 

Safety 
31 

Other 
22 

 
N=244 
 
The question asking Town Centre Users what they feel are the ‘Negative’ aspects of the 

Town Centre was not asked in the 2011 Benchmarking System, so only the Settle data is 

available. 31% of respondents to the question felt that ‘Safety’ was a negative aspect of the 

town centre, 29% ‘Leisure Facilities’ and 27% ‘Transport Links’. In regards to the ‘Safety’ and 

‘Transport Links’ elements, an assumption can be made from the qualitative data that the 

Town Centre Users are referring to the number of heavy vehicles which pass through the 

town. The assumption can be drawn from the comments supplied by the 22% of 

respondents who recorded ‘Other’ aspects of the Town Centre as ‘Negative.’ The majority of 

the qualitative comments cited ‘Lorries’ and ‘Heavy Traffic.’ Examples include;  

 

 "large, noisy, dirty, smelly quarry wagons spoiling the town centre." 

 "Too much heavy traffic" 

 "Heavy lorries beasting the town." 
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 "The traffic passing through is continuous especially on weekdays when the quarry 
wagons make the traffic situation quite dangerous. The one way system at the Lion is 
a disaster waiting to happen especially again with heavy lorries." 

 "HGV wagons through the town square." 

 "Too many lorries." 

 "The big trucks spoil any experience in Settle to big for street size- dangerous in 
places." 

 "Heavy quarry Lorries on narrow streets." 

 "Dominance of traffic; pedestrians come a very poor second." 

 “Noise and air pollution from wagon traffic." 
 

How long do you 
intend to stay on 
this visit to the 
town centre? 

Settle % 
North West 

Small Town % 

National Large 

Towns % 

National Small 

Towns % 

Less than an 
hour 

27 27 12 34 

1 - 2 hours 
43 46 40 43 

2 - 4 hours 
19 17 27 12 

4 - 6 hours 
3 3 7 3 

All day 
6 7 14 7 

Other 
1 0 0 1 

 
N=366 
 
The majority of Town Centre Users stayed for ‘Less than 2 Hours’ (71%) reflecting the 
National Small Towns trend (77%). A slightly higher percentage stayed in the town centre 
than the ‘National’ average, 19% compared to 12%. 
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On average on a normal visit to the 
Town Centre, how much money 
would you spend? 

Settle 

Nothing 
1 

£0.01-£5.00 
13 

£5.01-£10.00 
21 

£10.01-£20.00 
33 

£20.01-£50.00 
27 

More than £50.00 
5 

 
N=363 
 
The question on ‘Average Spend’ has been introduced to the AMT Benchmarking System in 
2012, thus there is no ‘National’ data.   65% of respondents to the question indicated that 
they would spend more that £10.01, the most popular response £10.01-£20.00 (33%). 
 
What TWO suggestions would you make to improve the town centre? 
 
Three key themes emerged from the qualitative analysis of the open ended question 
concerning what improvements respondents wanted to see made to Settle Town Centre. 
The main ‘category’ to emerge concerned ‘Traffic Issues,’ examples include; 
 

 "Stop HGV’s from being in the town centre." 

 "Eliminate Quarry traffic." 

 "Get rid of the endless stream of heavy Lorries before someone is killed!” 

 "Keep the dangerous lorries out of Settle." 

 "Tackle the traffic problem especially quarry traffic."  

 "Put a stop to heavy wagons (mainly quarry traffic) driving through the town centre!! 
It can be quite scary walking on the pavements along the high street. To do this one 
thing alone would vastly improve the experience of visiting Settle town centre." 

 "Get rid of the heavy lorries on to the by-pass." 

 "Stop the flow of HGV's through the centre of the town- a blight on the town. 

 "Stop the quarry Lorries going through the centre." 

 "The heavy Lorries that travel through the narrow town centre streets must be 
stopped. It is not only frightening but it is polluting, noisy and dangerous. " 

 "Settle is a no-go are for families with young children and also cyclists, the constant 
stream of heavy Lorries will ensure that Settle never becomes a destination tourist 
area." 
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 "Stop the quarry Lorries going through the centre. They are really off-putting and 
almost stopped us buying a house in the area. I have also heard visitors remarking 
very negatively about them." 

 "Please stop those terrible Lorries going through Settle - at best stop the quarries 
completely! 

 "Those quarry Lorries are dangerous and spoil all the fun of being in Settle. Could 
they not take a different route? " 

 "The slate Lorries need to be redirected so that they do not pass through Settle. 
They are noisy, dangerous, polluting and kick up dust and dirt. In addition they cause 
damage to kerbs if they hit them." 

 "Stop the quarry trucks, the danger to pedestrians and to the buildings is not 
acceptable in today’s environment, Settle will be a more popular place for all if the 
heavy trucks do not go." 

 "Heavy traffic is a nightmare." 
 

“Regenerating Market Square” was another category to emerge from the Town Centre 

Users survey. A number of comments in this category referred specifically to changing the 

current “Car Parking” situation in the location; 

 "Remove some parking space from in front of the Shambles to improve the 
appearance of the square, visibility of the shops, and provide a pleasant seating area. 

 "Reduce parking at Market Place." 

 "Market Place -make it more attractive - less parked cars and more space to see the 
historic buildings - give space for people who want to "pop" into settle to use bank 
etc - need 20 min parking bays like Bentham and Kirby Lonsdale and stop people 
parking all day in the market place." 

 "Improve the look of the market place - remove some cars, plant some trees, put in 
some seating.  Make parking in the market place limited to an hour.  Allow free 
parking for people who work in Settle to use the car parks and free up the centre." 

 "To have short stay in Market Place so if you want to shop you can pick up easily. I 
think people just carry on to somewhere else when they see no parking." 

 "Develop Market Place into car parking and seating." 

 "Limit the number of car parking places to allow a few benches to be placed around 
the Market Place." 

 "Pedestrianise the Town Hall Square." 

 "Pave Market Square." 

 "Prohibit car parking on market centre of town." 

 "Make the Square no parking." 

 "Get rid of market square free parking & make it traffic free & have some sort of 
undercover sitting area for visiting families to eat their picnics if it is raining." 

 "Make the market square a pedestrianised area with local bars/restaurants/cafes 
providing outdoor seating." 

 "No parking area in the Market Square - an area where people could sit and 
contemplate tables and plants.  Restaurant - a wine bar/bistro." 
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 "Make the market place a pedestrian area - take the cars away - there are plenty of 
car parks which are generally under-used. A good greengrocer's shop would be 
fantastic - to compliment the butcher's and deli." 

 "No parking in the centre of the market square." 

 "Make the market square more visually appealing, with clear defined parking spaces, 
and benches etc for tourists.  Make the area around the shambles designated one 
way for safety, with it being no access on market days." 

 "Change the Market Place by making it less of a parking place - more a pleasant place 
to be - plants, seats etc. Have some maps and direction boards in the centre so 
people can easily see what Settle has to offer e.g. like those in Kendal." 

 "Ban the HGV's. Develop the market square, should be the 'happening' place (rather 
than car parking)" 

 "Make the Town Hall a viable focal point for the square containing shops that will 
draw visitors." 

 "Remodel the market place, for pedestrians, with no car parking and make the roads 
around it one way." 

 "Pedestrianise the Market Place, stop traffic going round the market on market day." 
 

‘Car Parking Charges’ also received an array of comments;  
 

 "Free parking." 

 "To introduce permit parking for locals." 

 "Reduce the price for council car parking." 

 "Decrease parking charges." 

 "Free Short-term parking (one or two hours maximum)." 

 "Free parking in the larger car parks reduce parking in the market place." 

 "Perhaps make car parks free to encourage car users to come to Settle to shop." 

 "Free Parking. Lower prices so people don't have to travel to Skipton for good value." 

 "Provide limited free parking in town car parks to reduce cars parked on streets & 
pavements." 

 "Free or nominal charge for parking." 
 
A full set of all the comments is available in the Appendix. 
 
___________________________________________________________________________ 
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KPI10: Shoppers Origin 
 

The Shoppers Origin Survey tracks the general area that your town centre visitors originate 

from. The data can be used to target local marketing or promotional literature. It can also be 

used as evidence of the success of such campaigns by gauging the penetration into the 

population. 

The postcodes have been split into 3 categories to be able to compare with other towns. 

The categories are: 

 Locals; those who live within a Post Code covering the town 

 Visitors; those who live within a Post Code less than a 30 minute drive away 

 Tourists; those who live within a Post Code further than a 30 minute drive away 
 
The following table is based on the 2088 Post Codes gathered by a range of Businesses in 
Settle Town Centre in April 2012. 

 

 
Settle % 

North West 

Small Towns % 

National 

Large Towns % 

National Small 

Towns % 

Locals 42 71 66 57 

Visitors 16 17 25 28 

Tourists 42 11 9 16 

 
Highlighting that Settle Town Centre is well used by both ‘Tourists’ and ‘Locals’, 42% of the 
Post Codes gathered were from Tourists and 42% from Locals. 
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APPENDIX 

Towns contributing to Large Town Benchmarking 

  Typology 

Crewe North West  n/a 

Macclesfield North West  n/a 

Nantwich North West  2 

Wilmslow North West  n/a 

Hemel Hempstead South East n/a 

Hitchin South East 5 

St Albans South East n/a 

Melton Mowbray East Midlands 2 

Market Harborough East Midlands 8 

Beeston East Midlands n/a 

Loughborough East Midlands n/a 

St. Ives East of England 4 

Trowbridge South West 2 

Wrexham North Wales n/a 

 

Towns contributing to Town Benchmarking 

  Typology 

Alsager North West  1 

Audlem North West  n/a 

Alderley Edge North West  n/a 

Bollington North West  5 

Congleton North West  8 

Disley North West  1 

Handforth North West  n/a 

Knutsford North West  5 

Middlewich North West  4 

Poynton North West  n/a 

Holmes Chapel North West  8 

Sandbach North West  8 

Baldock South East n/a 

Hoddesdon South East n/a 

Harpenden South East 5 

Ware South East n/a 

Leatherhead South East n/a 

Lutterworth East Midlands 8 

Earl Shilton East Midlands 7 

Ashby East Midlands 8 

Coalville East Midlands 7 

South Wigston East Midlands n/a 

Newark East Midlands 2 
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Kimberley East Midlands n/a 

Eastwood East Midlands n/a 

Stapleford East Midlands n/a 

Hinckley East Midlands n/a 

Arnold East Midlands n/a 

Huntingdon East of England 4 

St Neots East of England 4 

Ramsey East of England 4 

Amesbury South West 4 

Bradford Upon Avon South West 5 

Warminster South West 2 

Holyhead North Wales n/a 

Shotton North Wales n/a 

Queensferry North Wales n/a 

Saltney North Wales n/a 

Buckley North Wales n/a 

Connahs Quay North Wales n/a 

Flint North Wales n/a 

Holywell North Wales n/a 

Mold North Wales n/a 

Southam West Midlands n/a 

 
Typology Classification 

 
Group 1 : Middle Aged, Managerial Jobs 
 
236 places (14.7%) 
This group is characterized by relatively high values on young/middle age 
groups (25–44), intermediate and managerial occupations, people working 
in public administration, education and defence, detached housing, 
households with adult children and a high proportion of carers. It has low 
numbers of residents with no qualifications. 
 
Geographically the group is found on the outskirts of the big cities and towns 
outside London and along the south coast from Essex and Kent and into 
Devon and Cornwall. 
 
Group 2 : Single Persons, Routine Jobs 
 
261 places (16.3%) 
Places in this group are particularly characterized by persons living alone 
(separated/divorced and pensioners), as well as people in routine and lower 
supervisory and managerial occupations and people living in rented 
accommodation. Car ownership is low whilst travel to work by public 
transport is relatively high. 
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Geographically this group is well scattered across the rural areas of the 
country but particularly in the East of England (Norfolk and Suffolk), in the 
South West (Wiltshire, Cornwall and Devon). There are few examples of this 
type of place around the main population centres. 
 
Group 3 : Older Persons, Leisure Jobs 
 
123 places (7.7%) 
This group is characterized by older persons, single pensioners, workers 
in hotels and restaurants, and part time workers, especially among men. It 
Also has high numbers of people working from home and of second 
homes. 
 
This group of places is found overwhelmingly in coastal areas (for example, 
on the Isle of Wight and in Devon and Norfolk) and in attractive rural areas 
(e.g. Hampshire, Gloucestershire and North Yorkshire). 
 
Group 4 : Young Families, Administrative Jobs 
 
129 places (8%) 
The group is typified by high proportions of people in the 25 – 44 age groups 
and women looking after the home. Occupations tend to be in the higher 
managerial and professional groups and in public administration 
(including defence, teaching and social security). 
 
Most places in this group are located in what geographers have called the 
‘Golden Belt’ a stretch of country going from north Wiltshire, through 
Oxfordshire, Buckinghamshire, Bedfordshire to Cambridgeshire with an 
‘offshoot’ in Berkshire. This area grew rapidly in the period 1981-2001 and 
continues to do so. There are few places of this type outside this area but 
where they do exist they are in the rural areas around sizeable towns. 
 
Group 5 : Professionals, Commuting 
 
188 places (11.7%) 
This group is characterized by high proportions of professional and higher 
managerial workers and by people employed in intermediate managerial 
occupations. There are high proportions of people in financial service 
occupations and people who commute over 20 kilometers to work. Use of 
public transport is also proportionately high. There comparatively high 
proportions of Asian/British Asian households relative to the other groups of 
settlements. 
 
As might be expected from its social and occupational description, this group 
of rural places is predominantly located within commuting belt around Great 
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London and particularly along the major rail routes into London. There are, 
however, examples of these types of places around other cities, especially 
Leeds/Bradford and Greater Manchester. 
 
