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FOREWORD 
 

Julian Smith, MP for Skipton and Ripon 
  
I am pleased to be able to introduce this document which sets out the challenges but 
also many opportunities there are for such a vibrant market town as Settle.  
  
Settle is a fantastic place with great community spirit and I am delighted to see local 
organisations, businesses and individuals working together. This report, funded by the 
community, will provide important evidence about the current situation and insights 
into the local economy which will help to develop a stronger future.  
  
When the Prime Minister talks about The Big Society, he need only look to what is 
happening across my constituency for countless examples of it in action. What is 
happening in Settle is an excellent example of this. I hope we can become a shining 
example of what can happen when people pull together.  
  
It also highlights and emphasises the importance of devolving decision making to local 
communities. There is no-one better placed to make decisions about where you live or 
work than you. I hope this report, and the evidence it provides, helps you make those 
decisions and encourages a dialogue between those in Settle and authorities further 
afield about the right way forward for the town. 
 
All too often our communities can be held back by various groups doing excellent work 
individually, but failing to work together. I would encourage everyone in Settle, from 
elected representatives to council officials, shopkeepers to residents who commute, to 
continue working as one team working for one cause – the improvement of the town.  
  
I look forward to hearing more about the evolution of Settle in the coming weeks, 
months and years from a town which should already be proud of what it is and what it 
offers to one which is even more vibrant, prosperous and successful in the future. 
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EXECUTIVE SUMMARY 
 
1. The Settle Regeneration Study has been carried out by independent consultants 
England & Lyle Limited and Action for Market Towns commissioned by Settle Area 
Regeneration Team. Other supporters include Settle District Chamber of Trade, North 
Craven Heritage Trust, Yorkshire Dales Society, Giggleswick School, over 20 businesses 
and local residents. The study provides a local evidence base on the local economy of 
the Settle area. It is based on empirical research on the town centre, the town’s wider 
catchment area, the problems that the town is facing and views about how Settle could 
be improved in the future.   
 
2. The analysis of the local economy of the Settle area shows that retail and wholesale 
trade, hotels and restaurants, and education have a high proportion of local jobs and a 
higher proportion of jobs locally than the national average. Other sectors with a 
relatively large share of local jobs are manufacturing, financial and business services, 
and health and social work. No sectors have grown locally in terms of jobs between 
2003 and 2010. The unemployment rate in the study area is below 2%, which is lower 
than the average for Craven and less than half the rate in Great Britain as a whole. 
 
3. The sectors in the local economy with the greatest potential for growth are those 
sectors related to services and tourism including retailing, hotels and restaurants. Settle 
is most likely to prosper in the future by developing its service economy to meet the 
needs of residents and visitors 
 
4. A Benchmarking analysis based on surveys of local residents, visitors and businesses 
shows some positive features about Settle: 

 Its strong independent and varied retail offer. 

 A market which increases footfall. 

 It is well used by local residents. 

 It is popular with tourists. 

 It has an attractive town centre. 

 Business confidence in the town is fairly good. 
 
5. However, there are also negative features: 

 Traffic issues are the major aspect for improvement in the town.  

 There are concerns about car parking charges and a need for better parking 
policies. 

 
6. The study highlights the need for improvements in the town centre in relation to: 

 Traffic, particularly measures to tackle heavy goods traffic passing through 
the town.  

 Regenerating the Market Square, and 

 Car Parking Charges. 
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7. Compared to neighbouring small market towns Settle’s main strengths are its 
relatively large number of shops and services, the market, good car parking, good 
quality physical environment, high quality landscape setting and a relatively large 
number of visitor attractions. Its main weaknesses are a low representation of food 
shops, cafes and restaurants, a relatively high vacancy rate, and the amount of lorry 
traffic passing through town centre. 
 
8. The report includes examples from the Action for Market Towns Case Studies 
database of projects that have been carried out nationally on markets/market place 
regeneration, tourism initiatives and car parking that can provide lessons for 
improvements in Settle.  
 
9. There is potential for the introduction of HGV Restrictions in Settle town centre 
through a Traffic Regulation Order similar to that which prohibits the movement of 
heavy goods vehicles on the A685 through Kirkby Stephen.  
 
10. Not only is there a need to relieve Settle of the negative impact of lorry traffic in the 
town, if Settle is to develop its role as a service centre for visitors to Upper Ribblesdale 
there is also a need to tackle the problems of the impact of HGV traffic in the wider 
area. There is a need for a transport policy that encourages the quarries to move stone 
by rail and not road. 
 
11. It is recommended that: 

(1) Settle should be promoted as one of the main welcoming gateways to the 
Yorkshire Dales National Park. It has the potential to attract more visitors for the 
benefit of local services and the local economy. 
(2) Measures should be taken to regenerate the town centre by such schemes as 
pedestrianisation of the Market Place and environmental improvements in the 
town centre. 
(3) There should be a restriction on the movement of HGVs through Settle so 
that quarry traffic is prevented from passing through Settle town centre. 
(4) The National Park Authority should insist that the bulk of mineral extraction 
from the quarries in Upper Ribblesdale is transported by rail to ensure that the 
National Park continues to be a place for quiet, peaceful recreation. 
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1. INTRODUCTION 
 
1.1 The Settle Regeneration Study has been carried out by independent consultants 
England & Lyle Limited and Action for Market Towns commissioned by Settle Area 
Regeneration Team (START). Other supporters include Settle District Chamber of Trade, 
North Craven Heritage Trust, Yorkshire Dales Society, Giggleswick School, over 20 
businesses and local residents. The study is an independent research project which aims 
to show what needs to be done to make Settle a better place. Through START, the local 
community has been closely involved in the process.  
 
1.2 The study commenced in February 2012 and has reported to a Steering Group. 
The study team has been led by Dr John England, a Director of England & Lyle, with 
assistance from a planner, Tessa Barber. For Action for Market Towns the work has been 
carried out by Mike King, Senior Consultant with assistance from Susannah Maxwell.  
 
1.3 Settle is an attractive small market town but it is not making the best use of its 
potential as a retail and service centre, and as a visitor destination. The town has many 
assets because of its location and its environmental quality but it also has some 
disadvantages which are holding back progress in regeneration.   
 
1.4 The study is intended to provide a local evidence base on the local economy. It is 
based on empirical research to obtain reliable and up-to-date information about the 
town centre, the town’s wider catchment area, the problems that the town is facing and 
views about how Settle could be improved in the future.  
 
1.5 In carrying out the study, existing information has been used where possible but 
the study also provides a lot of new information that will help to gain a better 
understanding of Settle and its surroundings.  
 
1.6 The study area includes the town of Settle and its rural hinterland, representing 
the catchment area for services in the town and the local labour market. An analysis has 
been made of the local economy of Settle to draw up an economic profile of the local 
area. An analysis is made of the key sectors and the positive and negative features of 
the local economy. 
 
1.7 Action for Market Towns have used their well-established Town Centre 
Benchmarking approach to carry out a health check of Settle town centre, based on key 
performance indicators. The research includes surveys in Settle of local residents, 
visitors and businesses. An in-centre interview survey of shoppers and visitors in Settle 
town centre has been carried out to gather information on views about aspects of the 
town centre, environmental problems and suggestions for changes and improvements. 
A questionnaire survey has also been carried out of businesses in Settle and the wider 
study area. The study identifies the strengths and weaknesses of the town centre and 
the need for Improvements. 
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1.8 The study makes a comparative assessment of Settle with the neighbouring small 
towns of Grassington, Hawes, Kirkby Lonsdale and Kirkby Stephen. With reference to 
the database of case studies held by Action for Market Towns, the study also highlights 
lessons that Settle can learn from the experience of other similar market towns 
nationally, so that Settle can maximise its assets. 
 
1.9 The conclusions and recommendations will help the local community in taking 
forward ideas and projects for action in Settle in the future. 
 
1.10 The consultants are grateful for the valuable assistance and support that has 
been given by the members of the Steering Group and Settle District Chamber of Trade. 
 
1.11 We are also grateful for the information and co-operation provided by the 
following people: 
Chris Dickinson, Corporate Information Officer, North Yorkshire County Council 
Dave Parrish, Minerals Officer, Yorkshire Dales National Park 
Andrew Laycock, Economic Development Unit, Craven District Council 
Jeanette Cooper, Town Clerk, Kirkby Stephen Town Council 
 
1.12 This report is the main report of the study findings. The Appendices are included 
in a separate volume. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The front cover of the report is a copy of the painting “Market Day at Settle” by W.G. 
Herdman R.A. in 1846  
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2. LOCAL CONTEXT FOR THE STUDY 
 
Administrative Context 
 
2.1 Settle lies within the administrative area of Craven District Council. The highways 
and education authorities are North Yorkshire County Council. The town of Settle lies 
very close to the boundary of the Yorkshire Dales National Park and most of the study 
area is located within the National Park. The Yorkshire Dales National Park is the local 
planning authority for its administrative area.  
 
2.2 The organisations with an interest in the study are: 

 Settle Area Regeneration Team (START) 

 Settle Town Council 

 North Craven Heritage Trust 

 Yorkshire Dales Society 

 Settle District Chamber of Trade 

 Individual local businesses, and 

 local residents 
 
The Study Area 
 
2.3 The study area has been defined very carefully. It comprises Settle and its rural 
hinterland which is an extensive area. The definition of the study area is based on the 
need to take account of the labour market in the Settle area and the catchment area of 
Settle for shopping and services. This is an area that extends to Ingleton and Bentham in 
the north west, Horton in Ribblesdale, Malham in the east, and Hellifield and Long 
Preston in the south. The area is also broadly the same as the catchment area served by 
Settle College which draws students from as far as Ingleton, Bentham, Horton in 
Ribblesdale, Hellifield and Long Preston.  
 