Group 6 : Disadvantages, Routine Employment 
181 places (11.2%) 
This group includes high proportions of census measures that have been used 
to identify social and economic disadvantages of various kinds. These include: 
routine and low skill occupations, lack of qualifications, unemployment, 
long term illness, lone parents, lack of a car and the presence of social 
housing. 
The geography of most of the members of this group is overwhelmingly that of 
the former coalfield areas, namely, Notts/Derby, South and West Yorkshire 
and Northumberland/Durham. Other, smaller, geographical clusters of places 
in this group are the Cumbrian coast, Teesside and east Lancashire. Places 
not in such clusters include Hayle (Cornwall), New Addington (Greater 
London) and Withernsea (East Riding of Yorkshire). 
 
Group 7 : Routine Jobs, Agriculture/Manufacturing 
 
209 places (13%) 
This group is similar to Group 6 in that it is characterized by routine and low 
skill occupations and lack of qualifications. However, this also typified by 
high percentages of people working in agricultural and manufacturing 
occupations and in the wholesale trades. Unemployment (in April 2001) was 
low. 
As might be expected this group maps onto two main types of area: rural 
areas and generally those with labour intensive agricultural production of 
various kinds (e.g. Norfolk, the Fens, mid Somerset and Lincolnshire/North 
Lincolnshire) and around the major manufacturing centres of the West and 
East Midlands, West Yorkshire and Humberside. 
 
Group 8 : Age Mix, Professional Jobs 
 
290 places (18%) 
This, the largest single group in the typology, is also typified by professional 
and managerial workers and high levels of educational qualifications but is 
distinguished from Group 1 by a broader age range (relatively high numbers 
of young people, but also of middle aged and older people) and from Group 
6 by lower levels of longer distance commuting. Also unlike either of these 
groups there are high proportions of households in detached houses and 
very low levels of public transport use. 
 
The geography of this group is similar to Group 4 in that it is mostly 
concentrated within the ‘Golden Belt’ of Middle England. However, it is 
nationally more widespread than Group 4 and includes locations on the 
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outskirts of all the major urban centres outside London with the notable 
exception of Tyneside where only Castle Morpeth and Coxhoe (both 
somewhat distant from the conurbation), are of this type. 
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BUSINESS DATABASE 
 

Cragdale, 
Chapel Square 

  
Philip Dodgson and 
Partners 

A2 N/A N/A   

Chapel Street  7 Gladrags A1 Comparison Independent   

Victoria Street   Laundrette SG N/A N/A   

Victoria Street   The Folly D1 N/A N/A   

High Street 1 Neil Wright Associates A2 N/A N/A   

High Street 6 The Lingerie Room A1 Comparison Independent   

High Street   
King William Guest 
House 

C1 N/A N/A   

High Street 7 Homemaker A1 Comparison Independent   

High Street 4 Library D1 N/A N/A   

High Street   The Talbot Arms A4 N/A N/A   

    Richards A1 Comparison Independent   

High Street 1 Spensleys A1 Comparison Regional   

Corner of 
High Street/ 
Cheapside 

  
Manserghs Second 
Hand Books 

A1 Comparison Independent   

Market Place   Lloyds TSB A2 N/A N/A   

Market Place   HSBC A2 N/A N/A   

Market Place   3 Peakes A1 Comparison Independent   

Market Place    Drake and Macefield A1 Convenience Regional   

Market Place   Peel Antiques A1 Comparison Independent   

Market Place   Buon Vino A1 Convenience Independent   

            VACANT 

 Market Place F Cott. R Spice A5 N/A N/A   

Market Place H'foot Ahernes A1 Comparison Regional   

Market 
Square 

  Co Operative A1 Convenience Multiple   

Market Place   Practically Everything A1 Comparison Independent   

            VACANT 

Market Place   Nat West  A2 N/A N/A   

Market Place   Car and Kitchen gifts A1 Comparison Independent   

Market Place   JW Garnett A1 Comparison Independent   

Market Place   
The Country 
Cookshop 

A1 Comparison Independent   
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Market Place   The Sweet Corner A1 Convenience Independent   

Church Street 2 JR Hopper A2 N/A N/A   

Church Street 4 
Rushworths Antiques 
and Jewellery 

A1 Comparison Independent   

            VACANT 

Church Street   White Rose Insurance A2 N/A N/A   

Church Street 12 The Barbers Shop A1 N/A Independent   

Church Street 14 China China A5 N/A N/A   

Church Street 16 The Fisherman A3 N/A N/A   

Church Street   Settle Parish Church D1 N/A N/A   

Church Street   Total Petrol Station SG N/A N/A   

Church Street   
Whitefriars Country 
Guest House 

C1 N/A N/A   

Church Street 1 
The Dales Picture 
Shop 

A1 Comparison Independent   

Market Place   Royal Oak Hotel A4 N/A N/A   

Market Place   SCAD charity shop A1 Comparison Regional   

    Cafe A3 N/A N/A   

Market Place   Cave and Crag A1 Comparison Independent   

Market Place   Boots A1 Comparison Key Attractor   

Market Place   
The Singing Kettle 
Restaurant 

A3 N/A N/A   

            VACANT 

Duke Street   
The House that Jack 
Built 

A1 Comparison Independent   

Duke Street 2 
Skipton Building 
Society 

A2 N/A N/A   

            
VACANT 
(Mary 
Milnthorpe) 

    Opthalmic Opticians A1 Comparison Independent   

    Jennifer’s Hair Studio A1 N/A Independent   

Kirkgate   Dugdales Electrics A1 Comparison N/A   

Kirkgate   Victoria Hall D2 N/A N/A   

Kirkgate   Booths A1 Convenience Multiple   

Kirkgate   
Quaker Meeting 
House 

D1 N/A N/A   

            
VACANT 
(JMP 
Architects) 
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Commercial 
Courtyard 

  DBA A2 N/A N/A   

Commercial 
Yard, Duke St 
Settle 

Unit 9 Ruchee A5 N/A N/A   

Commercial 
Courtyard 

1 
The Settle-Carlisle 
Railway Development 
Company 

B1 N/A N/A   

            VACANT 

Commercial 
Courtyard 

  Craven Homes A2 N/A N/A   

Commercial 
Courtyard 

3a Rags Hair Salon A1 N/A Independent   

Duke Street   E Percy A1 Comparison Independent   

    Creative Hair Studio A1 N/A Independent   

Station Road   Oasis Dental Practice D1 N/A N/A   

Station Road  Ashfield DIY A1 Comparison Independent  

Station Road 8a Admin24 B1 N/A N/A  

Station Road 16 
Andrew Mounsey 
Floor Coverings 

A1 Comparison Independent   

Station Road 18 Conservative Club D2 N/A N/A   

Station Road 18a Hair Design by Eclipse A1 N/A Independent  

Station Road 18b 
Professional 
Computer Services 

B1 N/A N/A  

Station Road 20 I Print B1 N/A N/A   

Station Road 22 
Dalehead Veterinary 
Group 

D1 N/A N/A   

Station Road 8 Haworths A2 N/A N/A   

Station Road Kingsley Shepherd A2 N/A N/A   

Station Road 9 Miss Money Pennys A1 Comparison Independent   

Station Road 5 Peggys Hairdressers A1 N/A Independent   

Cheapside Town Hall 
Tourist Information 
Centre 

D1 N/A N/A   

Duke Street 1 Spar A1 Convenience Multiple   

Cheapside   North Craven Age UK A1 Comparison Independent   

Cheapside 
Caxton 
House 

Lamberts News A1 Convenience Independent   

Cheapside   Castleberg Outdoors A1 Comparison Independent   

Cheapside   Catkins A1 Convenience Independent   
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Duke Street 3 Mastrella A1 Comparison Independent   

Duke Street 5 The Lion Inn A4 N/A N/A   

Duke Street 6 Wholesome Bee A1 Convenience Independent   

Linton Court, 
Duke Street 

4b Settle Music A1 Comparison Independent   

Duke Street   Linton Ct Gallery D1 N/A N/A   

Duke Street   
Settle Carpets, Beds 
and Mattresses 

A1 Comparison Independent   

Duke Street 9 Serendipity A3 N/A N/A   

Duke Street   Barclays A2 N/A N/A   

Duke Street 11 Settle Down Cafe A3 N/A N/A   

Duke Street 13 Thirteen Cafe A3 N/A N/A   

Chapel Street    Derek Jordan A2 N/A N/A   

Duke Street 10 Settle Social Club A4 N/A N/A   

Duke Street   Police Station D1 N/A N/A   

    Jewellers and Gifts A1 Comparison Independent   

Duke Street 17 
Little House 
Restaurant 

A3 N/A N/A   

Duke Street 16 Cottontail Crafts A1 Comparison Independent   

Duke Street   Nelson A1 Comparison Independent   

Duke Street 19 Post Office A1 Comparison Multiple   

Duke Street 21 Fit A1 Comparison Independent   

         VACANT 

Duke Street 2 Milford and Co A2 N/A N/A   

Duke Street 41 Roundabout        VACANT 

Chapel Square   Masonic Hall D1 N/A N/A   

Victoria Street   Cragdale Laundrette SG N/A N/A   

High Street 
Bank 
Buildings 

Clive Marshall       VACANT 

Bishopdale 
Court 

  Bishop Dale Antiques A1 Comparison Independent   

Market Place   Pages Books A1 Comparison Independent   

Kirkgate 
Proctor 
House 

North Craven 
Historical Research 
Group 

D1 N/A N/A   

Station Road 2 
Lamberts Print and 
Design 

A2       

Station Road 
The Old 
Stables 

Divaz Dancewear A1 Comparison Independent   



 

___________________________________________________________________________ 
 

52 
AMT Town Benchmarking Report 

    
Between Divaz and 
Shepherds 

      VACANT 

Market Place 
Dawsons 
Court 

Images Toning Salon SG       

Duke Street   
NEXT TO COTTON 
TAIL CRAFTS 

      VACANT 

Chapel Street  6 
North Craven 
Buildings Preservation 
Trust 

B1       

Market Place 3 
The Three Peaks 
Gallery 

A1 Comparison Independent   

Market Place   
The Shambles 
Delicious Fish and 
Chip Restaurant 

A3       

Market Place   
The Shambles 
Delicious Fish and 
Chip Restaurant 

A5       

Market Place   Jazz A1 Comparison Independent   

Market Place   Gusto A3       

Market Place   Vista Video  A1  Comparison  Independent  

Market Place   Field to Home A1 Convenience Independent   

Market Place   Building by the TIC       VACANT 

Market Place   Building by the TIC       VACANT 

Castle Hill 
The 
Gatehouse 

Gateway to Health 
Acupuncture 

D1       

Castle Hill   Register Office D1       

Castle Hill   A2 Hair Studio A1 N/A Independent   

 
 



 

___________________________________________________________________________ 
 

53 
AMT Town Benchmarking Report 

CAR PARKING DATABASE 
 

Name: Whitefriars Car Park by Co Op 

On Street/ Car Park: Car Park 

Total Spaces:  60 

Short Stay Spaces: (4 hours and under) 0 

Long Stay Spaces: (Over 4 hours) 56 

Disabled Spaces: 4 

Vacant Spaces on a Market Day: 8 

Vacant Spaces on a Non Market Day: 28 

Illegal Spaces on a Market Day: 0 

Illegal Spaces on a Non Market Day: 0 

 

Name: Greenfoot Car Park 

On Street/ Car Park: Car Park 

Total Spaces:  106 

Short Stay Spaces: (4 hours and under) 0 

Long Stay Spaces: (Over 4 hours) 100 

Disabled Spaces: 6 

Vacant Spaces on a Market Day: 81 

Vacant Spaces on a Non Market Day: 71 

Illegal Spaces on a Market Day: 0 

Illegal Spaces on a Non Market Day: 0 
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Name: Booths 

On Street/ Car Park: Car Park 

Total Spaces:  156 

Short Stay Spaces: (4 hours and under) 150 

Long Stay Spaces: (Over 4 hours) 0 

Disabled Spaces: 6 

Vacant Spaces on a Market Day: 96 

Vacant Spaces on a Non Market Day: 114 

Illegal Spaces on a Market Day: 3 

Illegal Spaces on a Non Market Day: 0 

 

Name: Ashfields Car Park 

On Street/ Car Park: Car Park 

Total Spaces:  130 

Short Stay Spaces: (4 hours and under) 0 

Long Stay Spaces: (Over 4 hours) 123 

Disabled Spaces: 7 

Vacant Spaces on a Market Day: 55 

Vacant Spaces on a Non Market Day: 92 

Illegal Spaces on a Market Day: 0 

Illegal Spaces on a Non Market Day: 7 
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Name: Market Place/ Town Square 

On Street/ Car Park: Car Park 

Total Spaces:  45 

Short Stay Spaces: (4 hours and under) 45 

Long Stay Spaces: (Over 4 hours) 0 

Disabled Spaces: 0 

Vacant Spaces on a Market Day: 0 

Vacant Spaces on a Non Market Day: 0 

Illegal Spaces on a Market Day: 6 

Illegal Spaces on a Non Market Day: 0 

 

Name: Station Road, Outside Andrew Mounsley 

On Street/ Car Park: On Street 

Total Spaces:  6 

Short Stay Spaces: (4 hours and under) 0 

Long Stay Spaces: (Over 4 hours) 6 

Disabled Spaces: 0 

Vacant Spaces on a Market Day: 0 

Vacant Spaces on a Non Market Day: 1 

Illegal Spaces on a Market Day: 2 

Illegal Spaces on a Non Market Day: 0 
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Name: Town Head to Town Head Court 

On Street/ Car Park: On Street 

Total Spaces:  13 

Short Stay Spaces: (4 hours and under) 0 

Long Stay Spaces: (Over 4 hours) 13 

Disabled Spaces: 0 

Vacant Spaces on a Market Day: 0 

Vacant Spaces on a Non Market Day: 1 

Illegal Spaces on a Market Day: 0 

Illegal Spaces on a Non Market Day: 0 

 

Name: Between HSBC and Town Hall 

On Street/ Car Park: On Street 

Total Spaces:  8 

Short Stay Spaces: (4 hours and under) 0 

Long Stay Spaces: (Over 4 hours) 7 

Disabled Spaces: 1 

Vacant Spaces on a Market Day: 0 

Vacant Spaces on a Non Market Day: 0 

Illegal Spaces on a Market Day: 1 

Illegal Spaces on a Non Market Day: 0 

 

Name: Settle Railway Station 

On Street/ Car Park: Car Park 
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Total Spaces:  30 

Short Stay Spaces: (4 hours and under) 0 

Long Stay Spaces: (Over 4 hours) 28 

Disabled Spaces: 2 

Vacant Spaces on a Market Day: 15 

Vacant Spaces on a Non Market Day: 6 

Illegal Spaces on a Market Day: 1 

Illegal Spaces on a Non Market Day: 4 

 

Name: From Arch to Quaker  House, Kirkgate 

On Street/ Car Park: On Street 

Total Spaces:  6 

Short Stay Spaces: (4 hours and under) 0 

Long Stay Spaces: (Over 4 hours) 6 

Disabled Spaces: 0 

Vacant Spaces on a Market Day: 0 

Vacant Spaces on a Non Market Day: 0 

Illegal Spaces on a Market Day: 0 

Illegal Spaces on a Non Market Day: 0 

 

Name: Station Road 

On Street/ Car Park: On Street 

Total Spaces:  8 

Short Stay Spaces: (4 hours and under) 0 

Long Stay Spaces: (Over 4 hours) 8 



 

___________________________________________________________________________ 
 

58 
AMT Town Benchmarking Report 

Disabled Spaces: 0 

Vacant Spaces on a Market Day: 1 

Vacant Spaces on a Non Market Day: 1 

Illegal Spaces on a Market Day: 0 

Illegal Spaces on a Non Market Day: 0 
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BUSINESS CONFIDENCE SURVEYS 
 

What TWO suggestions would you make to improve Settle Town Centre? 
 

 "1) Remove Booths supermarket. 2) Free Car Parking." 

 "1) Make the town more attractive, clear up the litter, plant trees and restrict lorries" 

 "1) Send the lorries over Buckhaw Brow. 2) Make the town square more pedestrian 
friendly." 

 "1) Encourage local small businesses by reducing rent. 2) Reduce number of empty 
business properties." 

 "1) Better quality shops and more stylish and specialised to improve the look of the 
town. 2) Cheaper car parking." 

 "1) Think local. 2) Local money." 

 "1) The quarry Lorries. Must divert around Settle. It is essential for the town to 
survive." 

 "1) Provision of car parking for visitors. 2) Reduction of heavy traffic." 

 "1) More public transport. 2) Free parking autumn/ winter." 

 "1) Stop all the workers from the shops parking all day in the town centre. Enforce 2 
hour parking which is free." 

 "1) Sort out the town centre parking, have defined vision for the town centre and work 
towards it. Needs town centre manager ideally, ideas, pedestrianise areas, one way, 
parking bays, smarten up buildings, trees etc. Follow European/ contemporary model." 

 "1) Free parking. 2) Cheaper rates." 

 "1) Shops open 7 days a week- i.e. no half day closing or closing over busy holiday 
periods. I realise this is difficult with small independent retailers but we are a tourist 
destination and tourists want things to do/ shops to visit when they get here. 2) Wet 
weather attractions, a reason to come to Settle even when it is raining." 

 "1) Have a free car park. 2) More seating around the town for people to sit and relax.  
3) Move the vans from the market place on a Tuesday." 

 "1) Limit time for parking in Market Place to increase shopper visits. 2) Re open toilets 
in Ashfield Car Park." 

 "1) Toilets need to be reopened. Bypass has reduced number of coaches visiting but 
the closure of public toilets have decreased visitor numbers further. 2) Cycle cages." 

 "1) Variation in shops to attract more customers. 2) More events to help improve 
relations between businesses and potential customers. 3) Encourage local spending." 

 "1) End recession. 2) Free car parking." 

 "1) Improve marketing of town as a shopper destination. 3) More long stay parking 
that is affordable." 

 "1) Positive mental attitude, excellent customer service. 2) Police short stay parking on 
square- people park all day. Reduce car park charging, appalling, most customers 
complain, particularly locals whose permit has increased in price and decreased in time 
allowed." 

 "1) Application of car park time limits in market place. 2) One way system put in place." 

 "1) Divert quarry traffic from the town centre. Enforce parking restrictions in the town 
centre." 
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 "1) Reduce price of parking to encourage visitors. Open public toilets." 

 "1) The website of Settle could include more details about the range of retail in the 
town and details of the shops/ services on offer, specific advertising of shops." 

 "1) Reduce rates to encourage more independent businesses. 2) Reduce car parking 
fees." 

 "1) Make town centre attractive, not an all day car park. 1) Get more visitors and locals 
to shop here." 

 "1) Recued car parking fees. 2) Encouragement for locals to shop locally." 

 "1) Ban HGV's. 2) Pedestrianise Market Place." 

 "1) The town needs to attract new businesses that appeal to local customers and 
visiting tourists, in order to make Settle a destination for Shoppers otherwise the 
existing businesses will be unsustainable." 

 "1) Controlled time limited parking in the Market Square- one way system round it- 
with 'free' parking bays limited to 20 minutes, disc system, policed." 
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TOWN CENTRE USERS SURVEY 
 

Breakdown by completion type 
 
374 Surveys in Total 
 
231 Surveys Completed Online 
96 Surveys Completed Face to Face 
47 Surveys Completed Paper Based (completed in local shops) 

 
 

What is the main 
purpose of your 
visit to the town 

centre? 

Overall % Online % Face to Face % Paper Based % 

Work 
11 8 14 20 

Convenience 
Shopping - e.g. 

food 

43 46 34 48 

Comparison 
Shopping - e.g. 

clothes 

4 4 3 2 

Access services - 
e.g. Bank, Library 

17 23 9 8 

Leisure - e.g. eat, 
drink, go to the 

gym 

18 14 27 20 

Other 
7 5 13 2 

 
How often do 
you visit the 
town centre? 

Overall % Online % Face to Face % Paper Based % 

Daily 
22 19 21 40 

More than once 
a week 

42 48 35 27 

Weekly 
12 12 11 13 

Fortnightly 
3 3 3 0 

More than once 
a Month 

5 5 4 8 

Once a month or 
less 

14 12 20 8 

First Visit 
2 1 5 4 
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How do you travel 
into the town 
centre? 

Overall % Online % Face to Face% Paper Based % 

On Foot 
35 33 34 46 

Bicycle 
3 4 1 2 

Motorbike 
1 1 1 0 

Car 
55 57 52 50 

Bus 
4 3 8 2 

Train 
1 1 2 0 

Other 
1 1 2 0 

 
How do you rate 
the physical 
appearance of the 
town centre? 

Overall % Online % Face to Face % Paper Based % 

Very Good 
19 14 35 9 

Good 
64 65 60 66 

Poor 
16 19 5 35 

Very Poor 
1 1 0 0 

 
How do you rate 
the cleanliness of 
the town centre? 

Overall % Online % Face to Face % Paper Based % 

Very Good 
15 16 17 13 

Good 
75 73 76 77 

Poor 
9 10 5 10 

Very Poor 
1 1 2 0 
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How do you rate 
the variety of 
shops in the town 
centre? 

Overall % Online % Face to Face % Paper Based % 

Very Good 
11 11 11 8 

Good 
57 54 60 69 

Poor 
29 32 27 21 

Very Poor 
3 3 3 2 

 

How do you rate 
the leisure and 
cultural activities 
in the town 
centre? 

Overall % Online % Face to Face % Paper Based % 

Very Good 
10 11 13 2 

Good 
55 57 46 59 

Poor 
31 28 34 39 

Very Poor 
4 4 7 0 

 
How do you rate 
the car parking 
arrangements in 
the town centre? 

Overall % Online % Face to Face Paper Based % 

Very Good 
6 6 8 2 

Good 
47 45 54 44 

Poor 
33 35 30 30 

Very Poor 
14 14 7 23 
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How do you rate 
traffic flow within 
the town centre? 

Overall % Online % Face to Face Paper Based 

Very Good 
3 4 2 0 

Good 
38 36 41 40 

Poor 
38 40 32 40 

Very Poor 
21 20 25 19 

 
What are the 

positive aspects 
of the town 

centre? 

Overall % Online % Face to Face % Paper Based % 

Physical 
appearance 

66 70 55 67 

Shopping 
55 59 35 62 

Restaurants 
48 45 46 69 

Access to Services 
- e.g. banks, Post 

Office, Library 

69 76 42 76 

Leisure facilities 
18 17 12 31 

Cultural activities 
32 31 27 42 

Pubs/Bars/Nightc
lubs 

31 29 26 48 

Transport links 
34 31 39 43 

Ease of walking 
around the town 

centre 

75 76 68 76 

Convenience - 
e.g. near where 

you live 

64 72 32 74 

Safety 
33 34 30 36 

Other 
7 6 10 5 
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What are the 

negative aspects 
of the town 

centre? 

Overall % Online % Face to Face % Paper Based % 

Physical 
appearance 

21 23 27 27 

Shopping 
25 23 37 37 

Restaurants 
12 10 27 27 

Access to 
Services - e.g. 
banks, Post 

Office, Library 

9 8 10 10 

Leisure facilities 
29 28 43 43 

Cultural activities 
19 19 30 30 

Pubs/Bars/Night
clubs 

17 18 17 17 

Transport links 
27 26 37 37 

Ease of walking 
around the town 

centre 

17 18 17 17 

Convenience - 
e.g. near where 

you live 

6 4 10 10 

Safety 
31 31 43 43 

Other 
22 23 10 10 

 
How long do you 
intend to stay on 
this visit to the 
town centre? 

Overall % Online % Face to Face% Paper Based% 

Less than an 
hour 

27 29 23 28 

1 - 2 hours 
43 47 33 47 

2 - 4 hours 
19 15 28 17 

4 - 6 hours 
3 3 5 0 

All day 
6 4 11 8 

Other 
1 2 0 0 
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On average on a 
normal visit to 
the Town Centre, 
how much money 
would you 
spend? 

Overall % Online % Face to Face % Paper Based % 

Nothing 
1 1 0 0 

£0.01-£5.00 
13 12 15 11 

£5.01-£10.00 
21 21 22 23 

£10.01-£20.00 
33 32 37 30 

£20.01-£50.00 
27 28 24 30 

More than £50.00 
5 6 2 6 
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What TWO suggestions would you make to improve Settle Town Centre? 
 

 "less lorries more interesting things happening - e.g. street entertainers, shops with 
outside areas etc - look at Keswick or Ludlow" 

 "Make things Cleaner and more attractive with plants & tree's. (No more graffiti and 
litter) Shops are almost out of business due to booths and the market is just terrible 
so I'd suggest not bothering with it anymore. You'v let Booths take over and drag the 
town down." 

 "1/Replace some of the parking in the middle of the square with a green space 
(though as a cyclist you shouldn't really take much notice of my views on parking. 
You really need an n/a option on your questions!) 2/Take out the ""traffic calming"" 
next to the Royal Oak, which traffic consistently fails to obey and causes more rage 
than calm. A lorry overtook me in the narrow bit once, forcing me off the road." 

 "A high street coffee shop, i.e. Costa, Cafe Nero, where you can get a quality coffee 
representing good value for money and the have heard of a skinny latte/cappuccino. 
I would drive to a town for a little wander round and a nice coffee!  More quality but 
affordable shops, need the buzz that places like Grassington and Kirkby Lonsdale 
have. Need more places with the quality/feel of Car & Kitchen, House That Jack Built, 
not charity shops, second hand shops!" 

 "Wider variety of shops - it would be great to aspire to have more specialist shops 
like Kirkby Lonsdale - we are getting there.  See use of the Town Hall and become an 
integral part of the community" 

 "1.there is quiet a big problem with dog fouling on pavements, I would suggest 
somehow tackling that problem. 2. There are a few shops boarded up, some for 
quiet a while and it let's the overall look of the town down" 

 "Improved signage from the main road." 

 "Remove car parking from the market place, this should be the focal highlight of 
Settle but it is ruined by vehicles. It should be filled with seating and other leisure 
facilities." 

 "wider range of shops, activities for children" 

 "Proper car parking spaces in market square    Road up to and behind shambles 
closed on market day (except for access)...may encourage more people and traders 
to market without getting run over by someone taking shortcut!" 

 "I would reduce the parking fees on the car parks. I think I would also reduce parking 
in the centre as it distracts from the overall appearance of the market square.   I 
would also ban heavy Lorries from going through the centre and re route them.  This 
is a possible option but the companies do not favour this due to cost." 

 "Improve the look of the market place - remove some cars, plant some trees, put in 
some seating.  Make parking in the market place limited to an hour.  Allow free 
parking for people who work in Settle to use the car parks and free up the centre." 

 "stop cars going through the middle of the town centre" 

 "Free parking; get rid of the Charity shops." 

 "restrict car parking" 

 "More varied shopping.  More activities on a night. Late licensing." 

 "Better shops and no parking in market place" 
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 "Free parking. Flowers and more seating." 

 "Better run pubs   Hotel accommodation for visitors" 

 "[a]The variety of shops needs to be addressed.(Easier said than done) (b)Public 
transport links need to be improved" 

 "Offer additional free short stay parking, i.e. for those visiting that are locals to just 
pop into the bank up to half an hours free parking with a permit in the pay and 
display car parks.  I object to paying £1 most days when I call to drop cheques into 
the bank as the market square is always busy." 