2.4 The study area coincides with the former Settle Rural District and the North 
Craven Heritage Trust area. In terms of electoral wards within Craven District the wards 
lying within the study area are: 

 Settle and Ribblebank 

 Hellifield and Long Preston 

 Bentham 

 Ingleton and Clapham 

 Penyghent 

 Gargrave and Malhamdale (parishes of Airton, Hanlith, Kirkby Malham,  
Malham, Malham Moor, Otterburn and Scosthrop) 

 Upper Wharfedale (parishes of Arncliffe, Halton Gill, Hawkswick and Litton). 
 
2.5 The study area is shown on the map in Figure 1. 
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2.6 Therefore, the study area represents the area for which Settle acts as the main 
centre for employment, shopping, education and other services. We draw on 
information about the area as a whole but the main focus of the study is on the town of 
Settle and in particular on Settle town centre. 
 
Characteristics of the Study Area 
 
2.7 Settle is a thriving historic market town surrounded by the dramatic limestone 
crags of the Yorkshire Dales. Settle’s proximity to the Yorkshire Dales National Park is an 
important asset to the town and the study area as a whole. Because it is mostly in the 
National Park the Settle area has a high quality environment. Settle lies at the entrance 
to Upper Ribblesdale. The study area benefits from outstanding scenery and has 
facilities for outdoor leisure and recreation including walking and cycling.  
 
2.8 The town of Settle is an ancient 
market town with major heritage assets 
including an extensive conservation area 
centred around the historic Market Place 
and 63 listed buildings including The Folly 
(Grade 1) and the Friends Meeting House 
and Settle Bridge (Grade II*). The 
Conservation Area is notable for the 
survival of its many 17th and 18th century 
buildings 
 
 
2.9 Settle has become renowned as the starting point of the scenic Settle-Carlisle 

Railway. Saved from the threat of closure in the 1980s, the 72 mile Settle-Carlisle line is 
now an important route in the rail network carrying both passengers and freight. The 
line is well used and commercially viable. It is vital to the local economy and has become 
a tourist attraction for visitors to the Yorkshire Dales. Settle has the advantage of a 
station in the heart of the town which is well used by commuters and visitors.   
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Sources of Information 
 
2.10 The following sources of information have been used in the study: 

 Craven District Council Plan, May 2011 

 Craven District Council: Settle Draft Parish Profile, November 2011 

 Craven District Economic Development Strategy 2010-2016 

 Craven District Council and English Heritage: Settle Conservation Area 
Appraisal 2008 

 North Yorkshire County Council STREAM economic data 

 Planning applications for the quarries in Ribblesdale 

 Site visits and surveys 

 In-centre survey of residents and visitors in Settle 

 On-line surveys of residents 

 Business surveys 

 Action for Market Towns Case Studies 

 Information provided by Kirkby Stephen Town Council 

 Website www.settle.org.uk  
 
  

http://www.settle.org.uk/
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3. ECONOMIC PROFILE OF THE SETTLE AREA 
 
Evidence Base 
 
Population 
 
3.1 The study area has a total population in 2010 of 16,310, based on estimates by 
North Yorkshire County Council. Out of this total 2,580 people live in Settle parish. Other 
parishes with a relatively large population are Bentham (3,080), Ingleton (2,120), 
Hellifield (1,370), Giggleswick (1,290) and Long Preston (890). The parishes of Settle and 
Giggleswick which make up the town of Settle have a combined population of 3,870 
which is the largest concentration of population in the study area. 
 
3.2 The total population of the study has increased by 710 since the 2001 Census. 
The parishes which have seen the largest increases in population since 2001 are 
Hellifield (+310), Long Preston (+210), Settle (+160), Bentham (+80) and Ingleton (+70). 
The only parishes which have seen any significant decline in population since 2001 are 
Giggleswick (-120) and Horton-in-Ribblesdale (-40). The net change in the town of Settle 
since 2001 is an increase of 40 people.  The growth in population in the study area of 
4.6% between 2001 and 2010 is higher than the overall growth of population in Craven 
District of 3.2%.  
 
3.3 Full details of population by parish are shown in Appendix 1.  
 
Economic Activity 
 
3.4 The most recent data on economic activity in the study area is from the 2001 
Census. The proportion of the population aged 16-64 who were economically active in 
employment in the study area in 2001 was 72%, below the average for Craven District 
(77%) but above the average for Great Britain (70%). The proportion of economically 
active employees in the study area was 54%, below the average for both Craven (61%) 
and GB (61%). In contrast the proportion of economically active in self- employment was 
19%, above the average for Craven (16%) and well above the average for GB. 
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3.5 The table below shows the proportions of economically active residents by 
industry of employment in 2001. It shows a relatively high proportion of local residents 
working in agriculture and forestry, hotels and catering, and education compared to 
Craven, North Yorkshire and England as a whole. However, the study area had a 
relatively low proportion of local residents working in manufacturing, retail and 
wholesale trade, financial and business services, health and social work, and public 
administration. It should be noted that the figures for the study area represent the 
employment of local residents, not jobs within the study area itself.  
 

Industry of Occupation 
(per cent) 

Settle     
study 
area  

Craven 
District 

North 
Yorkshire England 

     
Agriculture and Forestry 9.0 5.5 5.2 1.5 
Mining and Quarrying 1.0 0.7 0.7 0.3 
Manufacturing & Utilities 12.2 14.3 12.7 14.8 
Construction 8.3 7.7 6.7 6.8 
Retail and Wholesale Trade 14.9 16.1 16.4 16.9 
Financial and Business Services 12.4 14.9 13.4 18.0 
Hotels and Catering 8.5 7.0 6.6 4.7 
Transport and Communications 4.8 4.7 4.7 7.1 
Education 11.4 9.8 7.8 7.7 
Health and Social Work 9.8 11.6 11.3 10.7 
Public Administration 3.0 3.4 8.5 5.7 
Other Employment 4.7 4.3 6.0 5.8 
Total Employment 100.0 100.0 100.0 100.0 
     

Source: 2001 Census     
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3.6 The population aged 16-64 who were economically inactive in 2001 includes 
people who were unemployed or retired. The percentage unemployed in the study area 
was only 2% compared to 3% in Craven District and almost 6% in Great Britain. The 
percentage of those economically inactive who are retired in the study area was almost 
7% compared to 6% in Craven and 5% in Great Britain. 
 

 
 
Unemployment 
 
3.7 Up-to-date information on unemployment is available in the form of data on Job 
Seekers Allowance Claimants in February 2012 as a percentage of the population aged 
16-64 in 2010. 
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3.8 The unemployment rate in the study area is below 2%, which is lower than the 
average for Craven and less than half the rate in Great Britain as a whole. 
 
Employment 
 
3.9 The pattern of economic activity in the study area reflects the employment 
structure in the Settle area. The table below shows the industry of employment of all 
employees working in the study area in 2003 and 2010. The 2003 figures are derived 
from national Annual Business Inquiry and the 2010 figures from the ONS Business 
Register and Employment Survey. Both are sample surveys and the figures have been 
rounded to the nearest hundred. The industry categories are slightly different from 
those used in the 2001 Census. 

 
Employment by Industry 2003 2010 
   
Agriculture, Forestry and Fishing 100 100 
Mining and Quarrying 100 100 
Manufacturing & Utilities 600 500 
Construction 300 300 
Retail and Wholesale Trade 1000 900 
Transport and Storage 200 200 
Hotels and Restaurants 600 500 
Financial and Business Services 500 500 
Education 800 600 
Health and Social Work 500 500 
Public Administration 100 100 
Total Employment 4800 4300 
   
Sources:   
Annual Business Inquiry 2003 - Employee Analysis  
ONS Business Register and Employment Survey, 2010  

 
3.10 There was a small decrease in employment in the study area between 2003 and 
2010. Decreases have occurred in manufacturing, retail and wholesale trade, hotels and 
restaurants and education. None of the broad industry sectors has seen an increase in 
jobs in this period.  
 
3.11 The following table compares the percentages of employment in each industry 
group in the study area and in Great Britain as a whole in 2010. 
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Employment by Industry, 2010 
 

Study Area 
(per cent) 

Great Britain 
(per cent) 

   
Agriculture, Forestry and Fishing 2.3 0.8 
Mining and Quarrying 2.3 0.3 
Manufacturing & Utilities 11.6 9.7 
Construction 7.0 4.4 
Retail and Wholesale Trade 20.9 16.2 
Transport and Storage 4.7 4.6 
Hotels and Restaurants 11.6 6.7 
Financial and Business Services 11.6 23.9 
Education 14.0 9.6 
Health and Social Work 11.6 13.3 
Public Administration 2.3 10.4 
Total Employment 100.0 100.0 

 
 

3.12 In most sectors the study area has a higher proportion of employment than the 
national average – especially in mining and quarrying, manufacturing, construction, 
retail and wholesale trade, hotels and restaurants, and education. However, the study 
area has a much lower proportion of employment than the national average in financial 
and business services, health and social work and public administration.  
 
3.13 In 2010, based on data from the Small Business Service, the study area had a 
ratio of 1,335 VAT-based businesses per 10,000 working age population. This compares 
with ratios of 1,100 in Craven District, 893 in North Yorkshire and 645 in England as a 
whole. The study area is characterised by relatively small businesses. 
 
3.14 There was an average of 139 business start-ups per annum in the study area in 
the period 2008-2011. This represents 15% of the total of 940 VAT-based enterprises in 
the study area in 2007.  
 