 "1. To introduce permit parking for locals. 2. A one way system around The 
Shambles." 

 "Stop parking in market place and have one hour free on Whitefriars instead. Bring 
the library into the square and make it bigger" 

 "stop HGVs from being in the town centre, have nightly entertainment such as films 
etc" 

 "Parking is extremely poor. Double yellow lines all over the place, yet police feel they 
can park on them regardless. Not a good image for the 'community' feel of the 
town." 

 "More 'nice' shops and cafes (think Kirkby Lonsdale)  A better market (poor range of 
stalls currently)" 

 "Get the more established shops/business to clean and paint their frontages.  The 
newer business are very good at this but some really look unloved (including the few 
empty ones).  Town map on a board in the square for visitors and locals to use." 

 "Eliminate parking in the market place by allowing free parking in other car parks for 
short periods - say 30 minutes.  Get rid of those cobbles outside the Nat West bank" 

 "1) reduce rates to encourage shops rather than empty frontages  2) reduce HGV 
through traffic" 

 "Re-open w/c on Ashfield car park" 

 "No diagonal road through the centre. No parking - I am referring just to the Market 
Square itself." 

 "1.Widen road at narrow section in order to remove traffic lights. 2. Impose a 20mph 
speed limit from just before swimming bath area to beyond junction at Falcon 
Hotel." 

 "Lower priced parking  More 'iconic' shops" 

 "Stop all day FREE parking in the market place  Plant some tubs with flowers or trees, 
reinstate the water trough in the market 'cross' etc." 

 "1. Eliminate Quarry traffic: 2. Improve the variety of shops - this is certainly getting 
better with the new Wholesome Bee and House that Jack built 3. (sorry to ask for 3) I 
hope that the Town Hall, which is in such a focal position, can become a focus for the 
town and its visitors." 

 "Smarten appearance, e.g. appropriate street furniture/painting Reduce traffic in 
market square when it is being used for market/events etc" 

 "1 put a stop to parking in the Market Place as it is abused and makes the whole 
appearance like a scruffy car park. Pedestrianise it and brighten it up.  Let's have 
more greenery - hanging baskets, planters etc.  2. Try to encourage the types of 
shops that Settle badly lacks, e.g. greengrocers, bookshop cum CD shop." 
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 "Get rid of the endless stream of heavy lorries before someone is killed!" 

 "To improve the look of the town centre I would get rid of parking in the market 
square.  This would not be popular I know!  There is a need to have more modern 
interiors to some of the shops as they are not attractive to visitors.  Also we need a 
better broad base of types of shops e.g. you cannot buy shoes in Settle." 

 "Get cars away from part of the market place, leaving space for people a bit of 
greenery but must be space for market." 

 "Free toilets.  More seating." 

 "Sort out parking in the square. It is always a mess. Quarry traffic has been a 
problem for years and needs addressing." 

 "Ban quarry traffic  Reopen Ashfield car park public  lavatories" 

 "More support for the Folly.  The building and the exhibitions are a huge asset to the 
town.   Improve the pubs.  In recent years they seem to have lost their way of being 
attractive and accessible to all ages and types of people." 

 "Keep the dangerous lorries out of Settle. Completely stop the parking on yellow 
lines, even by disabled-badge drivers, which often completely block the town 
centre." 

 "Ban lorries & through traffic  More local shops" 

 "Reduce the price for council car parking  Restrict out of town activities - to keep the 
heart of Settle alive (e.g. Booths Supermarket - they are now selling products and 
services which are also supplied by local existing shops, such as news agents, 
toiletries etc" 

 "Provide MARKED parking places in the Market Place  Ensure that any hanging 
baskets contain REAL flowers" 

 "Stop all parking in the market place and close the market place to traffic on market 
day.  Possibility of more seating and outdoor cafes in the market place." 

 "One way system around Market Place.  Bank and Library access improvement." 

 "Market Place -make it more attractive - less parked cars and more space to see the 
historic buildings - give space for people who want to ""pop"" into settle to use bank 
etc - need 20 min parking bays like Bentham and Kirby Lonsdale and stop people 
parking all day in the market place  Reduce traffic through centre of Settle - 
particularly HGVs - it makes it a dangerous, dirty and noisy place" 

 "Improve footpaths and lanes." 

 "Tackle the traffic problem especially quarry traffic. In addition do something about 
the dog fouling, encourage people to report offenders and press the District Council 
to impose hefty penalties." 

 "Decrease parking charges Improve public transport link to Kirkby Malham" 

 "I have said this before and I will say it again. It would be good to have a large 
electronic notice board on which all upcoming events could be posted, one a t a 
time. I remember making use of one like this in Montpellier over 15 years ago. It was 
brilliant. I went on a frog watching expedition. If you had one in Settle we could 
advertise Craven Conservation Group events.  2. Easy access for toilets for Old 
People.  3. A bus shelter? or at least better notices about buses.   There isn't a space 
for any other comments." 

 "Free car parking  NatWest bank open 5 days a week" 
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 "Put a stop to heavy wagons (mainly quarry traffic) driving through the town centre!! 
It can be quite scary walking on the pavements along the high street. To do this one 
thing alone would vastly improve the experience of    visiting Settle town centre." 

 "1.Ban all quarry traffic.  2. Encourage SMALL businesses." 

 "1 Get rid of the horrible stainless steel toilets and open some really bright, clean, 
attractive public toilets similar to the ones in Kettlewell or Slaidburn.  2 Reduce 
business rates to encourage enterprise" 

 "get a better councillor - Richard Welch is detrimental to the town   Less lorries, 
more action and less talk" 

 "Get rid of lorries" 

 "Free Short-term parking (one or two hours maximum) Lower shop rents to 
encourage full occupancy. e.g. Daisy Fresh premises were empty forever 2 years 
when rents were put up." 

 "Free Short-term parking (one or two hours maximum) Lower shop rents to 
encourage full occupancy. e.g. Daisy Fresh premises were empty forover 2 years 
when rents were put up." 

 "Get rid of the heavy lorries on to the by-pass. Issue 2 hour disc parking for the 
market square and arrange with Craven DC to enforce it so walkers are not parked 
there all day and thus preventing shoppers from parking there." 

 "Reduce traffic/parking in the market place, perhaps a small space for disabled & 
short stay parking.  Divert heavy Lorries from the centre of Settle, unless for essential 
deliveries." 

 "Ban the large lorries Pedestrianise the Town Hall Square" 

 "Difficult to comment; I lived in Settle as a child (from 1956 to 1960) in Station Road. 
I loved it then and still love it but rarely visit as I live in the Midlands now and only 
usually call in en route to the Lake District although I have stayed once or twice.   In 
the 1950s it was perfect; it now seems a bit more ""trendy"" which is OK I suppose 
but I loved it as it was!" 

 "Sort out limited time parking in Market Place - and allow pedestrians to have some 
dedicated areas.   Positively encourage a wider range of shops other than gift shops 
and cafes." 

 "Remove heavy traffic  Brighten it up with some flower troughs" 

 "Get something done about market place - provide bus shelter, clear untidy parking 
leaving just drop-off and disabled spaces - at present people waiting for buses do so 
at their peril from cars - a pull-in for buses would help everyone. More toilets 
needed - the path from Ashfield car park is dangerous and worn-out" 

 "Clean it up.  Reduce business rates to encourage more retail variety." 

 "Remove the large trucks/lorries. Toilets in the car park as there used to be" 

 "Developing the town hall in an attractive way with retail outlets on to the square 
and improving the parade on the square.  No more charity shops as anymore starts 
to lower the feel of the town centre.  A few nicer crafty/ upmarket tourist gift shops 
would be good.  Parking is quite expensive and only take full hours in meters, they 
should go up in smaller increments." 

 "Ban heavy lorries.  Ban parking in the market place and make it a more pedestrian-
friendly area with seating etc." 
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 "more shops   less pubs" 

 "Car parking on Market Place for 2-3 hours  More active prohibition of parking on 
single yellow lines" 

 "stop the quarry lorries coming through the town centre" 

 "Free parking in the larger car parks  reduce parking in the market place" 

 "Improvement on appearance of Town Hall, hopefully coming.  A leaflet etc on a 
walk around Settle, people missing out on back streets and attractions. i.e. folly etc, 
they just mainly use Main Street. We have answered a few questions recently on 
where things are. Perhaps people could pick these up in cafes etc." 

 "STOP the flow of HGV's through the centre of the town- a blight on the town.  
Parking on the Town Square needs to be addressed urgently so as to prevent ""all 
day"" parking and therefore encourage short stay shoppers and tourists." 

 "1.Stop the quarry Lorries going through the centre.  They are really off-putting and 
almost stopped us buying a house in the area.  I have also heard visitors remarking 
very negatively about them.  2. Find a way of funding a gym/sauna steam room at 
Settle swimming pool and have it open a few more times a week for adult lane 
swimming." 

 "more varied shops; better public conveniences" 

 "Manage Settle separately from Skipton which is a competing centre for tourism. 
Develop longer-stay tourism (centre for railway journeys, walks, touring centre) 
which would provide greater high-value added tourist income.  The centre lacks any 
shopping which would attract tourists and caters to short-stay, low value-added 
tourism. An upmarket hotel, restaurant or food shops would create some cachet and 
publicity." 

 "More information Boards re history. Footpaths to be signposted e.g. footpath to 
Giggleswick." 

 "Pedestrianise the centre Restrict heavy goods vehicle access through the town 
centre" 

 "Perhaps make car parks free to encourage car users to come to Settle to shop (n.b. I 
am not a car owner, but I can see that this could help)  allow more businesses to put 
out tables and chairs on and around market square" 

 "Stop parking in the market place. Also stop the motor cyclists on Sundays. Provide 
seats and a bus shelter in the market place. Encourage leisure events in the market 
place.  Encourage more boutique style shops which will attract tourists" 

 "1. The heavy lorries that travel through the narrow town centre streets MUST be 
stopped. It is not only frightening but it is polluting, noisy and dangerous.  2. Make 
the Market Place a pedestrian only area." 

 "This survey should have an option box between 'Good’ and 'Poor'" 

 "Better restaurants  More shops for young people" 

 "Free Parking  Lower prices so people don't have to travel to Skipton for good value" 

 "No vehicle parking in the market place.  A bike rack near the market place." 

 "Parking for no more than an hour at any one time in the market place" 

 "Need to encourage more unique, high quality shops and encourage the locals to use 
them - settle will die if it’s not careful. Look at how Kirby Lonsdale and Pocklington 
have managed to evolve. Settle needs to get a reason for people to visit it.  Settle 
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needs to encourage more activity after 'dark' with better restaurant / pub / cafe 
destinations.  I was really shocked as to how quiet the town at 9-10pm last weekend 
where does everyone go too? Settle used to be a hive of activity.  And since when 
did settle have a nightclub as suggested in the last two questions!" 

 "Make free parking available in the market square rather than allowing long term 
parking for shop keepers, free parking is a big incentive to use the town centre. 
Retain the Tuesday market; others are failing while this is still worth coming to." 

 "Ban lorries from the town  Remove Market Place parking and pedestrianise the 
Market Place" 

 "Remodel the market place, for pedestrians, with no car parking and make the roads 
around it one way.  reopen the Ashfield toilets" 

 "Make the centre more pedestrian friendly e.g. Re-route Hag’s via Buckhaw Brow, 
better traffic management around the Market Place, more Pedestrian crossings  
Smarten up the town landscape and make it more in-keeping of the Town's heritage 
as a tradition market town e.g. introduce more seats into the market place and 
surrounding streets" 

 "Re route hgv's do more to improve the general look of the town e.g. pedestrianise 
the market place flower tubs make sure the outside appearance of shops is neat & 
tidy?" 

 "Settle is a no -go are for families with young children and also cyclists.  The constant 
stream of heavy lorries will ensure that Settle never becomes a destination tourist 
area." 

 "Get the resources people need and want back into town IE the banks to be open 5 
days a week at sensible hours like 9-5 not the 930-330, council offices back to save 
having to go to Skipton to sort matters out.  Ensuring the parking charges are not 
increased further" 

 "No cars in Market place except disabled and seats for people to sit then people 
would have to park in Car parks and they would get more exercise!" 

 "Get the lorries completely out of the town centre - not by diverting them to other 
parts of settle - by banning them completely from town and residential areas.  Get 
rid of the motorbikes." 

 "1.Ensure use of the vacant building next to 'Car and Kitchen' 2.Perhaps the addition 
of an up-market restaurant/bistro." 

 "Free parking. More cultural activities." 

 "Not to have lorries passing through  No parking in the centre" 

 "pedestrianise the market place  if not then make it one way" 

 "More disabled parking and enforce 2 hour parking in market place. Tidy up market 
place, provide seating and flowers. Make narrow roads all round market place one 
way traffic.  encourage property owners to tidy up and maintain their property and 
sweep shop fronts" 

 "better signposting" 

 "1. Develop the market square as a communal space for people, not vehicles (there 
is plenty of parking within 200m of the centre.  2. To work with organisations 
representing activities (cycling, walking, climbing, caving etc.) to promote and 
develop the town for active tourism" 
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 "Stop heavy goods traffic.  Stop all day parking in market square by some shop 
keepers." 

 "Stop HGVs using the road through Settle.  More variety of shops" 

 "1. Heavy trucks pass through the town centre exceeding the speed limit and have 
been seen to deposit small stones as they bounce over an uneven surface.(This was 
on a busy market day) 2. Mark out the parking bays in the market place." 

 "20 mph traffic approaching the town centre from the bridge over the river and 
through town would be safer and more considerate for pedestrians and residents" 

 "Make the Town Hall a viable focal point for the square containing shops that will 
draw visitors. Prevent heavy haulage lorries from travelling through the town centre" 

 "Parking around the market square is always a bit chaotic. I think free parking is 
essential to encourage people to come into the centre but think it needs to be better 
organised - maybe marked bays in the square.  Many local people who work in the 
town centre leave their cars all day in the square making it harder for locals to park if 
they just need a quick trip to the bank or library." 