3.15 The Craven District Economic Development Strategy 2010-2016 includes a brief 
profile of the Settle Labour Market Area (LMA) which incorporates the three wards of 
Settle and Ribblebanks, Pen-y-ghent and Hellifield and Long Preston. The majority of 
businesses in the LMA (78%) are very small firms employing less than four people, 
accounting for 25% of employees. Self-employment accounts for 26.3% of all jobs, the 
third highest rate of self-employment compared to the other Labour Market Areas in 
Craven. In terms of travel to work patterns, the Settle LMA is relatively self-contained. 
Commuting is generally to and from elsewhere in the District; mainly to Skipton or from 
Ingleton. 
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Analysis of Key Sectors 
 
Quarrying 
 
3.16 In 2010, 2.3% of employment within 
the study area was in mining and quarrying, 
compared to the national average of 0.3%. 
The study area includes three quarries 
within close proximity to Settle: these are 
Dry Rigg, Arcow, and Horton. Direct 
employment in the three quarries is 41 jobs.  
 
 
3.17 Dry Rigg Quarry is a high quality gritstone quarry located approximately 4 miles 
north of Settle near Helwith Bridge, Horton in Ribblesdale. The quarry is owned by 
Lafarge and is approximately 26.2 hectares in size.  Planning permission has been 
granted to allow the continuation of mineral working at this quarry until December 
2021, with an additional 3.5 million tonnes of minerals expected to be quarried. As a 
result, 30 jobs have been safeguarded (including local hauliers) as well as an additional 
16 full time jobs created. 
 
3.18 Arcow Quarry is owned by Tarmac and is also located near Helwith Bridge, 
approximately 4.5 miles north of Settle. The quarry is used for the mining of greywacke 
(sandstone) for the manufacture of coated roadstone and asphalt, and is approximately 
50.3 hectares. The quarry has consent to continue functioning until September 2015 and 
is expected to have approximately 900,000 tonnes of mineral reserves remaining to be 
quarried. The extension of time is expected to a produce a further 12 jobs. 
 
3.19 Horton Quarry is owned by Hanson Aggregates Ltd and is located to the west of 
Horton-in-Ribblesdale, approximately 6 miles north of Settle. The quarry is used for 
mining limestone and is the largest of the three quarries. 
 
3.20 More information regarding the quarries, including planning history, is contained 
in Appendix 2. 
 
Manufacturing 
 
3.21 The largest manufacturing firm in Settle is the Arla Foods Settle Creamery at 
Sowarth Field Industrial Estate. Arla Foods is responsible for some of the UK’s leading 
dairy brands such as Yorkshire Butter, Lurpak, Anchor and Cravendale. Processing 
approximately two billion litres of milk a year Arla is one of the UK’s leading dairy 
companies and a supplier of fresh liquid milk and cream to major retailers. The Settle 
Creamery produces concentrated milk and powdered milk for export, UHT milk and 
butter. 
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3.22 There are very few other manufacturing firms in the Settle area. G.I. Hopley Ltd 
Joinery Manufacturing occupies an industrial unit at the Sidings Industrial Estate in 
Settle. John Roberts Holdings Limited is a long established private company 
manufacturing cardboard and paper products at Christies Mill, Settle. Rivendell Cabinet 
Company Limited manufactures furniture at Sowarth Industrial Estate, Settle. Townson 
Tractors is located at Hellifield. 
 
Retailing 
 
3.23 The proportion of total jobs in 
the study area in retailing and wholesale 
trade (20.9%) in 2010 is above the 
national average of 16.2%. It is not 
possible to break down these figures 
into retail and wholesale jobs 
separately. The number of VAT-based 
businesses in the study area in retailing 
in 2010 represents 8.7% of all VAT-
based businesses, compared to 10.8% in 
Craven and 11.0% in England. Therefore 
the retail sector is slightly under-
represented in the local economy.  
 
3.24 The survey of Settle town centre carried out for this study shows that there are 
50 shops in the town centre, representing 43% of all retail and commercial businesses in 
the town centre. This compares with an average of 50% for all centres in the UK based 
on data from Experian Goad. Settle has a similar proportion of convenience goods shops 
as the national average but a lower proportion of comparison shops (see definitions in 
Appendix 3, the Benchmarking Report). The structure of the retail sector in Settle is 
shown below. More details are given in Section 4.  
 

 Number Per Cent UK (Goad) 

Multiples 5 4% - 
Independents and regional 52 45% - 
Convenience goods 10 9% 9% 
Comparison goods 40 34% 41% 
All shops 50 43% 50% 
All Retail and Commercial 116 100% 100% 

 
3.25 The lack of multiples is to be expected in a small centre such as Settle. The 
presence of independents can be a strength in a centre and we comment later of the 
qualitative nature of the shopping provision in the town. The relatively low proportion 
of comparison goods shops is a possible weakness that needs to be explored.   
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Hotels and Catering 
 
3.26 The proportion of total jobs in 
the study area in hotels and 
restaurants (11.6%) in 2010 is above 
the national average of 6.7%. The 
number of VAT-based businesses in the 
study area in hotels and catering in 
2010 represents 8.1% of all VAT-based 
businesses, compared to 7.5% in 
Craven and 6.5% in England. Therefore 
the hotels and catering sector can be 
regarded as a key sector in the local 
economy. Coniston Cold Hotel employs 
over 100 people. 
 
3.27 The following table shows the number of hotel and catering businesses in Settle 
itself, based on the survey carried out for this study. The proportions of hotels and 
catering businesses in Settle are compared with the national averages for retail and 
commercial uses in centres in the UK using data from Experian Goad. Overall Settle has a 
similar pattern of composition of hotel and catering uses as nationally but with a slightly 
higher proportion of pubs, hotels and guest houses and a lower proportion of 
takeaways. 
 

 Number Per Cent UK (Goad) 

Pubs 3 3% 1% 
Cafes 5 4% 4% 
Restaurants 4 3% 4% 
Takeaways 4 3% 5% 
Hotels & Guest Houses 3 3% 1% 
Total 19 16% 15% 

 
Education 
 
3.28 Settle is an important centre for education, acting as the hub for schools and 
colleges serving the population across a wide hinterland. North Yorkshire County Council 
is changing the structure of secondary education in Settle from the summer of 2012. 
The previous 3 tier system of primary then Settle Middle School for pupils aged 10-13 
years  and Settle College for pupils aged 13-18 years is being replaced by a 2 tier system 
in which secondary education will be concentrated at Settle College. Most students at 
the former Settle College came from Settle Middle School and Ingleton Middle School, 
located approximately 10 miles from Settle, and the new Settle College will continue to 
serve the whole of the study area, with over 700 pupils.  
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3.29 Giggleswick School is an 
independent co-educational boarding 
and day school.  The school has 400 
boarding and day pupils ranging 
between 11 and 18 years old, and 
approximately 68 teaching staff. The 
School has invested £13m in new 
facilities in the last ten years including 
new classrooms and sports facilities. In 
October 2007 a new £1.5 million Sports 
Hall was opened, and the Richard 
Whiteley Theatre opened in January 
2010.   
 
Positive and Negative Features of the Local Economy 
 
3.30 An analysis has been made of those features of the local economy that can be 
regarded as positive or negative with reference to local and national economic data. The 
analysis focuses on three indicators:  

 sectors with a high or low proportion of jobs in the study area; 

 sectors that are growing or declining locally; and 

 sectors that are growing or declining nationally which are represented in the 
study area. 

 
3.31 The changes in employment in Great Britain between 2003 and 2010 are shown 
below. 
 
Employment Changes,  
Great Britain 2003-2010 Number Per cent 
   
Agriculture, Forestry and Fishing -24,700 -11% 
Mining and Quarrying 32,200 56% 
Manufacturing & Utilities -802,800 -24% 
Construction 8,800 1% 
Retail and Wholesale Trade -373,300 -8% 
Transport and Storage -354,100 -23% 
Hotels and Restaurants 10,300 1% 
Financial and Business Services 1,183,800 23% 
Education 191,000 8% 
Health and Social Work 530,900 18% 
Public Administration -30,600 -1% 
Total Employment -371,500 1% 
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Positive 
 
3.32 The sectors that have the highest proportion of jobs in the study area, compared 
to the national average, are retail and wholesale trade, hotels and restaurants, and 
education. No sectors have grown locally in terms of jobs between 2003 and 2010, but 
the sectors that have remained stable are agriculture and forestry, mining and 
quarrying, construction, transport and storage, financial and business services, health 
and social work, and public administration. The sectors that are growing nationally 
which are relatively well represented in the study area are mining and quarrying, and 
education. None of the sectors that have performed the best locally are the ones with 
the highest proportion of jobs in the study area, compared to the national average. 
 
Negative 
 
3.33 The sectors that have the lowest proportion of jobs in the study area, compared 
to the national average, are financial and business services, health and social work and 
public administration. The sectors that have declined locally in terms of jobs between 
2003 and 2010 are manufacturing, retail and wholesale trade, hotels and restaurants, 
and education. The sectors that are declining nationally which are relatively well 
represented in the study area are agriculture and forestry, manufacturing, and retail and 
wholesale trade.  
 
Potential for Growth 
 
3.34 The sectors in the local economy with the greatest potential for growth, based 
on national trends and prospects and the opportunities available in the Settle area are 
considered to be those sectors related to services and tourism. These include retailing, 
hotels and restaurants which already represent a high proportion of local jobs. In 
contrast the prospects for employment growth in basic industries such as quarrying and 
manufacturing are very limited. Settle is most likely to prosper in the future by 
developing its service economy to meet the needs of residents and visitors.  
 
Conclusions by Sector 
 

Agriculture and Forestry Low proportion of local jobs; declining nationally. 
Little potential for future growth. 
 

Mining and Quarrying 
 

Low proportion of local jobs but in a sector that has 
grown nationally. Quarries have an uncertain future 
and will continue to have a limited role in the local 
economy. 
 

Manufacturing & Utilities 
 

Declining locally and nationally, but Arla Creamery is 
an important local employer. Most optimistic 
outlook is for a stabilisation of employment. 
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Construction 
 

Low proportion of local jobs but stable. Little 
prospect of growth in a rural area. 
 