 "The market place parking makes the attractive town centre look untidy and just like 
a car park. It would be much more appealing without the cars.   The use of the 
market place for seasonal events." 

 "Provide limited free parking in town car parks to reduce cars parked on streets & 
pavements.  enforce on street parking restrictions" 

 "Free Parking, Re-open closed toilet facilities" 

 "1. Clear the market place of all but essential parking - that is, for the disabled. The 
rest of us can park at Whitefriars or walk.  2. Get rid of or drastically reduce the 
dreaded Lorries from the quarries." 

 "Make a one way circuit around the market place / town hall.  flower tubs around 
the market place" 

 "Get rid of parking on the Square and block off the cross-road  Stop quarry lorries 
passing through town centre" 

 "Traffic and parking issues need attention. B)Support for local business could be 
better" 

 "Ban the HGV’s Develop the market square.should be the 'happening' place (rather 
than car parking)" 

 "Change the Market Place by making it less of a parking place - more a pleasant place 
to be - plants, seats etc .Have some maps and direction boards in the centre so 
people can easily see what Settle has to offer e.g. like those in Kendal." 

 "Make the market square more visually appealing, with clear defined parking spaces, 
and benches etc for tourists.  Make the area around the shambles designated one 
way for safety, with it being no access on market days" 

 "1. Ban all HGV movement through town centre. 2. Allow only short term parking in 
town centre - max 2 hrs" 

 "No parking in the centre of the market square.  No HGV traffic through the town 
centre." 

 "Reduce HGV traffic Improve parking" 

 "More  leisure facilities for young people  Greater variety of shops" 
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 "Some of the pubs attract unfriendly clientele. The market needs to appeal to 
younger people." 

 "It would be better if there weren't any trucks from the quarry going through the 
town as they thunder through, are noisy and too big for a small market town" 

 "Reorganize with individual merchants working together to present a pleasant 
appearance to make it more enjoyable to shop.  Clean up the Shambles!!!!!!!" 

 "We could do with a few more quality shops with good choice, more bars and 
restaurants.  Settle does have some but increasing the choice could lead to a tipping 
point for the town so that it competes with the likes of Kirkby Lonsdale better.  I wish 
the businesses would open at times those better serve customers who work full 
time." 

 "Reduce the number of HGV's using the town centre (the money sometimes given by 
the quarry companies for community use could be given to the HGV drivers to buy 
the extra fuel they supposedly need to travel via Buckhaw Brow!)  Craven District 
could reduce the car parking charges - which are excessive compared to other 
districts. It could also allow free parking on a Sunday." 

 "1. Get rid of the quarry wagons (route them via the bypass: it'll cost them a bit 
more in fuel, but it'll clean up settle market square/town centre). 2. Draw in the 
Folly/Museum." 

 "Have only been into Settle town centre on one occasion to shop briefly, at very 
friendly butchers! So can't help you with more suggestions." 

 "1. Restrict the weight of, or even prohibit, heavy goods Lorries using the road 
through the centre of the town.  2. Reopen the toilets on the central car-park!" 

 "Please stop those terrible Lorries going through Settle - at best stop the quarries 
completely!" 

 "Those quarry Lorries are dangerous and spoil all the fun of being in Settle. Could 
they not take a different route?" 

 "Please stop this lorry traffic. It is dangerous and doesn't make me want to spend 
more time than necessary in Settle.  Please increase the variety of shops in Settle 
and more culture - especially music please" 

 "The parking in the centre is not very nice and then you see the tourist sitting in the 
naked man and the quarry Lorries driving past. Outrageous." 

 "No more charity shops.  Ensure shops don't stay empty for more than a month" 

 "Stop the lorries, especially the quarry vehicles which drive too fast and there are 
too many of them.  Sort out the parking around the square as people don't take any 
notice of the parking restrictions." 

 "Less litter including visible cafe waste e.g. from the singing kettle - bags of waste 
left on Kirkgate during the day and discarded fish and chips.  Better maintenance e.g. 
of signage, town hall, pavements, benches and improved appearance of main access 
through Kirkgate e.g. like work carried out on for Bishopdale." 

 "1) make the car parking in the centre limited in terms of time allowed, perhaps one 
hour, allowing for ease in accessing banks /shops etc.  2) look at diverting the lorries 
around the town centre" 

 "1). The slate Lorries need to be redirected so that they do not pass through Settle. 
They are noisy, dangerous, polluting and kick up dust and dirt. In addition they cause 
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damage to kerbs if they hit them. 2). It would be really nice to see the pedestrian 
only part of Kirkgate transformed and cobbled as it originally was. This is the main 
route by which most tourists (and locals) enter the town and currently does not 
reflect us in our best light. Additionally the tea room (Singing Kettle) should be 
encouraged not to leave waste bags on the road as though this was an unused back 
alley." 

 "Quarry lorries to use the by-pass rather than Dukes St they are noisy and dirty and 
come alarmingly close to the pavement.  There is often a lot of litter including food 
debris and bottles and cans which is unsightly and off putting." 

 "Improved signage, both in terms of its positioning, design and content.  Also the 
lack of relevant brown signs at the entrances to the town is a real handicap to 
increasing business.  More independent shops selling food and clothing.   There are 
now many basic items which can no longer be bought in the town" 

 "The closure of toilets is a disgrace. Traffic flow is poorly lacking." 

 "1. Filling empty shopping lets with origin services or products.  2. Reducing heavy 
goods traffic travelling through the Centre." 

 "Make the market place a pedestrian area - take the cars away - there are plenty of 
car parks which are generally under-used.    A good greengrocer's shop would be 
fantastic - to compliment the butcher's and deli." 

 "If possible find an alternative route for the lorries that need to pass through to 
reach the A65.  More floral displays in the square would be attractive." 

 "1. Parking needs an overhaul.  Existing parking fees are too expensive, and are 
deterring both visitors and business development in Settle. Also need to 
pedestrianise the current town centre parking area.  2. Ban HGVs from passing 
through the town centre, from 8:00am to 8:00pm." 

 "Variety of shops is poor, mostly geared up to tourists." 

 "A cheap taxi service out to the wilds of Halton Gill, so that we could attend the 
pubs/restaurants for a night out!  An arthouse cinema and community arts centre." 

 "No parking area in the Market Square - an area where people could sit and 
contemplate tables and plants.  Restaurant - a wine bar/bistro" 

 "better parking cheaper prices" 

 "reduce the lorry traffic  pedestrianise the market place" 

 "the banning of lorries transporting through Settle and the need for more public 
toilets" 

 "Sort out The Royal Oak. Make more of Castleberg - cable car?" 

 "1. Close the town centre to quarry traffic.  The vehicles are too large and heavy for 
the road space.  On Duke Street their proximity to pedestrians is intimidating and 
potentially very dangerous.  There is a viable alternative route to and from the A65 
for these vehicles.  2. Introduce a one-way traffic-flow around the Market Place." 

 "Sort out the car parking in the Market Square. It is nearly always full and it would 
appear the two hour waiting restriction is abused. We need to make better use of 
Greenfoot car park with cheaper parking options there and better signage.  Can the 
quarry lorries use another route to avoid town centre" 

 "More flowers Fewer heavy lorries" 
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 "1) More diversity of shops 2) Green grocer 3) A free market once per week for local 
producers to sell their wares 4) No tippers thundering past" 

 "Make the market square a pedestrianised area with local bars/restaurants/cafes 
providing outdoor seating.  Encourage more outdoor events taking place in the 
centre - displays, brass band concerts, family entertainment." 

 "Stop the quarry trucks, the danger to pedestrians and to the buildings is not 
acceptable in today’s environment, Settle will be a more popular place for all if the 
heavy trucks do not go through the town, it's common sense!" 

 "Lower rentals so all shops are used.  Fill empty shop fronts with high quality 
display." 

 "Stop heavy lorries from using the town centre" 

 "Variety of shops - music/film, sports, high street clothing brands? Cease flow of 
HGV's = noisy and disruptive on the roads. Would free up the town centre square for 
pedestrians" 

 "no parking  no heavy traffic passing through" 

 "1  pedestrianise the whole area in front of the Shambles and put in benches and 
flowers and trees  2 Consistent enforcement of illegal parking on yellow lines around 
the centre - this happens only at irregular intervals and does not solve the problem" 

 "Prevent huge Lorries passing along main street Prevent Lorries passing along Main 
Street!" 

 "More signs to help visitors, e.g. Victoria Hall, Quaker Meeting House etc  Designated 
walks/footpaths to attractions" 

 "Traffic management around Royal Oak and Market Sq could be improved. Difficult 
junction at foot of Constitution Hill/Market Square. Tricky for pedestrians.   Parking 
in Cheapside needs better regulation. Bungs up junction with Duke St." 

 "Reduce HGV through traffic. Encourage more small individual shops." 

 "1. Making vehicles stick to the 20mph limit, day and night.  2. More public toilets 
e.g. in the market place or near Greenfoot car park.   The station and Booths are 
quite a way from Greenfoot." 

 "Condition of footpaths particularly the cut-through between Whitefriars and 
Ashfield car parks. Public toilet facilities in Ashfield car park to be restored!" 

 "Restrict parking in market place - use marked parking bays with time limit. Consider 
making Market Place easier and safer for pedestrians." 

 "banks opening every day all day Monday to Friday  Better parking in the town" 

 "better bus links no parking in the market square" 

 "Public conveniences apart from our smoke free pubs  Pavements - make them less 
dangerous" 

 "Where a shop has been empty for some time and not likely to be let in the next 6-
12 months, make a link with a good artist or craftsperson (or group or a Yorkshire art 
school) to occupy it for a gallery and community learning in the art or craft. 
Occupants would pay utilities and the council the NNDR.    Post a map of the town 
centre identifying places to go, including galleries and main shopping destinations." 

 "Ensure that the variety of shops is maintained or even improved" 

 "reduce HGV traffic  prohibit all day parking in the market square" 

 "Stop Quarry Traffic HGVs  Sort out Town Centre Parking" 
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 "Get Rid Of Quarry Transport. Bring back the fair to the market square." 

 "improve parking  stop HGV Quarry Traffic" 

 "TOILETS! They are appalling, both in quality, siting and and quantity.  They are a 
dreadful part of what is an important tourist area.  I have heard many comments 
from visitors about these.  Now the Ashfield ones are closed it also makes a mockery 
of meeting for people with disabilities needs, who may not be able to get to the 
Whitfriar ones. I work and shop in Settle and only use these when I am absolutely 
desperate.  Luckily I have another option at the place I sometimes work." 

 "clean up more stop large trucks from going through" 

 "1. More parking 2. get more coach trips in to service the shops" 

 "Do not make any major changes" 

 "Get rid of market square free parking & make it traffic free & have some sort of 
undercover sitting area for visiting families to eat their picnics if it is raining.  Make 
Greenfoot free parking & make short stay residents parking for 3 rather than 2 
hours." 

 "1) Town centre parking is often taken up by people who work in Settle so they park 
there all day. If you could park easier in the town centre I think people would use the 
shops more." 

 "1) Find a solution to having so many narrow pavements in the very centre of Settle 
itself. 2) Much of the charm and challenge of Settle is the cohesion of between 
random or passing. Facilities and interests but publicity of the many gems are 
hidden." 

 "1) Restrict heavy haulage traffic. 2) Ban chainstores in the centre or out of town." 

 "1) Heavy traffic is a nightmare. 2) Restrict parking to 1 free hour. 3) Plant some 
trees. Flower tubs!!" 

 "1) Attractive shops. 2) Saturday Farmers Market. 3) Better linking times to bus 
service." 

 "1) More parking in town centre. 2) Plants." 

 "1) Restricted town centre parking. 2) Saturday Market. 3) Some Sunday buses." 

 "1) Less heavy traffic. 2) More support for a farmers market." 

 "1) Two hour only parking. 2) Some nice trees, flower baskets." 

 "1) One way traffic system. 2) Sort out the parking quickly." 

 "1) Limit time for parking in market place. 2) Greenery in town- few shrubs and 
hanging basket." 

 "1) Make the Market Square a no parking area. 2) Place a weight limit for traffic 
through the town, there is a bypass for heavy traffic." 

 "1) Remove cars from the Market Place or place maximum waiting limit of say 1 hour 
at the most." 

 "1) Make the Square and Station Road no parking. 2) Reduce the cost of resident 
permit parking n the car parks so that people use them instead- a Settle only permit 
would be good!" 

 "1) I would like to see the road closed by the Royal Oak, at present this is very 
dangerous for everyone. 2) Stop through traffic and pedestrianise as far as possible. 
3) With or without the above measures, enforce parking regulations particularly for 
motorbikes which ignore everything." 
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 "1) Restrict heavy through traffic, especially on market day. Many deaf people are in 
danger. 2) Prohibit car parking on market centre of town. Concessions to local 
business owners/ workers." 

 "1) Toilet facilities. 2) Car park facilities." 

 "1) Restrict traffic and stop quarry lorries. A weight restriction imposed. 2) Do 
something about dog fouling." 

 "1) Floral displays" 

 "1) A Nandos" 

 "1) Free parking." 

 "1) Improve traffic circulation on Market Square." 

 "1) Somehow reduce the traffic going through. 2) Open up the Central Square. 3) 
Pedestrianisation. 4) Sufficient car parking is available elsewhere close to the town 
centre. Would really make the centre more attractive." 

 "1) I feel there should be more colour e.g. flower tubs so that people are attracted to 
the shops. 2) Parking in the market place should be restricted to a couple of hours so 
that people who are parking there are only doing so to shop or visit the cafes." 

 "1) Pedestrianise the town centre." 

 "1) Stop parking in the town centre for all day. Limit it to 2 hours." 

 "1) Time limit to parking in the town centre." 

 "1) Free or nominal charge for parking. 2) More litter bins." 

 "1) Pave Market Square and make one way around the edge. 2) Enforce 2 hours max 
parking in Market Square." 

 "1) A lorry ban. 2) No parking in Market Place." 

 "1) Activities for children." 

 "1) Fix loose paving stones. 2) Improve Market Place." 

 "1) Toilets need improving. 2) Upgrading of the Market Place." 

 "1) Parking permits for residents." 

 "1) Do away with the diagonal road across the Market Place. 2) Limit the number of 
car parking places to allow a few benches to be placed around the Market Place." 

 "1) More short stay parking. 2) More trees in town centre." 

 "1) More short stay parking. 2) More trees/ plants to create a green space." 

 "1) Need bus station to ease flow centre. 2) Re route the quarry Lorries out of town." 

 "1) Enforce 2 hour parking limit in Market Place." 

 "1) Prohibit HGV's from town centre. 2) Develop Market Place into car parking and 
seating." 

 "1) Have less parking restrictions as more people would stop or car parking should be 
free to encourage more people to support the local economy." 

 "1) More variety of shops- shoe shop/ clothes shop. 2) No more charity shops." 

 "1) Pedestrianise the Market Place, stop traffic going round the market on market 
day." 

 "1) No more HGV's" 

 "1) Up to date, chain shops." 

 "1) Keep the independent shops. 2) More frequent rail service. 3) More flowering/ 
aesthetical enhancements, especially to shop fronts and market area. 4) Traffic 
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needs fixing, maybe a one way system or reducing Lorries and trucks without hurting 
businesses." 

 "1) Time restriction for parking around Market Square. 2) Increase tourism appeal 
like Kirby. 3) Better signage to indoor market. 4) Heavy vehicles barred from going 
through the town centre." 

 "1) Drop parking costs. 2) One way system. 3) Clamp down on illegal parking." 

 "1) More for kids and teens; leisure, cinema and sports. 2) Will be a ghost town 
soon." 

 "1) Litter. 2) Illegal parking is terrible." 

 "1) More activities for children. 2) Time limits in Market Square. 3) Floral 
arrangements in centre." 

 "1) Less chains and more independent shops." 

 "1) Get rid of street lighting. 2) More pubs." 

 "1) Shoe shop would be good. 2) Men’s shop" 

 "1) Better chemist. 2) More variety of shops." 

 "1) Free parking." 

 "1) Woman’s clothing shop." 

 "1) Fix parking machines." 

 "1) Get rid of the Lorries." 

 "1) More parking provision." 

 "1) More shops. 2) More market traders." 

 "1) Market Square Car Parking. 2) Ask residents before developing. 3) Street 
furniture. 4) Settle in Bloom. 5) More for kids." 

 "1) More for kids" 

 "1) More floral displays, hanging baskets." 

 "1) More pubs" 

 "1) Keep it the same!" 

 "1) Keep Market Square parking free from charges." 

 "1) Less chain shops. 2) Keep independents. 3) Develop market" 

 "1) Different variety of shops, ladies and gents clothing." 

 "1) Improve the shops such as greengrocers." 

 "1) To have short stay in Market Place so if you want to shop you can pick up easily. I 
think people just carry on to somewhere else when they see no parking. 2) To try 
and encourage new shops opening with a good variety of goods. I think it looks so 
bad to see vacant shops. Hopefully when the Town Hall is complete this will give 
people a focus after all Settle is a lovely place to visit and live." 

 "1) Get rid of the traffic. Use the bypass!" 

 "1) One way traffic system." 

 "1) More things for teenagers and kids such as skate board park, cinema and 
nightclub." 

 "1) Ban motorbikes and lorries." 

 "1) Parking in the Market Square should be limited. 2) Freight trains" 

 "1) More free and better parking." 
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 "1) Market Square- smelly, too close, too noisy because of lorries. Motorbikes are 
welcome but Lorries not. 2) Activities for youngsters." 

 "1) Guided walks for tourism." 

 "1) Less motorbikes, loud and intrusive." 

 "1) More activities for young people." 

 "1) More hanging baskets for flowers." 

 "1) Fill vacant shops by lowering business rates." 

 "1) Improve footpaths" 

 "1) More indoor shopping as it rains a lot!" 

 "1) No parking in the Market Square. 2) Lots more independent shops- which should 
work as a tourism town. 3) Nowhere is open in the evening for tourists, especially for 
families." 

 "1) Town Hall history needs preserving and restoring." 

 "1) Car parking- more for workers/ volunteer workers who should be given free 
parking." 

 "1) Free parking. 2) Keep improving. 3) Free Wi Fi in Centre. 4) Seating area." 

 "1) Market a bit basic. 2) Variety of shops." 

 "1) Lorries- terrible." 

 "1) Road surfaces are terrible. 2) Parking for motorcyclists." 

 "1) Less lorries. 2) More variety of shops e.g. shoe shops." 

 "1) More variety of shops" 

 "1) Cinema and Ice Rink" 

 "1) Free parking on market days." 

 "1) Traffic flow- speeding- 20 mph would work." 

 "1) Use vacant shops to bring back Halifax- lots of local customers" 

 "1) Make it easier to walk around the town centre." 

 "1) Boots needs redecorating." 

 "1) Keep it the same- quiet, clean and local." 

 "1) Lorries need to bypass town." 

 "1) The markets are no good especially for food. 2) Charity shops are good." 

 "1) Divert lorries. 2) Better signage. 3) Clean up litter." 

 "1) Reduce parking at Market Place." 

 "1) Better access for drivers." 

 "1) More street furniture. 2) Flowers, hanging baskets. 3) Nicer 'quaint' shops." 

 "1) Keep the parking in Market Square the same." 

 "1) No more development- the town has been spoilt with 60s and 70s 
developments." 

 "1) More independent shops. 2) Less vacant shops." 

 "1) Better parking" 

 "1) Why is car parking not free? 2) Councillors have no idea they are detached. 3) 
Actual town centre is aesthetic with a good atmosphere. 4) Listen to locals, visitors 
and tourists." 

 "1) Motorbikes can use car parks." 

 "1) Fill vacant shops. 2) Free parking. 3) Customer service lessons for Co Op." 
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 "1) Keep it the same" 

 "1) More things for young people to do." 

 "1) Too much traffic. 2) One way system needed." 

 "1) Another way for juggernaughts to go." 

 "1) More shops that cater for the younger generation, but do not spoil the 
quaintness of the town." 

 "1) Nothing for young people, all for old people and tourists." 

 "1) Keep the same." 

 "Ensure there is a safe, pleasant pedestrian route around the centre and to all the 
shops for all including wheelchairs and pushchairs. No obstacles, no trip hazards, no 
cars, vans and bikes on the pavements.    Remove some parking space from in front 
of the Shambles to improve the  appearance of the square, visibility of the shops, 
and provide a pleasant seating area" 

 



APPENDIX 4: CAR PARKING IN COMPARATIVE TOWNS 
 

Town Location Information 

 
Kirkby Stephen 

 
Stoneshot 
 
 
 
 
Christian Head 
 
 
 
 
Market Street 
 
 
 
 
High Street 

 
- Town Centre 
- Available 24 Hours 
- Free 
- 12 Spaces 

 
- Edge of Centre 
- Available 24 Hours 
- Free 
- 77 Spaces 

 
- Town Centre 
- On street spaces 
- 2 hours Max Stay Mon-Sat 9.00-18.00 
- Free 

 
- Out of Centre 
- On-Street Residential Parking 
- Unrestricted time 
- Free 

 

 
Kirkby 
Lonsdale 

 
Booths, Dodge Croft Road 
 
 
 
 
 
 
New Road One 
 
 
 
 
 
 
New Road Two 
 
 
 
 
 
 
 
Market Square 
 
 

 
- Out of Centre 
- Mon – Sat 8.00-21.00; Sun 9.30-16.00 
- Pay & Display (free with £5 purchase in store) 
- 1hr £1.20; 2hr £2.20; 3hr £3.20; 4hr £3.90  
- Max 4 Hours 
- 116 Spaces 
 
- Town Centre 
- Mon-Sun 24hr  
- Pay & Display 
- 1hr £1.20; 2hr £2.20; 3hr £3.20; 4hr £3.90 
- Max Stay 4 hrs 
- 43 Spaces (3 Disabled) 

 
- Town Centre 
- Mon-Sun 8.00 – 18.00 
- Pay & Display 
- 1hr £1.20; 2hr £2.20; 3hr £3.20; 4hr £3.90; 6hr 

£5.00; 10hr £6.00 
- Max Stay 10 hrs 
- 61 Spaces (2 Disabled) 

 
- Town Centre 
- Mon-Sun 8.00-18.00 
- Pay & Display 



 
 
 
 
Main Street 
 
 

- 1hr £1.20; 2hr £2.20; 3hr £3.20; 4hr £3.90 
- Max Stay 4 hrs 
- 21 Spaces (2 Disabled) 

 
- Town Centre 
- On street parking 
- Free 
- 1hr Max 
- Limited unallocated spaces 

 

 
Grassington 

 
The Square, Main Street 
 
 
 
Grassington Yorkshire 
Dales National Park Centre 

 
- Town Centre 
- Mon-Sun 24hr 
- Free 

 
- Out of Centre 
- Mon- Sun 6.00- 24.00 
- Pay & Display (prices vary depending on vehicle) 
- Max Stay 4hr 

 

 
Hawes 

 
Penn Lane/Burtersett 
Road 
 
 
 
Gayle Lane 
 
 
 
 
 
Market Place 

 
- Edge of Centre 
- Mon- Sun 6.00- 24.00 
- Pay & Display (prices vary depending on vehicle) 
 
- Edge of Centre 
- Mon-Sun 24hr 
- Pay & Display 
- 30 mins £0.60; 1hr £1.00; 2hr £1.60; 4hr £2.50; 

10hr £3.50; Week £12.00 
 
- On Street Parking 
- Free 
- Unrestricted Time Limit 

 

 
Settle 

 
White Friars 
Greenfoot 
Ashfields 
Settle railway station 
Market Square 
Booths 
Station Road, Town Head, 
HSBC/Town Hall and 
Kirkgate 
 
 

 
- Long Stay, 60 spaces 
- Long Stay, 106 spaces 
- Long Stay, 130 spaces 
- Long Stay, 30 spaces 
- Short Stay, 45 spaces 
- Short Stay, 156 spaces 
- On-Street, total 41 spaces 

 



APPENDIX 5: VISITOR ATTRACTIONS 
 
 Attraction Information 

Settle Settle Play Barn 
 
 
 
 
Watershed Mill Visitor 
Centre 
 
 
 
Yorkshire Dales Falconry 
Centre 
 
 
Museum of North Craven 
Life, The Folly 
 

 Opening times 10.00-17.00pm Mon-Sat; 
11.00-16.00pm Sun 

 Ages between 1- 12 years old 

 Entrance Fee £2.00 -3.50 
 

 Opening times Mon-Sat 10.00-17.00; Sun 
11.00-17.00 All Year Round 

 Retail Outlet 
 

 April – Oct Bird Shows 12.00, 2.00 and 
4.00 

 Nov – March Bird Shows 12.00 and 1.30 

 £6.70 Adult; £4.70 Children 
 

 Opening times Tues 10.30 – 16.30; Thurs-
Sun 12.30 – 16.30 

 £2.50 Admission Fee 
 

Hawes Ropeworks 
 
 
Wensleydale Creamery 
Visitor Centre 
 
Dales Countryside 
Museum  
 
 
Hardraw Force Waterfall 
 

 9.00am - 5.30pm Monday - Friday all year  

 Admission is Free 
 

 Mon - Sun 10.00am to 4.00pm 
 
 

 Closed in January; Open daily, 10am – 
5pm  

 Entry charges Adults: £4 Concessions and 
group rate: £3.50, Children visit free. 

 

Kirkby 
Lonsdale 

The Station House Pottery  Opening times 10 a.m. to 5 p.m.; closed 
Tuesdays 

 Free Admission 
 

Kirkby Stephen Kirkby Stephen East 
Heritage Centre 
 
Brough Castle (English 
Heritage) 
 

 Opening Times 10am - 4pm Saturday and 
Sunday 

 Free Car Parking and Admission 
 

 1 October 2012 - 28 March 2013 10:00 - 
16:00 

 1 April - 30 September 2012 10:00 - 17:00 

 Free Admission 
 

Grassington Upper Wharfedale Folk 
Museum 
 

 Open April - October    

 Tuesdays to Sundays 2.00 - 4.30 pm 
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The following paper is based on a literature review of the 400 plus Action for Market 
Towns Case Study Database. The Case Studies featured have been selected as they are the 
most pertinent to Settle and the themes which have emerged from the Town 
Benchmarking exercise. The paper is divided into the relevant themes of Market/ Market 
Place Regeneration and Tourism Initiatives. AMT will pass onto the Settle Area 
Regeneration Team (StART) any Case Studies concerning Car Parking and Traffic Issues if, 
and when, they are submitted by members in the future. 

Market/Market Place Regeneration 

Artisan Market, Wilmslow 

By examining the results of the amt-i Market Town Benchmarking Survey carried out in 
2010/2011 it was noted that despite the perceived affluence of our town, Wilmslow was 
suffering at the hands of out-of-town shopping centres, internet shopping and parking 
charges. The report also highlighted that Wilmslow has a low proportion of independent 
retailers, and as such has little to offer over and above the shopping giants. The survey also 
showed the average length of stay for the Wilmslow shopper to be only 20 minutes, with an 
average footfall of just 104. By introducing a monthly specialist event – the Artisan Market – 
Wilmslow has once more become a destination, attracting thousands of visitors into the 
town on market day. 