Retail and Wholesale Trade 
 

High representation of local jobs compared to the 
national average but declining locally and nationally; 
shops have a smaller share of businesses in the 
town centre than the national average.  
Opportunities for growth in retail jobs if Settle can 
develop its service and tourism potential. 
 

Transport and Storage 
 

Low proportion of local jobs but stable. 

Hotels and Restaurants 
 

Good representation in the local economy but jobs 
have declined locally; similar pattern of composition 
of hotel and catering uses as nationally. 
Opportunities for employment growth related to 
Settle’s potential to attract more visitors. 
 

Financial and Business Services 
 

Poor representation in the local economy compared 
to the national average. Office market likely to 
remain small. 
 

Education 
 

High representation of local jobs; declining locally 
but growing nationally. Settle is an important centre 
for schools and colleges serving a wide hinterland, 
and includes the renowned Giggleswick School. 
 

Health and Social Work 
 

Poor representation in the local economy. 
Little prospect of employment growth. 
 

Public Administration 
 

Low proportion of local jobs and poor 
representation in the local economy compared to 
the national average. Settle is not a location for 
growth of public sector jobs. 
 

 
 



 

 21 

4. SETTLE TOWN CENTRE: BENCHMARKING 
 

The Benchmarking Approach 
 
4.1 Action for Market Towns (AMT) Town Benchmarking has been developed to 
address the real issues of how to understand measure, evaluate and ultimately improve 
town centres. The approach offers a simple way of capturing data on Key Performance 
Indicators (KPIs) selected by those involved in town centre management. By having the 
tools to measure performance, strategic decision making is both encouraged and 
improved. By considering performance, forward strategies and action planning can be 
more focused and effective. 
 
4.2 The Benchmarking system is divided into two sections: 

 Large Towns; consisting of those localities with more than 250 commercial units 

 Small Towns; consisting of those localities with less than 250 commercial units 
 
4.3 Towns, depending on their size, contribute to either the Large or Small Town 
analysis. Settle with 128 occupied and vacant units in the Town Centre is classified as a 
Small Town. 

 
4.4 The analysis can provide data on each KPI for the Benchmarked town individually 
and in a regional and national context where available. 

 Regional figures are an amalgamation of the data for all the towns in a specific 
region. Please note that Settle has been compared to Small Towns in the North 
West Region and a full list is available in the Appendix. 

 The National figure is the average for all the towns which participated in 
Benchmarking during 2011 and this is broken down into Large and Small Towns. 
For comparison reasons within the commentary Settle is compared to the 
National Small Town figures. 

 
4.5 The Key Performance Indicators are listed below. 
 

KPI 1: Total number of commercial units 
KPI 2: Retail by Comparison/Convenience 
KPI 3: Key attractors / multiple trader representation 
KPI 4: Number of vacant units 
KPI 5: Number of markets / traders 
KPI 6: Footfall  
KPI 7: Car Parking Availability and Usage 
KPI 8: Business Confidence Survey 
KPI 9: Town Centre Users Survey 
KPI 10: Shoppers Origin Survey 

 
4.6 Each KPI within Settle was collected in a standardised manner by AMT in April 
and May 2012. 
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4.7 Full details of the Town Benchmarking for Settle are included in Appendix 3. This 
Section summarises the findings.  
 
4.8 For ease of reference the Town Centre Users Survey (KPI9) is summarised in 
Section 5 and the Business Confidence Survey (KPI8) is summarised in Section 6. 

 
Positive Results 
 
4.9 A strong independent and varied retail offering 
 

 Settle fits the pattern of the more successful towns in the Benchmarking System, 
with a majority of the A1 Shops being classed as selling ‘comparison goods’ 
which is 29% higher than the North West Small Towns figure and 20% higher 
than the National Small Towns figure.  

 The town centre is dominated by ‘independent’ A1 retailers, 84% which is 
noticeably higher than the National Small Towns figure of 65%. 

 The retail mix within Settle is valued by Town Centre Users. For example, within 
the Small Towns participating in the AMT Benchmarking System over half of the 
Town Centre Users in 2011 rated the ‘Variety of Shops’ as either ‘Poor’ (41%) or 
‘Very Poor’ (11%). However 68% of Settle Town Centre Users rated the ‘Variety 
of Shops’ as either ‘Good’ (57%) or ‘Very Good’ (11%). 

4.10 A market which increases footfall 
 

 On the 3rd April 2011 there were 21 traders at the outside market and 9 at the 
indoor market in Settle, providing a total figure of 30, which is higher than the 
average offering within the other Benchmarked National Small Towns (23) and 
North West Small Towns (26). 

 Footfall within Settle on a Market Day (149) was higher than both the National 
Small Towns (115) and North West Small Towns (79) figures. Highlighting the 
importance of the market to the town centre, footfall dropped from 149 to 77 
people per ten minutes on a Non Market Day, which is slightly lower than the 
National Small Towns average of 83. 

4.11 A town for locals 
 

 64% Town Centre Users stated that they visited the town centre more frequently 
than once a week.  

 40% of consumer Post Codes gathered by Businesses were from local residents. 

4.12 A town for tourists 
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 44% of the consumer Post Codes gathered by Businesses within Settle Town 
Centre were from ‘Tourists’, those people living more than a 30 minute drive 
away. Also, reflecting the pull of Settle and the surrounding region as a tourist 
and visitor destination, 16% of Town Centre Users indicated that they were 
either on their ‘First Visit’ (2%) or visited ‘Once a Month or Less’ (14%), a figure 
double that of the National Small Towns Average 8%. 

 ‘Potential local customers’ (81%) and ‘potential tourist customers (69%) 
emerged as the top two most positive aspects for businesses of operating in 
Settle Town Centre. Highlighting the towns ‘tourism pull’, the average figure for 
‘potential tourist customers’ in the National Small Towns category is 26%.   

4.13 An attractive town centre 
 

 83% of Town Centre Users recorded that the ‘physical appearance’ of Settle 
town centre was either ‘Good’ (64%) or ‘Very Good’ (19%) which is 9% higher 
than the National Small Towns average of 74%. 

 90% of respondents to the question on  ‘Cleanliness’ rated the Town Centre as 
either ‘Good’ (75%) or ‘Very Good’ (15%), 7% higher than the National Small 
Towns Average of 83%. 

 65% recorded that ‘Leisure and Cultural’ activities within Settle Town Centre 
were ‘Good’ (55%) or ‘Very Good’ (10%), 

4.14 Business Confidence 
 

 The percentage of businesses in Settle who stated ‘turnover’ had ‘increased’ or 
‘stayed the same’ over the last 12 months was noticeably higher than the 
National Small Towns and North West Small Towns figures. 37% of traders 
reported that turnover had ‘increased’ and 40% ‘stayed the same’. 

 There is a level of ‘business confidence’ within Settle, 38% reporting that over 
the next 12 months ‘turnover’ will ‘increase’ and 38% of businesses stating that it 
will ‘stay the same.’ 

 An impressive 94% of Business Confidence Survey respondents had not suffered 
any ‘crime’ over the last 12 months, which is considerably higher than the 
National Small Towns figure of 69%. 

Negative Results 
 
4.15 Traffic Issues 
 

 ‘Traffic Issues’ was the main theme to emerge from the qualitative analysis of 
the open ended question concerning what improvements Town Centre Users 
wanted to see made to Settle Town Centre. “Stop the flow of HGV's through the 
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centre of the town- a blight on the town,” being a typical comment. Augmenting 
the literal comments, 59% of Town Centre Users  stated that ‘Traffic Flow’ within 
Settle Town Centre was either ‘Poor’ (38%) or ‘Very Poor’ (21%) and 31% stated 
‘Safety’ and 27% ‘Transport Links’ were negative aspects of the town centre from 
a wide range of options. 

4.16 Car Parking Issues 
 

 The main theme to emerge from question on improvements to the Town Centre 
in the Business Confidence Survey centred on ‘reducing car parking charges’ and 
introducing ‘better car parking policies’. A number of Town Centre Users also 
expressed the need for ‘car parking charges’ to be changed and the ‘car parking 
situation in Market Square’ to be resolved in the open ended comments. 
Substantiating the literal comments, 58% of businesses also felt that ‘car parking’ 
was a negative aspect of Settle Town Centre when provided with a range of 
options. 

 45% of all car parking provision was recorded as vacant on the Market Day audit, 
noticeably higher than both the North West Small Towns (14%) and National 
Small Towns (19%) figures. On a Non Market Day vacancy rates rise to 54% which 
is 17% higher than the National Small Towns average. This could be explained by 
Settle having a relatively large number of available parking spaces and that 
parking charges are perceived to be high. 
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5. TOWN CENTRE USERS SURVEY 
 

5.1 As part of the Benchmarking survey of Settle town centre, AMT carried out a 
Town Centre Users Survey. The aim of the Town Centre Users Survey is to establish how 
the town is seen by the people who use it. By asking visitors, of all types, a more 
detailed picture can be obtained as what matters to regular visitors (i.e. locals who pop 
in every day or work in town) can be very different to someone who has never been to 
the place before. For the first group signage is not an issue, for example, and the second 
may not worry about fear of night time crime. 
 
5.2 The following table is based on the 369 responses from the Town Centre Users 
Survey in Settle via a combination of online submissions, face to face interviews and 
paper based completions. Further details are given in Appendix 3. 
 
5.3 The reasons for visiting Settle stated by those who completed a Town Centre 
Users survey are generally very similar to the National Small Towns picture, with 43% 
reporting Convenience Shopping within the town compared to 42% nationally. 
Convenience retail describes merchandise that is purchased on a very frequent basis, is 
of relatively low value, and is often consumable in nature and examples include: Food 
and non-alcoholic beverages, Tobacco, Alcoholic beverages (off trade), Newspapers and 
Magazines, and non-durable household goods such as cleaning materials. Reflecting 
Settle’s position as a town which attracts tourists and visitors, 18% of respondents to 
the question on purposes of visit indicated that they visited the town for ‘Leisure’ which 
is 6% higher than the National Small Towns Average (12%). 
 