Achievements: 

1. Added an incredible community spirit and ambiance to the town – the public support 
has been phenomenal, (97.1% positive, Market Visitor Survey Feb 2012) 

2. Increased footfall to Wilmslow by several hundred fold, benefitting the majority of 
retail businesses (77% equal/greater last year, Market Survey Feb 2012) 

3. Increased takings (76% equal/greater than last year, Market Survey Feb 2012) 
4. 95% of businesses support market (Feb 2012) 
5. Provided a platform for many local businesses, organisations and voluntary groups 

Impact: 
Quote: “The best thing to have happened in Wilmslow in a long time“, resident. 

Unexpected outcomes: 

1. Interest from other towns to adopt it 
2. The number of Wilmslow retailers using it as a platform for referral to their 

permanent stores 
3. Empty shops now being let (Landlords, Emersons have contacted us to take the 

market to other sites in the vicinity) 
4. Banks now opening on Saturdays (Barclays as of 25 February 2012) 

Contact:  Denise Valente & Vicky Jackson 

Position:  Market Operator 



Organisation:  Wilmslow Artisan Market 

Address:  

22 Macclesfield Road 
Wilmslow 
Cheshire 
SK9 2AF 

Email:  Send Mail 

Telephone:  01625 526989 & 07789 181677 

Website:  Web Link 

___________________________________________________________________________ 

Brecks Food & Drink Festival 2011, Swaffham 

The community-led Advance Swaffham Action Group had outlined the need to develop a 
food festival following a smaller local food event held in 2010 as part of the town’s “Market 
Traditions” project funded by Breckland Council. When the organisers of the Norfolk Food 
Festival sought a last-minute venue for a key event in 2011, the Swaffham & District Tourism 
Association jumped at the chance to host the first ever Brecks Food & Drink Festival.  
Following the successful event, all involved in organising it agreed to repeat it annually. An 
unexpected outcome has been the establishment of a fortnightly Farmers Market as a direct 
result of the festival. 

Contact:  Kate Francis 

Position:  Projects Development Officer 

Organisation:  Iceni Partnership 

Address:  

Swaffham Community Centre 
The Campingland 
Swaffham 
Norfolk PE37 7RB 

Email:  Send Mail 

Telephone:  01760 722800 

Website:  Web Link 

___________________________________________________________________________ 

Food Lovers Market, Malton 

Malton suffers from footfall leakage to out-of-town shopping parks. The introduction of two 
hours free parking in the market place has helped halt the decline (source: Experian Footfall) 
yet the town needs higher footfall to survive longer term.  The monthly Food Lovers Market 
aims to introduce the new habit of shopping regularly in Malton to counteract the shopping 
habits already adopted. It complements the existing farmers market, ensuring fresh produce 
is available every two weeks. Two pilot FLMs were conducted which showed marked 
increases in footfall.  Local shops reported increased trade on both Saturdays. The local car 
parks were full and car space “spotters” were employed to help guide shoppers to spaces. 



Every stallholder at the FLM has asked to return, all reporting excellent trade and many 
selling out altogether. 

Contact:  Jan Devos 

Position:  Project Manager 

Organisation:  Malton CIC 

Address:  
88 Old Maltongate 
Malton 
YO17 7EG 

Email:  Send Mail 

Telephone:  01653 692849 / 07771 872787 

Website:  Web Link 

___________________________________________________________________________ 

Localism case study: Asset management – Hitchin Market 

Hitchin’s market is one of the oldest in England but after several years of decline, local 
people decided it was time for it to get more investment. Local town centre partnership, the 
Hitchin Initiative stepped in to take on the management of the market. By taking it on they 
were able to manage it at a lower cost than the council had before them while making 
improvements to the market’s environment.  Hitchen Markets Ltd was formed when the 
partnership took on management of the market from North Hertfordshire District Council in 
2008. It operates on a not-for-profit basis and has three traders on the board to provide 
feedback.  The market is outdoors with fixed stalls and the partnership has invested any 
profits in improving those stalls and in other works including better lighting. Since it took the 
market over its footfall and trader base have increased. They have also introduced a weekly 
car boot sale and monthly farmers’ market and craft market to the timetable 

Contact:  Keith Hoskins 

Position:  Town Centre Management 

Organisation:  Hitchin Initiative 

Address:  Churchyard, Hitchin, Herts 

Email:  Send Mail 

Telephone:  01462 453335 

Website:  Web Link 

___________________________________________________________________________ 



Shifnal Farmers Market 

In 2007, a small group of Shifnal people became involved in the government’s town and 
parish plan initiative to involve rural communities in identifying how they their towns and 
parishes should develop over the next ten years. Areas covered included: culture, traffic and 
pedestrian safety, crime prevention, shopping, environment and housing and planning. 
Questionnaires were sent out and consultations took place.  One action point to come from 
this was to ‘establish a regular Farmers’ Market’. Shifnal is not a tourist town, but the 
market has brought people into Shifnal who are using our shops, restaurants, pubs and our 
museum and archive centre. It has provided a focus point for the community where people 
can meet friends and neighbours. It has encouraged community coherence and enhanced 
the quality of life in Shifnal. It has highlighted the quality produce that we have on our 
doorstep and reduced the environmental footfall of the town as purchasing is done locally 
rather than being taken out of town.  The farmers’ market has promoted Shifnal as a 
desirable place to live and work. 

Contact:  Alison Jackson 

Position:  Shifnal Farmers' Market Committee 

Organisation:  Shifnal Farmers' Market CIC 

Address:  4 Dyas Close, Shifnal, Shropshire, TF11 9BQ 

Email:  Send Mail 

Telephone:  07976 265249 

___________________________________________________________________________ 

Advance Swaffham – a vision for the next decade 

Swaffham involved its community in the preparation and production of a detailed 10 year 
plan – this included researching, completing Healthcheck Worksheets and questioning the 
various aspects of life in Swaffham through four thematic working groups (Economy, Social 
and Community, Environment, and Transport).  This research was reviewed, summarised 
and complied into the final “Advance Swaffham” document. As we move forward it will be 
necessary to secure further funding for specific objectives within the overall project and we 
have recently been successful in obtaining a grant from Breckland District Council for 
£10,500 towards our Market Traditions Project, part of Advance Swaffham. These funds 
along with £5,000 from Swaffham Town Council and further in-kind contributions will assist 
in: 

 the regeneration of our Saturday Market 
 the reintroduction of our Farmers Market 
 the development of a series of themed markets 
 the promotion of the Friday Indoor Market 
 the promotion of regular antique markets at the Ecotech Centre 



 

Organisation:  Swaffham Town Partnership Committee 

Address:  Holmwood Cottage,White Cross Road, Swaffham PE37 7QY 

Email:  Send Mail 

Telephone:  01760 725741 

Website:  Web Link 

 

___________________________________________________________________________ 

Bolton Exchange 

Faced with the closure of the post office and shop in 2008, the residents of Bolton, Cumbria 
not only lost post office services, but also the sole local outlet for newspapers, and the 
entire social interchange which existed from people meeting on a regular basis in the village. 

Although feeling the loss of post office services, residents’ initial major concern wasn’t to 
recreate the shop and post office, but to create a beneficial and sustainable community 
project. The Parish Council undertook a review of other active rural communities and was 
particularly impressed by the Exchange at Crosthwaite and the work of the Northern Fells 
Group at and around Caldbeck. The parish review looked to create an Exchange in Bolton, 
and a lunch club was added to the activities to be included. 

The main Bolton Exchange now meets every week on a Tuesday between 2-4pm. A wide 
range of services are on offer every week including: 

 Café 
 Homemade bakery stall (WI supervision) 
 Local Produce stall 
 Marmalade and chutney stall 
 Stationery stall including sale of stamps 
 Chiropody service 
 Hand and arm massage service 
 Haberdashery stall 
 Children’s corner 
 Locally produced cheese orders 
 Locally produced meat orders 
 Fresh Fish orders via pub 
 Homemade cards 
 Book and DVD exchange 
 Fair trade stall 
 Parish/Community notice board and newsletter 
 Plant, Vegetable and Fruit stall 
 External agencies e.g. Energy Saving Trust and Age Concern Eden 



 

Contact:  Dani Leslie 

Position:  Policy & Partnerships Officer 

Organisation:  Eden District Council 

Address:  Town Hall, Penrith, Cumbria CA11 7QF 

Email:  Send Mail 

Telephone:  01768 212171 

Website:  Web Link 

 

___________________________________________________________________________ 

What makes Stur so special? 

Three major, interlocking achievements have contributed to the continuing community-led 
regeneration of Sturminster Newton and the surrounding area: firstly the relocation of the 
museum into the town centre, secondly the award of Best Food Town in Dorset 2008 and 
thirdly the adoption of the Town Design Statement. 

Completion of the regeneration of the former livestock market site encouraged traders to 
invest in the town centre and many local businesses have benefited from the increase in 
confidence and footfall. The town won the 2008 “Best Food Town in Dorset” award and 
three local producers also won “Best in Dorset” awards. This fits well with our strategic aim 
to encourage a first class food cluster. The museum completed their project to relocate into 
the town centre during 2008, increasing their visitor numbers by very significant numbers 
and raising their profile throughout the area. In addition, the town applied for Cittaslow 
status in autumn 2008 (this was granted on 14 April 2009) to make us the first town in the 
South West to gain this accreditation. Work on a local section of the North Dorset Trailway 
was completed in early summer 2008 with the active support of the SturQuest Open Spaces 
Group and the number of people passing by the trailway sensors has recently reached 
82,500. 

A development brief for the next critical area likely to come up for redevelopment followed 
and the owners of the largest site worked with us to devise a scheme that matched the 
wishes of the community. This is currently going through the planning process. 

Contact:  Jackie Upton 

Position:  Director of SturQuest 

Organisation:  
SturQuest, the Community Partnership for Sturminster Newton and 
surrounding communities 

Address:  
The SturQuest Community Office, Old Market Hill, Sturminster Newton, 
Dorset, DT10 1FH 

Email:  Send Mail 

Telephone:  01258 471456 



___________________________________________________________________________ 

Where’s Rudolph? Heritage Coast Market Towns 2011, Saxmundham, Leiston & Aldeburgh 

The Christmas Fairs have been running in each town for years, however they were not 
synchronised so people did not have the opportunity of enjoying all three if they wanted to. 
The first step was to choose different days for the fairs and then to attract people to all 
three by organising a wider variety of activities and amusements and making them slightly 
different. We cut printing and distribution costs considerably by designing publicity to 
promote all three events, and the possibility of winning £500 of vouchers generated more 
interest in the press and throughout the community than the usual Christmas Fairs, 
particularly as the prize came from John Lewis where there is something for everyone. The 
object was to draw attention to businesses in the towns and we achieved this through the 
adverts on the website which gave trades such as plumbers and electricians the chance to 
promote their business, as well as increasing footfall into the shops, restaurants and other 
businesses in the high streets on the day. The clues were left for a week to extend the 
period and give more people the opportunity of entering. Now that the brand is known we 
plan to expand on this over the coming years. Some promotional material was generic 
enabling us to use it in future years at reduced costs. 

Contact:  Annette Mason-Gordon 

Organisation:  Heritage Coast Market Towns Initiative 

Address:  

Black Cottage 
The Warren 
Snape 
Saxmundham 
IP17 1SB 

Email:  Send Mail 

Telephone:  01728 687431 

Website:  Web Link 

 

___________________________________________________________________________



 

Tourism Initiative Case Studies 

Localism case study: Asset (buildings) management – Glendale Gateway Trust 

GGT is a community-led body that has taken over or purchased a variety of buildings in 
Wooler, Glendale’s main population centre, including a youth hostel, tourist information 
centre and a library. The Cheviot Centre, a former workhouse and outdoor centre, which 
opened in November 2000, provided a much-needed community facility. Now a visitor 
attraction, it houses the Tourist Information Centre and a National Park exhibition 
interpreting the rich, hill fort heritage of the area. There are community and business 
offices, an area for children and large community rooms for hire. In 2006 the Trust raised 
funding to buy and manage the threatened hostel, which caters for 5,500 visitors a year. 

Contact:  John Davison 

Position:  Centre Manager 

Organisation:  Glendale Gateway Trust 

Address:  The Cheviot Centre, 12, Padgepool Place, Wooler, Northumberland NE71 6BL 

Email:  Send Mail 

Telephone:  01668 282406 

Website:  Web Link 

___________________________________________________________________________ 

Folly Regeneration Project 

Faringdon and the surrounding villages together form our Urban-Rural Community. The 
Healthcheck in 2001 and the Survey in 2009 both highlighted how important it is for 
Faringdon and its surrounding villages to have not only a strong community identity and 
sense of worth but also a strong sense of pride in our colourful history and rich heritage.  

Outcomes 

 Renovated Tower and regenerated Woodland  – all to the highest standard 
 Folly Sculpture Trail is established in the Woodland and is now attracting visitors, 

even when the Tower is closed 
 Information and vista boards, and an exciting range of merchandise to enhance 

visitor experience 
 Income of £5.3k in year ending March 2012 – up 92% compared to previous year – 

projected to rise to £10.5k/yr in 2015. 
 Current surplus of £9k, increasing to £16k by 2015, will provide funds for further 

project work as required, and a reserve for the future preservation of this valued 
resource. 

 The project will play a key role in the economic development of the town by 
attracting more tourists to the region. 



 Most important outcome of all: protecting, developing, and celebrating our identity, 
our history, and our heritage. 