What is the 
main purpose of 
your visit to the 

town centre? 

Settle % 
North West 

Small Towns % 
National Large 

Towns % 
National Small 

Towns % 

Work 11 14 23 14 

Convenience 
Shopping - e.g. 

food 
43 46 25 42 

Comparison 
Shopping - e.g. 

clothes 
4 5 14 6 

Access services 
- e.g. Bank, 

Library 
17 14 17 18 

Leisure - e.g. 
eat, drink, go to 

the gym 
18 8 14 12 

Other 7 13 7 9 

N=358 
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5.4 Responses to the question on frequency of visits to Settle highlight that the town 
centre benefits from a loyal customer base. 64% of respondents stated that they visited 
the town centre more frequently than once a week. Once again reflecting the pull of 
Settle and the surrounding region as a tourist and visitor destination, 16% indicated that 
they were either on their ‘First Visit’ (2%) or visited ‘Once a Month or Less’ (14%), a 
figure double that of the National Small Towns Average 8%. 
 

How often do 
you visit the 
town centre? 

Settle % 
North West 

Small Towns % 
National Large 

Towns % 
National Small 

Towns % 

Daily 22 28 24 27 

More than once 
a week 

42 41 36 42 

Weekly 12 9 20 16 

Fortnightly 3 3 7 5 

More than once 
a Month 

5 5 4 3 

Once a month 
or less 

14 11 8 7 

First Visit 2 3 2 1 

N=365 
 
5.5 The figures from those who responded to the question on how they travel into 
the town centre mirror the National picture with 55% stating ‘Car’ and 35% ‘Foot’. 
Interestingly for a town with a Train Station very close to the town centre only 1% 
indicated that they travelled to Settle on the ‘Train.’ 
 

How do you 
travel into the 
town centre? 

Settle % 
North West 

Small Towns % 
National Large 

Towns % 
National Small 

Towns % 

On Foot 35 37 36 36 

Bicycle 3 2 4 3 

Motorbike 1 1 1 0 

Car 55 51 55 51 

Bus 4 7 0 8 

Train 1 1 3 1 

Other 1 1 1 1 

N=367 
 
 
5.6 83% of respondents recorded that the ‘Physical Appearance’ of Settle town 
centre was either ‘Good’ (64%) or ‘Very Good’ (19%) which is 9% higher than the 
National Small Towns average of 74%. 
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How do you 
rate the 
physical 
appearance of 
the town 
centre? 

Settle % 
North West 

Small Towns % 
National Large 

Towns % 
National Small 

Towns % 

Very Good 19 24 18 18 

Good 64 67 59 56 

Poor 16 8 18 21 

Very Poor 1 1 5 5 

N=364 
 
5.7 90% of respondents to the question on  ‘Cleanliness’ rated the Town Centre as 
either ‘Good’ (75%) or ‘Very Good’ (15%), which is 7% higher than the National Small 
Towns Average of 83%. 
 

How do you rate 
the cleanliness 
of the town 
centre? 

Settle % 

North West 
Small Towns National Large 

Towns % 
National Small 

Towns % 

Very Good 15 26 17 19 

Good 75 65 64 64 

Poor 9 9 17 15 

Very Poor 1 0 2 3 

N=364 
 
5.8 Within the Small Towns participating in the AMT Benchmarking System over half 
of the Town Centre Users in 2011 rated the ‘Variety of Shops’ as either ‘Poor’ (41%) or 
‘Very Poor’ (11%). However 68% of Settle Town Centre Users rated the ‘Variety of 
Shops’ as either ‘Good’ (57%) or ‘Very Good’ (11%). 
 
 

How do you rate 
the variety of 
shops in the 
town centre? 

Settle % 
North West 

Small Towns % 
National Large 

Towns % 
National Small 

Towns % 

Very Good 11 9 13 6 

Good 57 57 52 43 

Poor 29 31 28 41 

Very Poor 3 3 7 11 

N=365 
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5.9 65% recorded that ‘Leisure and Cultural’ activities within Settle Town Centre 
were ‘Good’ (55%) or ‘Very Good’ (10%), once again higher than the National Small 
Towns figure of 54%. 
 

How do you rate 
the variety of 
shops in the 
town centre? 

Settle % 
North West 

Small Towns % 
National Large 

Towns % 
National Small 

Towns % 

Very Good 11 9 13 6 

Good 57 57 52 43 

Poor 29 31 28 41 

Very Poor 3 3 7 11 

N=340 
 
 
5.10 53% of respondents to the question on ‘Car Parking’ rated car parking 
arrangements in Settle Town Centre in a positive manner. (47% Good, 6% Very Good) 
 

How do you rate the car 
parking arrangements in 
the town centre? 

Settle % 

Very Good 6 

Good 47 

Poor 33 

Very Poor 14 

N=342 
 
5.11 59% stated that ‘Traffic Flow’ within Settle Town Centre was either ‘Poor’ (38%) 
or ‘Very Poor’ (21%). 
 

How do you rate traffic 
flow within the town 
centre? 

Settle % 

Very Good 3 

Good 38 

Poor 38 

Very Poor 21 

 
N=345 
 
5,12 The top three aspects of Settle Town Centre were recorded as ‘Ease of Walking’ 
(75%), ‘Access to Services’ (69%) and Convenience e.g. near to where you live (64%). 
There were also some noticeable differences between the National Small Towns 
average and Settle in terms of what Town Centre Users rated as the ‘Positive’ aspects. 
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For example 66% rated Settle positively in regards to ‘Physical Appearance’ in 
comparison to the National Small Towns Average of 30%, a similar pattern emerged in 
terms of ‘Shopping’ 55% compared to 31% and ‘Cultural Activities’ 32% against 8%. 
 
 

What are the 
positive 

aspects of the 
town centre? 

Settle % 
North West 

Small Towns % 
National Large 

Towns % 
National Small 

Towns % 

Physical 
appearance 

66 28 28 30 

Shopping 55 35 40 31 

Restaurants 48 26 33 29 

Access to 
Services - e.g. 
banks, Post 

Office, Library 

69 42 45 54 

Leisure 
facilities 

18 11 8 15 

Cultural 
activities 

32 6 12 8 

Pubs/Bars/Nigh
tclubs 

31 18 22 22 

Transport links 34 20 25 32 

Ease of walking 
around the 
town centre 

75 64 51 61 

Convenience - 
e.g. near where 

you live 
64 50 49 56 

Safety 33 29 19 27 

Other 7 14 7 6 

N=329  
 
 
5.13 The question asking Town Centre Users what they feel are the ‘Negative’ aspects 
of the Town Centre was not asked in the 2011 Benchmarking System, so only the Settle 
data is available. 31% of respondents to the question felt that ‘Safety’ was a negative 
aspect of the town centre, 29% ‘Leisure Facilities’ and 27% ‘Transport Links’. In regards 
to the ‘Safety’ and ‘Transport Links’ elements, an assumption can be made from the 
qualitative data that the Town Centre Users are referring to the number of heavy 
vehicles which pass through the town. The assumption can be drawn from the 
comments supplied by the 22% of respondents who recorded ‘Other’ aspects of the 
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Town Centre as ‘Negative.’ The majority of the qualitative comments cited ‘Lorries’ and 
‘Heavy Traffic.’ Examples include the following: 
  

 "large, noisy, dirty, smelly quarry wagons spoiling the town centre." 

 "Too much heavy traffic" 

 "Heavy lorries beasting the town." 

 "The traffic passing through is continuous especially on weekdays when the quarry 
wagons make the traffic situation quite dangerous. The one way system at the Lion is a 
disaster waiting to happen especially again with heavy lorries." 

 "HGV wagons through the town square." 

 "Too many lorries." 

 "The big trucks spoil any experience in Settle to big for street size- dangerous in places." 

 "Heavy quarry Lorries on narrow streets." 

 "Dominance of traffic; pedestrians come a very poor second." 

 “Noise and air pollution from wagon traffic." 

 
 

What are the negative 
aspects of the town 
centre? 

Settle % 

Physical appearance 21 

Shopping 25 

Restaurants 12 

Access to Services - e.g. 
banks, Post Office, 
Library 

9 

Leisure facilities 29 

Cultural activities 19 

Pubs/Bars/Nightclubs 17 

Transport links 27 

Ease of walking around 
the town centre 

17 

Convenience - e.g. near 
where you live 

6 

Safety 31 

Other 22 

N=244 
 
 
5.14 The majority of Town Centre Users stayed for ‘Less than 2 Hours’ (71%) reflecting 
the National Small Towns trend (77%). A slightly higher percentage stayed in the town 
centre than the ‘National’ average, 19% compared to 12%. 
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How long do 
you intend to 

stay on this visit 
to the town 

centre? 

Settle % 
North West 

Small Town % 
National Large 

Towns % 
National Small 

Towns % 

Less than an 
hour 

27 27 12 34 

1 - 2 hours 43 46 40 43 

2 - 4 hours 19 17 27 12 

4 - 6 hours 3 3 7 3 

All day 6 7 14 7 

Other 1 0 0 1 

N=366 
 
 
5.15  65% of respondents indicated that they would spend more that £10.01, the 
most popular response was £10.01-£20.00 (33%). 
 

On average on a normal visit to 
the Town Centre, how much 
money would you spend? 

Settle 

Nothing 1 

£0.01-£5.00 13 

£5.01-£10.00 21 

£10.01-£20.00 33 

£20.01-£50.00 27 

More than £50.00 5 

N=363 
 
 
5.16 The survey asked “What two suggestions would you make to improve the town 
centre?”. Three key themes emerged from the qualitative analysis of this open ended 
question.  

 Traffic Issues 

 Regenerating the Market Square 

 Car Parking Charges 
 
5.17 A full set of all the comments, broken down into the ‘categories’ to emerge from 
the open ended qualitative coding, is available in Appendix 3. 
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6. BUSINESS CONFIDENCE SURVEY 
 

6.1 The aim of the Business Confidence Survey is to establish an understanding of 
the economy of the town. By establishing the trading conditions of the town centre 
businesses efforts can be focussed on looking at issues which are of concern and how to 
improve them.  
 
6.2 The following table is based on 36 responses from the Business Confidence 
Surveys distributed by the Settle District Chamber of Trade. 
 
6.3 66% of the respondents worked in ‘retail’ and highlighting the make-up of the 
town centre 94% were ‘independent’. 
 

 Settle % 
North West 
Small Towns 

% 

National 
Large Towns 

% 

National 
Small Towns 

% 

What is the nature of 
your business? 

 
 

  

Retail 66 85 66 66 

Commercial/ 
Professional 

20 9 18 15 

Public Sector 0 0 1 2 

Hospitality 8 4 6 7 

Other 6 1 9 9 

What type of business 
are you? 

 
 

  

Multiple Trader 3 18 17 15 

Regional 3 7 10 6 

Independent 94 75 73 79 

 
6.4 67% of the respondents stated that their business had been operating in Settle 
for ‘more than 10 years’ which is higher than both the North West Small Towns (49%) 
and National Small Towns (53%) figures. 
 

How long has your 
business been in the 
town? 

Settle % 
North West 
Small Towns 

% 

National 
Large Towns 

% 

National 
Small Towns 

% 

less than one year 3 11 7 7 

one to five years 19 28 23 25 

six to ten years 11 13 17 15 

more than ten years 67 49 53 53 
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6.5 The percentage of businesses in Settle who stated ‘turnover’ had ‘increased’ or 
‘stayed the same’ over the last 12 months was noticeably higher than the National Small 
Towns and North West Small Towns figures. 37% of traders reported that turnover had 
‘increased’ and 40% ‘stayed the same’. 
 

Compared to last year 
has your turnover…….?, 

Settle % 
North West 
Small Towns 

% 

National 
Large Towns 

% 

National 
Small Towns 

% 

increased 37 26 28 28 

stayed the same 40 32 23 29 

decreased 23 42 49 43 

 
6.6 78% of businesses stated that ‘profitability’ had increased (28%) or ‘stayed the 
same’ (50%) over the last 12 months, 37% higher than the National Small Towns figure. 
 

Compared to last year 
has your 
profitability…….? 

Settle % 
North West 
Small Towns 

% 

National 
Large Towns 

% 

National 
Small Towns 

% 

increased 28 19 23 22 

stayed the same 50 38 27 29 

decreased 22 43 49 49 

 
6.7 There is a level of ‘business confidence’ within Settle. 38% of businesses think 
that turnover will ‘increase’ over the next 12 months and 38% of businesses think it will 
‘stay the same.’ 
 

 Over the next 12 months 
do you think your 
turnover will…….? 

Settle % 
North West 
Small Towns 

% 

National 
Large Towns 

% 

National 
Small Towns 

% 

increase 38 28 35 32 

stay the same 38 48 35 39 

decrease 24 24 30 29 

 
 
6.8 ‘Potential local customers’ (81%) and ‘potential tourist customers (69%) 
emerged as the top two most positive aspects for businesses of operating in Settle Town 
Centre. Highlighting the towns ‘tourism pull’, the average figure for ‘potential tourist 
customers’ in the National Small Towns category is 26%.   
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6.9 58% of businesses felt that ‘geographical location’ was a positive aspect, 53% 
‘environment’ and 50% ‘prosperity of town.’ 
 
 

What are the positive 
aspects of having a 
business located in the 
town?  (Multiselect) 

Settle % 
North West 
Small Towns 

% 

National 
Large Towns 

% 

National 
Small Towns 

% 

Prosperity of the town 50 53 44 38 

Labour pool 14 9 12 9 

Environment 53 33 23 20 

Geographical location 58 44 47 43 

Mix of retail offer 36 35 40 32 

Potential tourist 
customers 

69 32 28 26 

Potential local customers 81 69 72 73 

Affordable housing 3 7 7 9 

Transport links 14 36 35 30 

Car parking 22 29 25 31 

Rental values/property 
costs 

22 14 13 18 

Other 14 5 7 3 
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6.10 58% of businesses felt that ‘car parking’ was a negative aspect of Settle Town 
Centre, exactly the same figure as the National Small Towns and North West Small 
Towns figure. 49% also recorded ‘competition from the internet’ and 43% ‘rental values/ 
property costs’ as a negative aspects. 
 

What are the negative 
aspects of having a 
business located in the 
town?  (Multiselect) 

Settle % 
North West 
Small Towns 

% 

National 
Large Towns 

% 

National 
Small Towns 

% 

Prosperity of the town 21 15 19 25 

Labour pool 6 6 7 6 

Environment 0 3 8 8 

Geographical location 21 3 7 7 

Mix of retail offer 21 25 16 25 

Potential tourist 
customers 

3 13 9 11 

Potential local customers 6 6 2 4 

Affordable housing 15 6 12 8 

Transport links 30 9 6 10 

Car parking 58 58 64 58 

Rental values/property 
costs 

43 29 48 32 

Local business 
competition 

18 16 24 20 

Competition from other 
places 

33 31 32 34 

Competition from the 
Internet 

49 30 38 30 

Other 9 5 4 4 
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6.11 An impressive 94% of Business Confidence Survey respondents had not suffered 
any ‘crime’ over the last 12 months, which is considerably higher than the National 
Small Towns figure of 69%. 
 

10a. Has your business 
suffered from any crime 
over the last 12 months? 

Settle % 
North West 
Small Towns 

% 

National 
Large Towns 

% 

National 
Small Towns 

% 

Yes 6 27 34 31 

No 94 73 66 69 

10b. What type of crime 
has your business 
suffered over the last 12 
months (Multiselect) 

 

 

  

theft 100 70 80 63 

abuse 0 7 16 15 

criminal damage 50 34 30 46 

other 0 10 2 5 

 
 
6.12 The survey asked “What two suggestions would you make to improve the 
economic performance of the town?”. The main theme to emerge from the comments 
centred on ‘reducing car parking charges’ and introducing ‘better car parking policies’.  
 
6.13 After ‘car parking’ the next theme to emerge involved ‘heavy goods traffic’. 
 
6.14 A full set of all the comments is available in Appendix 3. 
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7.  COMPARISON WITH OTHER NEARBY MARKET TOWNS 
 
Comparative Towns 
 
7.1 A comparative assessment has been made of Settle with the neighbouring small 
market towns of Grassington, Hawes, Kirkby Lonsdale and Kirkby Stephen, to highlight 
lessons that Settle can learn from the experience of other similar market towns. This will 
assist the local community in taking forward ideas and projects for action in Settle in the 
future. 
 
7.2 Kirkby Stephen is located approximately 28 miles north of Settle and is a popular 
route for motorists travelling south from the A66 to the M6 via the A685.  In 2000 
following a long campaign by residents, Cumbria County Council imposed a ban on HGVs 
over 18 tonnes using the A685 through the town. Since this ban was introduced, the 
environmental quality of the town is considered to have greatly improved. 
 
7.3 Kirkby Lonsdale is the largest of the comparative towns, although it is smaller 
than Settle. Kirkby Lonsdale is a popular tourist town with most shops aimed at visitors 
to the area. It is located approximately 16 miles to the north west of Settle, connected 
by the A65. The historic town has kept many of its original facades, and is centred 
around Market Street and Main Street. 
 
7.4 Grassington is a fairly small market town located approximately 10 miles east of 
Settle. The town is centred around the market square with most retail units situated on 
Main Street and The Square catering for visitors to the area.  
 
7.5 Hawes is located approximately 16 miles north of Settle and has the A684 
running through its centre providing good access to Sedburgh, Leyburn and the wider 
areas. The town centre is centred around the Market Place. To the east of the town 
centre is a one-way system directing traffic through the narrow streets in the older part 
of the town.  
 
Assessment of Settle against the Comparative Towns 

 
7.6 The assessment has been carried out by conducting site visits to the comparative 
towns and assessing the following aspects of each town against Settle; 
 

 Composition of Uses 

 Retailer Representation 

 Car Parking 

 Physical Appearance of Properties 

 Overall Environmental Quality 

 Visitor Attractions 
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Composition of Uses 
 
7.7 This assessment was carried out by visiting each of the towns and recording all 
the retail and commercial uses within the town centre.  
 

Town 
Convenience Comparison Service Vacant Other  

no. % no. % no. % no. % no. % 
Total 
Units 

Kirkby Stephen 11 16% 17 25% 33 49% 5 7% 2 3% 68 
Kirkby Lonsdale 7 8% 35 42% 38 45% 2 2% 2 2% 84 
Grassington 7 14% 26 51% 16 31% 0 0% 2 4% 51 

Hawes 7 13% 21 40% 24 45% 0 0% 1 2% 53 

Settle 10 9% 40 34% 50 43% 14 12% 2 2% 116 

 
7.8 Settle is larger than the comparative towns in terms of the total number of retail 
and commercial units, having twice as many as Grassington and Hawes. It has a 
relatively low proportion of convenience goods (food) shops and the second lowest 
proportion of comparison goods shops. But it has a similar proportion of services 
compared to the other towns. Settle has relatively high vacancy rate, although vacancies 
are still fairly low. The figures suggest that Settle’s retail role is not as well developed as 
that of some of the other towns and that Settle has not developed such a strong service 
role as some of the other centres.  
 