Contact:  Eddie Williams 

Position:  Trustee of Faringdon Folly Tower Trust and Chair of Friends of the Folly Tower 

Organisation:  Faringdon Area Project 

Address:  14 Beech Close, Faringdon, Oxfordshire SN7 7EN 

Email:  Send Mail 

Telephone:  01367 241142 and 07952 666731 

Website:  Web Link 

___________________________________________________________________________ 

Kendal Mountain Festival 2012 

As the ‘Gateway to the Lake District’, Kendal suffers, as much as benefits from its location – 
tourists, particularly adventure tourists often drive straight past. Additionally, between the 
main adventure tourist seasons of summer and winter (a ‘Shoulder Period) the whole of 
South Lakeland suffers an annual downturn. KMF provides a major and successful event, for 
a significant tourist category (adventure and outdoors) during a typically cold, wet and 
unappealing time of the year and attracts significant numbers of visitors to stay for one or 
more nights – 64% of our visitors come from outside the local area or county. This benefits 
the towns and the area’s economy with an additional spend of £1.97 million over the 
festival weekend (figures taken from 2011 festival analysis by Cumbria Tourism). 

KMF is the major figurehead for the Adventure Capital UK strategy – this not only promotes 
a significant tourism sector, but the knock on effect in maintaining well paid jobs in the 
Outdoor and Adventure sector sustains local communities in an area that is badly affected 
by second home ownership. Through the Best of Kendal Tour (nationally and internationally) 
we promote not only the name of Kendal, but we reinforce its appeal as an adventure 
destination. Through our Adventure Film Academy (and with the work of our partner Kendal 
College) we are establishing Kendal as a professional centre of excellence for adventure 
filmmaking. This will become yet more significant as this specialist resource becomes fully 
utilised by the emerging facilities at Media City in Salford Quays. 

Contact:  Robin Ashcroft 

Position:  Director, Business Development 

Organisation:  Kendal Mountain Festival CIC (Community Interest Company) 

Address:  

c/o Lake District National Park, 
Murley Moss Business Park 
Oxenholme Rd. 
Kendal, 
Cumbria, 
LA9 7RL 

Telephone:  01539 732141 



___________________________________________________________________________ 

Pirate Festival, Wells-next-the-sea 

The festival brought together the schools and local community buildings and groups to work 
together for the keystone town project. 

The project’s main aims were: 

1. to promote the Maltings Trust project and its partners and volunteers 
2. to raise funds for the Maltings Trust 
3. to increase visits by tourists in September when the town is usually very quiet 

The three day event included a pirate ball, pirate market, street performers, pirate treasure 
trail, pirate and smuggler ghost walk, pirate reenactments and pirate pantomime. We also 
showed three Pirate films in the cinema all weekend. 

The festival was a huge success, with over 5000 recorded visitors; the second pirate festival 
is now being planned. Contact Ben Francis, 01328 711378. 

__________________________________________________________________________ 
 



 

The Coldstones Cut, Pateley Bridge 

The Coldstones Cut is a piece of public art on a monumental scale that is a result of an 
innovative partnership.  The project aims to provide benefits to the local community 
through enhanced tourism and provision of a community resource for recreation, 
education and shared pride of local heritage. The Coldstones Cut offers any visitor to 
Nidderdale an amazing and stimulating art and heritage experience. Information about the 
quarry, the topology, geology and ecology of the area as part of the sculptural experience 
also benefits not just the visitors to the sculpture but also forms the basis for an 
educational programme for the local schools and beyond. 

On the first anniversary of the sculpture’s opening a questionnaire will go out to the local 
Pateley Bridge businesses in the community asking them for feedback on how the sculpture 
has impacted their businesses. Visitor numbers on site are well over 8,000 (Feb 2011: first 
year estimate 10,000) already visitor numbers to The Old Workhouse have increased. 

Contact:  Katy Penn 

Position:  Partnership Manager 

Organisation:  Nidderdale Plus Partnership 

Address:  Unit 7, King Street Workshops, Pateley Bridge, Harrogate HG3 5HW 

Email:  Send Mail 

Telephone:  01423 714 953 

Website:  Web Link 

__________________________________________________________________________ 

The Wayland Word Journey – Cultural Heritage Interpretation 

This project forms part of a Towns-4-Towns Exchange Fund project between Princes 
Risborough and Wayland.  Princes Risborough wanted to understand how other towns 
have managed to successfully engage with local businesses to fund town centre 
regeneration and increase footfall to their towns. With the help of an Exchange Fund grant 
from AMT they arranged to visit examples of best practice in four different towns to help 
inform their planning. They visited Wayland in August 2010. 

The Wayland Partnership was keen to capture the memories and experiences of local 
people to understand and promote what is locally distinctive about the area. The project 
combined tourism and heritage and was partly driven by the need to attract more visitors 
and increase the length of their stay, thus spending money in the local economy. Seven 
local schools, local businesses and many local organisations participated in the project 
which ran concurrently with the creation of a piece of public art.  Initial research showed 
that while there were poetry trails in other places, they are usually a celebration of a local 
poet or poets. It is thought that the Wayland trails are the only ones linking poems and 
prose written by the community about local features. The trails were made into an award-

 



winning book for visitors and local people to buy from the Dragonfly Visitor Centre at 
Wayland House on Watton High Street.  The book is priced at £5.00 and the income helps 
to pay for the re-printing of the books. 

Contact:  Jan Godfrey 

Position:  Chair 

Organisation:  The Wayland Partnership 

Address:  Drangonfly House, Watton, Norfolk 

Email:  Send Mail 

Telephone:  01953 883915 

Website:  Web Link 

__________________________________________________________________________ 

Cheviot Centre – The Community Hub, Wooler 

The Glendale Gateway Trust (GGT) has instigated and led this partnership project. The 
retention of local services is seen as critical in our area. Over the past few years there has 
been a very real risk that we may lose the Tourist Information Centre and library in Wooler, 
which services an area of some 250 square miles. The local authority needed to find 
significant cost savings in its budget and we stepped in to offer an alternative which would 
give an increased offer with a reduction in costs in the region of 30%.  We secured funding 
for a complete re-fit and relocation of Wooler library, including the Tourist Information 
Centre (TIC) within a community facility.  This has also resulted in the asset transfer of the 
Old Library building to the trust for development as affordable housing. 

The opportunities presented by better marketing and branding including local retail 
opportunities and better packaging of local tourism products has resulted in a 70% increase 
in gross income for the 12 month period. The new library has seen the following increases 
over the equivalent period last year: 20% increase in book lending, 95% increase in visitor 
numbers and 150% increase in membership. 

Contact:  Neil Wilson 

Position:  Assets Development Manager 

Organisation:  Glendale Gateway Trust 

Address:  

Cheviot Centre 
12 Padgepool Place 
Wooler 
Northumberland 
NE71 6BL 

Email:  Send Mail 

Telephone:  01668 28212 

Website:  Web Link 



_________________________________________________________________________ 

Arts, Media, Heritage, Culture – Kendal 

In 2009 the College took over a brown field site adjacent to its Arts, Media and Heritage 
Centre at the northern end of Kendal. Some buildings on the site have been refurbished, 
one demolished and replaced with an iconic technical theatre (The Box) completed in May 
2011. The College took over management of Kendal Museum, adjacent to The Box – the 
first such arrangement in the country. Without the support of South Lakeland District 
Council who own the collections and Kendal Town Council who own the building, the 
museum might have closed. The council provides a grant to the College to help with the 
running costs but under the tenure of the College, the opening hours have been extended 
by 8 hours per week. The museum is enjoyed by tourists but more so by locals who visit the 
museum regularly, especially since entrance is now free. Additional income is raised from 
retail sales, donations, parking and a range of exciting lectures delivered by the museum 
curators and subject specialists. 

Contact:  Louise Shrapnel 

Position:  
 

Organisation:  Kendal College 

Address:  

Kendal College 
Milnthorpe Road 
Kendal  
Cumbria 
LA9 5AY 

Email:  Send Mail 

Telephone:  01539 814705 

Website:  Web Link 

__________________________________________________________________________ 

Longridge Station 

The vision for Longridge was defined by the Longridge Partnership: ‘A thriving, prosperous, 
safe and attractive town with access to quality services and facilities for residents and 
visitors alike‘. As the trading arm of the Longridge Partnership, Longridge Social Enterprise 
Company (LSEC) aimed to fulfill this vision by creating a central hub with facilities for local 
residents and tourist information for visitors. Longridge Station is a Victorian railway station 
which has been recently restored to provide a community facility to serve the residents of 
Longridge and visitors to the town. It includes a cafe, heritage centre and business centre, 
as well as a centre for information about the local area. 

The heritage centre provides a tourist attraction as well as a resource for local people, 
community groups and schools to learn about the history of their home town.  The cafe and 
business centre provide additional facilities for people visiting Longridge and the local 



community, while also generating an income to ensure the project is sustainable. The cafe 
supports the local community by selling only locally-sourced products.  

Contact:  Emma Hewitt 

Position:  
 

Organisation:  Longridge Social Enterprise Company (LSEC) 

Address:  Longridge Station, Berry Lane, Longridge, Preston, PR3 3JP 

Email:  Send Mail 

Telephone:  01772 437958 

Website:  Web Link 

__________________________________________________________________________ 

Seahouses Townscape Project, Northumberland 

The aim was to improve the appearance of and access to the town centre, provide 
information and signage for visitors to the town, and position the town as a key heritage 
attraction and a gateway to the Farne Islands.  Visitors will benefit from the improved 
signage and interpretation in the town. It is envisaged that by developing a more coherent 
brand for Seahouses, particularly positioning the town as a gateway to the Farne Islands, 
this will attract additional visitors to Seahouses and the visitor offer will be enhanced. 
Businesses will benefit from the increase in visitor numbers and the increased footfall in the 
town.  After involvement from many agencies and the community, the final designs of the 
seating, street lighting, signage and maps have been prepared and, at the time of writing, 
installation work on site has started. 

Contact:  Jon Riley 

Position:  
 

Organisation:  Seahouses Development Trust 

Address:  62-64 Main Street, Seahouses, Northumberland, NE68 7TP 

Email:  Send Mail 

Telephone:  01665 721868 

Website:  Web Link 

__________________________________________________________________________ 

Dales Festival of Food and Drink – Leyburn 

The primary aim of the first event in 2002 was to help the area recover from the 
devastation caused by Foot and Mouth disease in 2001.  Local trade, as well as farming, was 
hit very hard by the disease, as tourist numbers were significantly reduced. The objective 
was to host a major visitor attraction close to the beginning of the tourist season, as soon 
as possible after the restrictions were lifted, and bring a carnival atmosphere to the town. 
The outcome was an extremely successful event with numbers of visitors expected to be in 



the region of 5,000 to 6,000 over the weekend, and exceeding that expectation by about 
9,000.  As a result, it was agreed to make the festival an annual event.  For the 3rd year, 
because the numbers of visitors were causing congestion in the town, a field site about 1/4 
mile from the town centre was chosen.  This has remained the festival’s home ever since 
and each year it has grown in size and popularity. 

Contact:  Margaret Knight 

Position:  Board member 

Organisation:  Leyburn and Mid-Wensleydale Partnership 

Address:  12 Tentergate Gardens, Knaresborough, North Yorkshire HG5 9BL 

Email:  Send Mail 

Telephone:  01423 864419 

Website:  Web Link 

__________________________________________________________________________ 

Shifnal Festival 

In 2007, a small group of Shifnal people became involved in the government’s town and 
parish plan initiative. A very wide ranging consultation was embarked upon. A 
questionnaire was sent to every home in Shifnal and consultation sessions took place at the 
schools and local community groups and businesses. One action of the plan became to 
‘establish an annual arts and entertainment week’ and a small but highly committed group 
set about seeing if this could become a reality. 

The festival that resulted proved to be a huge success. The first Shifnal Festival took place 
over ten action-packed, fun-filled, entertaining days in September 2010.  Local poets, 
artists, dancers, craftspeople, photographers, choirs and musicians filled our days and 
nights and amazed our senses.  Our history, architecture and faith were revisited and we 
were transported beyond ourselves. Shifnal is not a tourist town as such, but the festival 
brought in people from all over the area. It has showcased the amazing talent that there is 
locally and encouraged many to become involved in new activities from belly dancing to 
singing in a choir. 

Contact:  Tony Stringfellow 

Position:  Chair 

Organisation:  The Shifnal Festival 

Address:  1 Shrewsbury Fields, Shifnal, Shropshire, TF11 8AL 

Email:  Send Mail 

Telephone:  07905 035513 

Website:  Web Link 

__________________________________________________________________________ 



Car Parking 

Refurbishing the Public Car Park in Tuxford 

During public consultation by the Civic Trust in 2006/2007 on their regeneration plan for 
Tuxford, the lamentable state of the public car park was raised a number of times. People 
felt that it gave a very poor first impression of the town which was not helpful in terms of 
attracting more employment, new residents and visitors.  Since its refurbishment 
parents/carers who bring their children to Tuxford Primary School in cars benefit from the 
improved surface of the car park when walking to and from their cars with their young 
children and when using pushchairs. People who come to work in Tuxford in their cars 
benefit from the increased number of parking spaces. Visitors in cars now find a much more 
attractive gateway to the town – one that should give them a more positive first impression 
of Tuxford.  All users of the car park, including residents, benefit from the improved surface 
and the elimination of potholes has removed the risk to car damage. 

Contact:  Mr Peter G Hills 

Position:  Clerk to Tuxford Town Council 

Organisation:  Tuxford Town Council 

Address:  Tuxford Town Council, 2/2A Market Place, Tuxford, Notts, NG22 0LA 

Telephone:  01777 874 916 
 

___________________________________________________________________________ 



 

 

 

 
 
 

 

 
 

APPENDIX 7: INFORMATION FROM KIRKBY STEPHEN TOWN COUNCIL ON 
HGV RESTRICTIONS 
 
Minutes of Meeting, 24th June 1997 
 
Minutes of Meeting, 24th November 1998 
 
A685 Kirkby Stephen – Questionnaire on Lorry Management and Traffic Calming Proposals 
 
Minutes of Meeting, 1st February 2000 
 
 
