Retailer Representation 
 

 

Town 
Multiples Food Shops Cafes/Restaurants Charity Shops 

Total no. % no. % no. % no. % 

Kirkby Stephen 1 1% 3 4% 6 9% 2 3% 68 
Kirkby Lonsdale 3 4% 2 2% 8 10% 0 0% 84 
Grassington 2 4% 2 4% 8 16% 1 2% 51 

Hawes 2 4% 2 4% 7 13% 0 0% 53 

Settle 5 4% 6 5% 9 8% 2 2% 116 
 

 
7.9 As would be expected in a town the size of Settle, there are only a few multiple 
retailers. The proportion of multiples is similar to that in the other towns but much 
higher than in Kirkby Stephen. All the towns have only a small representation of food 
shops, excluding newsagents and confectioners. Settle has 6 food shops, more than in 
the other towns, but they represent only 5% of all units in the town centre. Settle does 
not have a high proportion of cafes and restaurants. It has a lower proportion than all of 
the comparative towns. There are two charity shops in Settle, more than in the other 
towns except for Kirkby Stephen.  
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Car Parking 
 
7.10 Information on car parking was gathered from the site visits and also web 
searches of each town. Details of car parking provision are included in Appendix 4. The 
following table summarises the main features of provision in each town. 
 

Town 
Off-street 
car parks 

Off-street 
spaces 

On-street 
parking Other parking 

Kirkby Stephen 2 (free) 89 2 hours free Co-op 
Kirkby Lonsdale 3 (pay & display) 220 1 hour free Booths 
Grassington none - free National Park Centre 

Hawes 2 (pay & display) NA free - 

Settle 3 (pay & display) 527 41 Booths 

 
7.11 Settle appears to be relatively well provided with car parking, and offers pay and 
display car parks as well as additional on-street and off-street parking in the town 
centre. Settle’s range of car parking is similar to the other market towns, which all have 
adequate parking for the size of the settlements. 
 
7.12 In addition, the edge-of-centre Booths supermarket in Kirkby Lonsdale provides 
additional parking for a refundable fee with a £5 in-store purchase. In Settle parking at 
Booths is restricted to 2 hours for which there is no charge but anyone parking for more 
than 2 hours is liable to a fine. The Booths car parks seem well used by people visiting 
the stores and town centres. 
 
Physical Appearance of Properties 
 
7.13 This assessment looked at the quality and level of maintenance of the properties 
and shop fronts in each of the town centres. Each property was observed and assessed 
on a 5-point scale depending on its physical appearance (1 = very poor; 2 = poor; 3 = 
fair; 4 = good; 5 = very good) and an average score was calculated. 
 

Town 
Very Poor Poor Fair Good Very Good 

Average 
Score 

Total 
Units 

 
no. % no. % 

 
no. % no. % no. % 

  

Kirkby 
Stephen 0 0 15 22 34 50 15 22 3 4 3.1 68 
Kirkby 
Lonsdale 0 0 18 21 48 57 13 15 5 6 3.1 84 
Grassington 0 0 14 27 28 55 8 16 1 2 2.9 51 

Hawes 0 0 3 6 31 58 15 28 4 8 3.4 53 

Settle 0 0 7 6 50 43 54 47 5 4 3.5 116 
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7.14 Most properties in the comparative towns have an overall rating of ‘fair’. The 
overall rating of physical appearance is fair (around 3.0) in Kirkby Stephen, Kirkby 
Lonsdale and Grassington. Hawes has a higher rating of 3.4 and Settle has the highest 
rating of 3.5 due to a higher proportion of properties rated as good (47%) and a low 
proportion rated poor (6%) compared to the other towns.  
 
Overall Environmental Quality 
 
7.15 This assessment looked at the overall quality of each town with regard to the 
health check indicators of environmental quality listed in PPS4 Annex D, with particular 
reference to perception of safety, litter, graffiti, noise and air pollution, street clutter, 
trees and landscaping, quality of open spaces, number of vacant units and other factors 
affecting the quality of the physical environment in the town centres. 
 

 
 
 

Overall Rating 

Kirkby 
Stephen 

No litter; well used centre; good range of shops; traffic movement 
fairly good and adequate parking. 
Vacancy rate: 7%. Physical Appearance Score: 3.1 
 

Good 

Kirkby 
Lonsdale 

Attractive centre with traditional narrow streets; busy with tourists; 
few vacant units; no litter or obvious graffiti.  
Vacancy rate: 2%. Physical Appearance Score: 3.1 
 

Good 

Grassington 

Attractive centre; no litter or graffiti; well used centre; good range of 
shop aimed at tourists; street furniture; but some uneven 
pavements and steps limiting disabled accessibility.  
Vacancy rate: 0%. Physical Appearance Score: 2.9 
 

Good 

Hawes 

Well maintained traditional linear centre; one way traffic system 
around narrow road slows traffic; less tourist focus than the other 
centres but still busy with pedestrians.  
Vacancy rate: 0%. Physical Appearance Score: 3.4 
 

Good 
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Settle 

Lack of litter and graffiti; overall good environmental quality; 
attractive historic buildings and landscape setting; town centre 
feels safe and secure; but relatively high vacancy rate; lorry 
traffic detracts from the character of the town centre.  
Vacancy Rate: 12%. Physical Appearance Score: 3.5 
 

Good 

 
7.16 We are aware that public toilets can be an important issue in small towns. In 
Settle the former toilets at Ashfield have been closed and the Whitefriars toilets are of 
poor quality. An upgrading in public toilet facilities is an issue that needs to be 
addressed if Settle is to improve its image for visitors. 
 
Visitor Attractions 

 
7.17 Hawes has a good range of visitor attractions whereas Grassington, Kirby 
Stephen and Kirkby Lonsdale have only a limited number of attractions. However Kirkby 
Lonsdale and Grassington have attractive historic centres which make them a popular 
location for tourists. In addition to this, Kirkby Lonsdale’s proximity to the southern Lake 
District attracts visitors. Kirkby Stephen benefits more from people passing through 
between the A66 and M6.  
 
7.18 Below is a table showing the visitor attractions within close proximity to each of 
the comparative towns. Details of visitor attractions are included in Appendix 5. 

 
Town 
 

Visitor Attractions 

Settle Settle-Carlisle Railway 
Settle Play Barn 
Watershed Mill (Edinburgh Woollen Mill) 
Yorkshire Dales Falconry Centre 
Museum of North Craven Life, The Folly 
Riverside Walk 
Settle Hydro 
 

Hawes Ropeworks 
Wensleydale Creamery Visitor Centre 
Dales Countryside Museum  
Hardraw Force Waterfall 
 

Kirkby Lonsdale The Station House Pottery 
 

Kirkby Stephen Kirkby Stephen East Heritage Centre 
Brough Castle (English Heritage) 
 

Grassington Upper Wharfedale Folk Museum 
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7.19 Settle has a good range of visitor attractions compared to other towns. Settle’s 
attraction is principally in its location adjacent to the National Park and its landscape 
setting. It also has the advantage of the Settle-Carlisle Railway. Kirkby Lonsdale lacks 
visitor attractions but Hawes, Kirkby Stephen and Grassington have a number of 
facilities that help to encourage visitors. 

 
Conclusions 
 
7.20 This assessment has compared Settle to the neighbouring small market towns of 
Grassington, Hawes, Kirkby Lonsdale and Kirkby Stephen, to establish how the towns 
differ, and what lessons can be learned to improve the Settle in the future. This brief 
comparison highlights a number of strengths and weaknesses of Settle in comparison to 
these nearby towns. 
 
 

Strengths 
 

Weaknesses 

 relatively large number of shops and 
services 

 the market 

 good car parking 

 good quality physical environment 

 high quality landscape setting 

 relatively large number of visitor 
attractions 

 

 low representation of food shops 

 relatively high vacancy rate 

 low proportion of cafes and restaurants 

 lorry traffic passing through town centre 
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8. ACTION FOR MARKET TOWNS CASE STUDIES: LESSONS FOR SETTLE 

8.1 Appendix 6 contains a literature review of the 400 plus Action for Market Towns 
Case Study Database. The Case Studies featured have been selected as they are the 
most pertinent to Settle and the themes which have emerged from the Town 
Benchmarking exercise. The information is divided into the relevant themes of 
Market/Market Place Regeneration, Tourism Initiatives and Car Parking. 
 
Market/Market Place Reneration 

Artisan Market, Wilmslow 

Brecks Food & Drink Festival 2011, Swaffham 

Food Lovers Market, Malton 

Localism case study: Asset management – Hitchin Market 

Shifnal Farmers Market 

Advance Swaffham – a vision for the next decade 

Bolton Exchange 

What makes Stur so special? 

Where’s Rudolph? Heritage Coast Market Towns 2011, Saxmundham, Leiston & 
Aldeburgh 
 

Tourism Initiative Case Studies 

Localism case study: Asset (buildings) management – Glendale Gateway Trust 

Folly Regeneration Project 

Kendal Mountain Festival 2012 

Pirate Festival, Wells-next-the-sea 

The Coldstones Cut, Pateley Bridge 

The Wayland Word Journey – Cultural Heritage Interpretation 

Cheviot Centre – The Community Hub, Wooler 

Arts, Media, Heritage, Culture – Kendal 

Longridge Station 
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Seahouses Townscape Project, Northumberland 

Dales Festival of Food and Drink – Leyburn 

Shifnal Festival 
 
 
Car Parking 

Refurbishing the Public Car Park in Tuxford 
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9. THE ISSUE OF HEAVY GOODS VEHICLES IN SETTLE 
 
9.1 The main finding of the Town Centre Users Survey in terms of the need for 
improvements in Settle town centre is ‘traffic issues’. A typical comment was “Stop the 
flow of HGV's through the centre of the town - a blight on the town”. The Business 
Confidence Survey also highlights the problem of ‘heavy goods traffic’. 

Restriction on HGVs in Settle Town Centre 
 
9.2 Settle is not unique in having problems of heavy goods vehicles passing through 
the town centre. Some towns have been able to take action to prevent lorry traffic from 
taking shortcuts through the town centre by means of restrictions on HGV movements. 
Examples are Boston Spa and Stamford. A well-documented local example is Kirkby 
Stephen in Cumbria. 
 
9.3 HGV Restrictions were put in place in Kirkby Stephen in November 2000.  The 
Traffic Regulation Order (A685 Brough to Tebay) prohibits of heavy goods vehicles of 
over 18 tonnes maximum weight, except for access, permit holders and vehicles carrying 
livestock.  
 
9.4 During the late 1990’s Kirkby Stephen residents were divided upon whether the 
town should be bypassed.  The volume and types of traffic passing through was 
detrimental to the town.  The town suffered from congestion, noise and pedestrian 
safety was an issue.  A residential property, located on High Street suffered severe 
damage from vehicle strikes on several occasions.  Due to these problems a bypass was 
considered; however, there were fears that a bypass could be equally detrimental in the 
long term as it would have an impact on the economic viability of the town.  The issue 
became quite heated and dominated the Council’s meetings for several years. Plans to 
build a bypass were shelved but Cumbria County Council started considering measures 
to reduce traffic passing through the town.   
 
9.5 In 1999 it was decided, after consultation, to introduce a Traffic Regulation Order 
to restrict HGV’s from passing through Kirkby Stephen.  The Town Council has indicated 
that the restrictions have had a positive effect on the town.  The road is easier to 
negotiate through the town for other motorists, it is safer for pedestrians and it is 
generally a more pleasant environment.  Occasionally, if there is a road closure on the 
A66 due to an accident HGV’s have no option but to come through the town and it is 
very unpleasant for local residents as it becomes congested and noisy once again.  On 
the whole HGV drivers do observe the restrictions. The Police monitor the situation and 
take action where necessary, particularly if it is brought to their attention. 
 
9.6 Appendix 7 includes historic documents from Kirkby Stephen setting out the 
basis for the introduction of the HGV restrictions. 
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Making Greater Use of Rail Freight  
 
9.7 Not only is there a need to relieve Settle of the negative impact of lorry traffic in 
the town, if Settle is to develop its role as a service centre for visitors to Ribblesdale 
there is also a need to tackle the problems of the impact of HGV traffic in the wider 
area.  
 
9.8 Visitors come to the Settle area because of: 

 the National Park, an area of national importance for its landscape and 
recreational value 

 the Settle-Carlisle Railway 

 the local scenery, and  

 the area’s potential for quiet enjoyment. 
 
9.9 HGV traffic in Upper Ribblesdale generally has an undesirable and unnecessary 
effect on walkers and cyclists who come to the Dales to enjoy its tranquillity. Settle 
depends on visitors for its ongoing survival as a thriving town. Many people who come 
to visit Settle do not stay in the town. They stay in campsites, B and B's, caravan parks 
and cottages throughout the YDNP. For visitors who stay outside Settle, the quarry 
traffic is a constant, and potentially dangerous, intrusion into the peace and quiet 
nature of the area.  
 
9.10 Opportunities exist to transport stone from the quarries by rail. A Section 106 
Agreement was attached to the planning permission for Dry Rigg Quarry which specifies 
that by December 2013 no more than 150,000 tonnes of stone per annum can be 
transported by road. This represents about a 60% reduction. The assumption is that the 
remainder of stone will be transported by rail but rail transport is not a condition of the 
Section 106 Agreement. There is also a Section 106 attached to the planning permission 
for Arcow Quarry which states no more than 250,000 tonnes of stone can be 
transported by road. At present they are allowed to transport 350,000 tonnes. Again, 
rail transport is the assumption but not a condition of the legal agreement.  
 
9.11 The Settle-Carlisle Railway is not only one of the most famous and spectacular 
railway lines in England and an attraction to visitors, it is also the most sensible way to 
transport stone from the quarries. There is a need for a transport policy that encourages 
the quarries to move stone on rail and not road. The National Park Authority should 
insist that the bulk of mineral extraction is transported by rail to ensure that the 
National Park continues to be a place for quiet, peaceful recreation. 
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10. CONCLUSIONS AND RECOMMENDATIONS 
 
10.1 The Settle Regeneration Study has been carried out by England & Lyle Limited 
and Action for Market Towns commissioned by Settle Area Regeneration Team. It is a 
fully independent research study focussing on Settle and its rural hinterland.  
 
Local Economy 
 
10.2 The analysis of the local economy in this area shows that: 

 The sectors that have the highest proportion of jobs in the study area in 2010 are 
retail and wholesale trade, education, manufacturing, hotels and restaurants, 
financial and business services, and health and social work. 

 Compared to the national average, the sectors with a relatively high proportion 
of local jobs are retail and wholesale trade, hotels and restaurants, and 
education. 

 Compared to the national average, the sectors with the lowest proportion of 
local jobs are financial and business services, health and social work and public 
administration. 

 No sectors have grown locally in terms of jobs between 2003 and 2010, but the 
sectors that have remained stable are agriculture and forestry, mining and 
quarrying, construction, transport and storage, financial and business services, 
health and social work, and public administration 

 The sectors that have declined locally in terms of jobs between 2003 and 2010 
are manufacturing, retail and wholesale trade, hotels and restaurants, and 
education.  

 
10.3 The unemployment rate in the study area is below 2%, which is lower than the 
average for Craven and less than half the rate in Great Britain as a whole. 
 
10.4 The sectors in the local economy with the greatest potential for growth are 
those sectors related to services and tourism including retailing, hotels and restaurants 
which already represent a high proportion of local jobs. In contrast the prospects for 
employment growth in basic industries such as quarrying and manufacturing are very 
limited. Settle is most likely to prosper in the future by developing its service economy 
to meet the needs of residents and visitors.  
 
Benchmarking  
 
10.5 A detailed Benchmarking Report is included in Appendix 3. The benchmarking 
analysis shows some positive features: 

 Settle has a strong independent and varied retail offer. 

 A market which increases footfall. 

 It is well used by local residents. 

 It is popular with tourists. 

 It has an attractive town centre. 
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 Business confidence in the town is fairly good. 
 
10.6 However, there are also negative features: 

 Traffic issues are the major aspect for improvement in the town.  

 There are concerns about car parking charges and a need for better parking 
policies. 

 
10.7 The Town Centre Users Survey highlights the need for improvements in the town 
centre in relation to: 

 Traffic Issues 

 Regenerating the Market Square, and 

 Car Parking Charges. 
The Business Confidence Survey also highlights the need for measures to tackle heavy 
goods traffic passing through the town.  
 
Comparative Towns 
 
10.8 The report compares Settle with the neighbouring small market towns of 
Grassington, Hawes, Kirkby Lonsdale and Kirkby Stephen, to establish how the towns 
differ, and what lessons can be learned to improve the Settle in the future. This brief 
comparison highlights a number of strengths and weaknesses of Settle in comparison to 
these nearby towns. 
 
Strengths Weaknesses 

 relatively large number of shops and 
services 

 the market 

 good car parking 

 good quality physical environment 

 high quality landscape setting 

 relatively large number of visitor 
attractions 

 

 low representation of food shops 

 relatively high vacancy rate 

 low proportion of cafes and restaurants 

 lorry traffic passing through town centre 
 

Settle’s Assets and Opportunities 
 

10.9 Settle’s proximity to the Yorkshire Dales National Park is an important asset to 
the town and the study area as a whole. The area has a high quality environment. It 
benefits from outstanding scenery and has facilities for outdoor leisure and recreation 
including walking and cycling.  
 
10.10 The town of Settle is an ancient market town with major heritage assets 
including an extensive conservation area centred around the historic Market Place and 
63 listed buildings.  
 



 

 49 

10.11 One of the best known features of the Settle area is the Settle-Carlisle railway. 
Saved from the threat of closure in the 1980s, the 72 mile Settle-Carlisle line is now an 
important route in the rail network carrying both passengers and freight. It is vital to the 
local economy and has become a tourist attraction for visitors to the Yorkshire Dales. 
Settle has the advantage of a station in the heart of the town.   
 
AMT Case Studies 
 
10.12 The report contains a literature review of the Action for Market Towns Case 
Study Database. The Case Studies featured have been selected as they are the most 
pertinent to Settle and the themes which have emerged from the Town Benchmarking 
exercise. The information is divided into the relevant themes of: 

 Market/Market Place Regeneration 

 Tourism Initiatives, and  

 Car Parking. 
 
The Issue of Heavy Goods Vehicles in Settle 
 
10.13 There is potential for the introduction of HGV Restrictions in Settle town centre 
through a Traffic Regulation Order similar to that which prohibits the movement of 
heavy goods vehicles on the A685 through Kirkby Stephen.  
 
10.14 Not only is there a need to relieve Settle of the negative impact of lorry traffic in 
the town, if Settle is to develop its role as a service centre for visitors to Upper 
Ribblesdale there is also a need to tackle the problems of the impact of HGV traffic in 
the wider area. There is a need for a transport policy that encourages the quarries to 
move stone by rail and not road. 
 
Recommendations 
 
(1) Settle should be promoted as one of the main welcoming gateways to the Yorkshire 
Dales National Park. It has the potential to attract more visitors for the benefit of local 
services and the local economy. 
(2) Measures should be taken to regenerate the town centre by such schemes as 
pedestrianisation of the Market Place and environmental improvements in the town 
centre. 
(3) There should be a restriction on the movement of HGVs through Settle so that 
quarry traffic is prevented from passing through Settle town centre. 
(4) The National Park Authority should insist that the bulk of mineral extraction from the 
quarries in Upper Ribblesdale is transported by rail to ensure that the National Park 
continues to be a place for quiet, peaceful recreation. 
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Settle Study Area
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